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The Retail at 
World Trade Center

A 
New Era 
Unlocked

A decade of history. 
Our new vision in motion.
There is no address more important in New York than this landmark. 
This year we celebrate the 10-year anniversary of the World Trade Center 
reopening and, with the addition of American Express at 2 WTC, the 
completion of our 16-Acre World Trade Center Campus.

With this new era comes monumental opportunity through reimaged 
retail strategy, and thoughtful focus on enhancing Food & Beverage, 
Experience & Engagement, and Essentials & Services.
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The Retail at World Trade Center

 A
Magnetic 

Centerpiece

Transit isn’t our limitation. 
It’s our advantage.

38M
Penn Station/

Moynihan Station

35M
Rockefeller Center

103M
Grand Central 60M

World Trade Center

Annual Visitors



B
R

O
A

D
W

A
Y

D

FULTON STST

ST

WTC
TRANSPORTATION 

HUB

S
ta

te
n

I s
la

n
d

Li
b

er
ty

I s
la

n
d

S
ou

nd
vi

ew
A

st
iri

a

Pier 17

Manhatta
n

Pier 11
 / W

all S
t.

ONE WORLD 
OBSERVATORY

WALL ST

ZUCOTTI
PARK

TEARDROP
PARK

TRINITY
CHURCH

ST. PAUL'S 
CHAPEL

BOWLING
GREEN PARK

ROBERT F. WAGNER
JR. PARK

WEST 
THAMES

PARK

ZUCOTTI
PARK

TRINITY
CHURCH

ROBERT F. WAGNERR
JR. PARK

CITY
HALL

BOWB WLINGW
REENR N PARKN

WEST 
HAMES
PAR

TEARDROP
PARK

FU

ON

LTON STU

WTC
TRANSPORTATIONT

HUB

ONE WORLD 
OBSERVATORY

ON

1

FULTON CENTER

2 3 4 5 JR ZA C

E

T

HOTEL

THE CHARGING BULL

THE
WALL STREET

HOTEL

THE SEAPORT

BROOKLYN BRIDGE

STONE STREET

THE BATTERY

4

WTC Campus

The Retail at World Trade Center

Residential
$240K

Avg Household Income

Hotels
& Tourism

Hotel Occupancy  

90%
One World Trade Observatory

3.8M
Annual Visitors

Office
Total Office Space 

85M SF
Total Workers

283K

Lower 
Manhattan
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WTC
Campus Fulton Center

Corbin Office

Brookfield Place

9/11 Memorial Museum

WTC 1

PAC

WTC 7
WTC 3

Oculus

FUTURE
WTC 2

FUTURE
WTC 5

WTC 4
Annual
Visitors
60M

International 
Tourists

Residents

Domestic 
Tourists

35%

9%
14%

41%Workers

Fulton Center  
Annual Ridership 

19.2M
#5

Busiest NYC
Subway Station 

12.7M SF

Total
Office SpaceWorld Trade Center

Annual Ridership
14.2M+

#1
Busiest Path Station
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Powering 
the 

Future

The Retail at World Trade Center

2 WTC
AMEX Global HQ

UNDER CONSTRUCTION

2M SF 
10K New Employees

Direct Access to the Oculus

Anchor Office Tenants

WPP Media
Uber

Spotify
StubHub

The Port Authority
Conde Nast

WTC Towers  
Employee Comparison

TOWER	 SF 	 EMPLOYEES 

1 WTC	 2.8-3M	 12-15K
3 WTC	 2.5-2.8M 	 13K+ 
4 WTC	 2.3-2.5M 	 9-11K



Retailer
Mix

The Retail at World Trade Center
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Completing and Redefining the World Trade Center Experience



West Concourse Oculus South Concourse
Connection point between 
WTC and Brookfield Place. 

Unparalleled visibility at 
the heart of the Campus

Access to WTC3 and 
WTC4 Office Towers.
Rare opportunities for 
large format space.

