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±172 ACRES AT NEQ (MIXED-USE)
ROUTE 30 & I-55
PLAINFIELD/JOLIET, ILLINOIS

ADDITIONAL MIXED USE 
ACREAGE AVAILABLE

.

FUTURE MIXED-USE 
DEVELOPMENT AREA

Open .

FUTURE +/- 72,000 SF 
JR. BOX SPACE

Under 
Construction

FUTURE ANCHOR 
& OUTLOT

OPPORTUNITIES

SIGNIFICANT CONSTRUCTION UNDERWAY ! 

Outlots, Retail Space, 
Commercial Land Available
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Conceptual Site Plan-Flexibility on outlot size and configuration

+/- 72,000 SF of Jr. Box Space 
in discussions with national brand tenants

(Regional Pet Food)
Signed LOI for 4,000 SF

Open

Signed Lease

Open

In discussions with 
national brand bank

Open

Signed Lease

Signed Lease
4,000 SF

National Brand 
Cellphone

Signed LOI 4,000 SF

Available 1.96 acres in 
discussions with multiple 

concepts

National Brand Furniture
Signed LOI - 2,000 SF

+/- 2,100 SF with Drive-Thru Available

Under Construction

+/- 9 acres of land 
available and divisible
configuration flexible

2 Outlots Available. 
Flexible on use and 

building configuration

Additional 56 acres 
of future mixed-use 

commercial/residential 
extending to Renwick 

Road

Future Signal

Signed Lease - 4,500 SF

Site Plan
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Outlots, Retail Space, 
Commercial Land Available

Aerial Photos
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Outlots, Retail Space, 
Commercial Land Available

UPDATED AERIALS COMING SOON!Aerial Photos
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Outlots, Retail Space, 
Commercial Land Available

The planned mixed-use project includes approximately 
172 acres of land situated at the northwest quadrant 
of the I-55 and US Route 30 full interchange and 
spans the communities of Plainfield and Joliet.  The 
commercial component will include in excess of 
500,000 square feet of retail, restaurant and 
entertainment uses anchored by a 150,000 
square foot Costco.  The Boulevard Place 
project intends to establish a hybrid 
lifestyle shopping experience with a 
streetscape designed to encourage 
patrons to linger and relax through 
well landscaped areas and 
pedestrian amenities.

PROPERTY
OVERVIEW



TAPESTRY
SEGMENTATION
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esri.com/tapestry

Households: 2,004,400

Average Household Size: 3.25 

Median Age: 34.0

Median Household Income: $113,400

LifeMode Group: Affluent Estates 

Boomburbs

WHO ARE WE?
This is the new growth market, with a profile similar to the 
original: young professionals with families that have opted 
to trade up to the newest housing in the suburbs. The 
original Boomburbs neighborhoods began growing in the 
1990s and continued through the peak of the housing 
boom. Most of those neighborhoods are fully developed 
now. This is an affluent market but with a higher proportion 
of mortgages. Rapid growth still distinguishes the 
Boomburbs neighborhoods, although the boom is more 
subdued now than it was 10 years ago. So is the housing 
market. Residents are well-educated professionals with a 
running start on prosperity.

OUR NEIGHBORHOOD
• Growth markets are in the suburban 

periphery of large metropolitan areas.

• Young families are married with children 
(Index 220); average household size is 3.25.

• Homeownership is 84% (Index 134), 
with the highest rate of mortgages, 71.5%  
(Index 173). 

• Primarily single-family homes in new 
neighborhoods, 66% built since 2000  
(Index 441).

• Median home value is $350,000 (Index 169).

• Lower housing vacancy rate at 3.7%.

• The cost of affordable new housing comes  
at the expense of one of the longest  
commutes to work, over 30 minutes   
average, including a disproportionate   
number (33.6%) commuting across county  
lines (Index 141).

SOCIOECONOMIC TRAITS
• Well-educated young professionals, 

55% are college graduates (Index 178).

• High labor force participation at 71.3% 
(Index 114); most households have more 
 than two workers (Index 124).

• Longer commute times from the suburban  
growth corridors have created more home 
workers (Index 156).

• Well connected, own the latest devices  
and understand how to use them 
efficiently; biggest complaints—too many 
devices and too many intrusions on  
personal time.

• Financial planning is well under way 
for these professionals.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by MRI-Simmons.

