The Marketplace At Laguna Niguel

27000 ALICIA PARKWAY, LAGUNA NIGUEL, CA
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A reimagined plaza with outdoor
dining, upgraded amenities,
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This site plan is not a representation, warranty or guarantee as to size, location, or identity of any tenant, and the improvements are subject to such changes, additions, and deletions as the architect, landlord, or any governmental agency may direct.




Full service anchor restaurant with dedicated patio
+2,405 SF interior | £2,000 SF patio (In Lease)
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Coming Soon

11,800 2nd gen
restaurant available.
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Courtyard

EXISTING BUILDING

This site plan is not a representation, warranty or guarantee as to size, location, or identity of any tenant, and the improvements are subject to such changes, additions, and deletions as the architect, landlord, or any governmental agency may direct.
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Laguna Coast
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In The Neighborhood

Laguna Niguel is a scenic, master-planned community known for its rolling
hills, affluent neighborhoods, many hiking and walking trails, and a strong
emphasis on outdoor living. With its coastal proximity, abundant parks, and
excellent schools, the city offers an ideal balance of leisure, lifestyle, and
abundant public amenities.

« Ranked among the most affluent cities in Orange County, with a median household
income over $142K and a highly educated population base — 63,965

BY THE NUMBERS

- Exceptional livability scores across safety, schools, weather, and outdoor recreation,
consistently ranking as one of the top residential communities in Southern California

«  Home to Crown Valley Park and Laguna Niguel Regional Park, offering more than

80 miles of hiking and biking trails that connect directly to the region’s coastal and i ¢
wilderness preserves - JECT SOCIAL = B ¥ $203K )
ot Q) p ELLT ra "R g Avg. household income in Laguna Niguel
«  Within minutes of world-class coastal resorts including the Waldorf Astoria Monarch ]
Beach and Ritz-Carlton Laguna Niguel, as well as nearby golf destinations like El
Niguel Country Club $1 2|V|

Median home value in Laguna Niguel

331K

Population within a 15 minute drive

46.5

Median Age

59.6%
Population with a BA degree or higher
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At Laguna Niguel

Area Demographics

//LAGUNA NIGUEL, CA

10 MINUTES

15 MINUTES

Total Population 67,855 170,130 331,949
Projected Population

(2030) 67726 168,503 32771

Total Businesses 3194 9,810 22,305
Total Employees 32,293 79,602 187,568
Average Household $167,247 $163,686 $176,244
Income

Median Household $139,882 $132,064 $137,410
Income

Total Households 27522 69,270 132,579
Median Age 415 449 449

$1M

median home value within
a 5 minute drive

55.6%

9% of population withina 5
minute drive has earned a

$8.24B

total consumer retail
expenditure withina 15

ARBLEHEAD

San Cle

BA degree or higher minute drive

The information above has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee,
warranty or representation about it. It is your responsibility to independently confirm its accuracy and completeness. Any projections, opinions, assumptions or estimates
used are for example only and do not represent the current or future performance of the property.



The Marketplace At LLaguna Nigue

RETAIL INSITE SHAPELL PROPERTIES

NATALIE WARD CHRIS HODGMAN MATT MOSER BEAU MAY

949.945.6281 949.284.0223 858.5623.2096 949.448.0061

nward@riretail.com chodgman@riretail.com mmoser@riretail.com bmay@shapell.com

LIC #02153954 LIC #01881298 CIC #01772051

RETAIL INSITE | Lic. #01206760 | www.riretail.com
RETAIL INSITE

The information above has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty, or representation about it. It is your responsibility to independently confirm its accuracy and completness. Any projections, opinions, assumptions, or estimates
used are for example only and do not represent the current or future performance of the property. The value of this transaction to you depends on tax and other factors which should be evaluated by your tax, financial, and legal advisors. You and your advisors should conduct a careful, independent investigation of the property to

determine to your satisfaction the suitability of the property for your needs. Photos herein are the property of their respective owners and use of these images without the express written consent of the owner is prohibited.