1C

•	 Workday Drive residents prefer the suburban periphery of metropolitan areas. 
•	 Predominantly single family, homes are in newer neighborhoods, 34% built in the 1990s (Index 236), 

31% built since 2000.
•	 Owner-occupied homes have high rate of mortgages at 68% (Index 164), and low rate vacancy at 4%.
•	 Median home value is $257,400.
•	 Most households are married couples with children; average household size is 2.97.
•	 Most households have 2 or 3 vehicles; long travel time to work including a disproportionate number 

commuting from a different county (Index 132).

•	 New suburban periphery: new families in new housing subdivisions.

•	 Building began in the housing boom of the 2000s and continues in this fast-growing 
market.

•	 Single-family homes with a median value of $194,400 and a lower vacancy rate.

•	 The price of affordable housing: longer commute times (Index 217).

•	 Growth markets are in the suburban periphery of large metropolitan areas.
•	 Young families are married with children (Index 220); average household size is 3.25.
•	 Home ownership is 84% (Index 134), with the highest rate of mortgages, 71.5%(Index 173).
•	 Primarily single-family homes, in new neighborhoods, 66% built since 2000 (Index 441).
•	 Median home value is $350,000 (Index 169).
•	 Lower housing vacancy rate at 3.7%.
•	 The cost of affordable new housing comes at the expense of one of the longest commutes to work, over 30 

minutes average, including a disproportionate number (33.6%) commuting across county lines (Index 141).

Average Household Size: 
3.12 

Median Age: 
31.4 

Median Household Income: 
$72,000

Average Household Size: 
3.25

Median Age: 
34.0

Median Household Income: 
$113,400

Average Household Size: 
2.97

Median Age: 
37.0

Median Household Income: 
$90,500

UP + COMING FAMILIES

WORKDAY DRIVE

BOOMBURBS

WITHIN TRADE AREA

24,332
OF TRADE AREA

24.9%

WITHIN TRADE AREA

12,616
OF TRADE AREA

12.9%

WITHIN TRADE AREA

14,245
OF TRADE AREA

14.6%



TRADE AREA DEMOGRAPHICS

TRAFFIC BY DAY

Total Population

287K
Households

Total

97K
Daytime Population

255K

Household Income

$129K
Apparel & 

Service Spending

Total TotalAverage

$265M
Restaurant Spending

$445M

Weekday Traffic

70% of all devices 
seen on weekdays

Distance

12 mi70% of customers 
live within

CUSTOMER 
RETENTION

Repeat

65%
Occasional

35%

SHOPPERS & 
WORKERS

Shoppers

98%
Workers

2%

Weekend Traffic

30% of all devices 
seen on weekdays



LOCATION
OVERVIEW
•	 �Strong regional retail district with extended trade area due to 

strategic location at I-55 full interchange

•	 Excellent demographic profile with nearly 200,000 residents 
within 5 miles of the subject property

•	 Proximate to significant activity generators including the 
950,000 square foot Louis Joliet Mall

•	 Other significant area retailers include Target, Home 
Depot, Dick’s, Barnes & Noble, Ross Dress For Less, 
Joann Fabrics, Michael’s, Bed Bath & Beyond, Pier 
1 Imports, Best Buy, Ashley Furniture and Bob’s 
Furniture

•	 Signalized access point along Route 30 with 
additional access from Renwick Road

 AVERAGE 
HOUSEHOLD INCOME

1 MILE

$110,688

3 MILES

$118,077

5 MILES

$117,382

 DAYTIME 
POPULATION

1 MILE

7,774

3 MILES

56,413

5 MILES

157,125

POPULATION
current year estimate

1 MILE

6,530

3 MILES

66,905

5 MILES

188,459

© 2025 CBRE, Inc. All rights reserved. This information has been obtained from sources believed reliable, but has not been verified for accuracy 
or completeness. You should conduct a careful, independent investigation of the property and verify all information. Any reliance on this 
information is solely at your own risk. CBRE and the CBRE logo are service marks of CBRE, Inc. All other marks displayed on this document are 
the property of their respective owners, and the use of such logos does not imply any affiliation with or endorsement of CBRE. Photos herein are 
the property of their respective owners. Use of these images without the express written consent of the owner is prohibited. PMS_February2020

 MEDIAN 
AGE

1 MILE

39.5

3 MILES

39.8

5 MILES

38.8

CONTACT 
INFORMATION:

MARIO MELONE 
First Vice President 
+1 630 573 7112 
mario.melone@cbre.com