Upper Level

Fulton Center
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The Retail at World Trade Center

Retail
Campus

Lower Level
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Oculus
Lower Level

A
SIZE	 FRONTAGE

4,500 SF	 79’
+1,465 SF patio
*Venting Possible

B
SIZE	 FRONTAGE
2,066 SF 	 22’11”
+433 SF patio

F&B Opportunities
Seeking full-service restaurant for Space A 
and all-day café and non-vented F&B 
operators for spaces B & C
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The Retail at World Trade Center

OCULUS – T2 LOBBY & POTENTIAL CAFEFuture Amex Lobby

Full Service Restaurant Opportunity (Space A)

All Day Café (Space B & C)

Public Activations

OCULUS LOWER CURRENT

FULL-SERVICE RESTAURANT OPPORTUNITY:
•
5,647 SF
•
Frontage: 79’

CAFÉ OPPORTUNITY:
•
3,537 SF
•
Frontage: 45’6”

South Concourse

To Be

A B

CPa
tio

 S
ea

tin
g

Patio Seating

Future

Lobby

Fulton Center

C
SIZE	 FRONTAGE
1,471 SF	 22’ 7
+461 SF patio



Oculus
Upper Level
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The Retail at World Trade Center American Express is a legacy New York City institution, founded in 1850 and deeply 
embedded in the city’s financial and cultural fabric. From its earliest days to its evolution 
into one of the world’s most recognized financial services brands, AMEX has remained 
guided by principles of trust, innovation, and service. That enduring commitment was 
reaffirmed with the announcement of its new global headquarters at the World Trade 
Center, set to open in 2031—marking a significant next chapter in the company’s 
long-standing relationship with New York and the WTC Campus.

As AMEX seeks to anchor the WTC campus, new opportunities emerge to extend the 
brand beyond the workplace and into everyday urban life. Through partnerships with the 
dining, retail, and experiential offerings within the Oculus, AMEX can bring its premium 
Card Member experience to life via exclusive moments, curated benefits, and integrated 
programming and lounge experiences.

FOOD & BEVERAGE | GRAB & GO
 THE OCULUS

WHY WTC?

Honoring the PAST.
Powering the FUTURE.

Brings Membership to 
Life: Café and lounge 
formats translate AmEx’s 
premium membership 
value into a tangible, 
everyday experience.

Enhances Campus 
Programming: 
Hospitality-driven spaces 
support card-member 
events, tastings, and 
moments that activate the 
Oculus beyond retail.

Drives Ecosystem Value: 
Integrated offers and rewards 
strengthen engagement and 
increase dwell time across 
Oculus retail as anchor for 
campus.

Future

Lobby

Street Level

South Concourse

Street Level

Street Level

E

E R

1

Future

Lobby

Future Amex LobbyInquire for Availability
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**ALL F&B OPPORTUNITIES

SPACE A: UNIT LL5107
• 2,511 SF
• Frontage: 23’4”
• Possession: Arranged

SPACE B: UNIT LL5110
• 2,405 SF
• Frontage: 34’1”
• Possession: Immediate
• *Can be vented

SPACE C: UNIT LL5117
• 2,504 SF
• Frontage: 23’4”
• Possession: Immediate

SPACE D: UNIT LL5120
• 606 SF
• Frontage: 23’3”
• Possession: Immediate

SPACE E: UNIT LL 5135
• 679 SF
• Frontage: 23’3”
• Possession: Immediate

SPACE F: UNIT LL 5140
• 679 SF
• Frontage: 22’4”
• Possession: Immediate

SPACE G: UNIT LL 5145
• 1,757 SF
• Frontage: 35’7”
• Possession: Immediate

A B C D E F G
Patio Seating

#1
Highest Performing 
PATH StationF&B Opportunities

West Concourse
Lower Level

A UNIT LL5107

SIZE	 FRONTAGE

2,511 SF	 23’4”
Possession: Arranged

B UNIT LL5110

SIZE	 FRONTAGE
2,405 SF	 34’1”
Possession: Immediate
*Venting Possible

C UNIT LL5117

SIZE	 FRONTAGE
2,504 SF	 23’4”
Possession: Immediate

D UNIT LL5120

SIZE	 FRONTAGE
606 SF	 23’3”
Possession: Immediate

E UNIT LL 5135

SIZE	 FRONTAGE
679 SF	 23’3”
Possession: Immediate

F UNIT LL 5140

SIZE	 FRONTAGE
679 SF	 22’4”
Possession: Immediate

G UNIT LL 5145

SIZE	 FRONTAGE
1,757 SF	 35’7”
Possession: Immediate

Lower OculusBrookfield Place

The Retail at World Trade Center

New Patio Seating Area



South Concourse
Lower Level
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Upper
South

Concourse

Oculus

Freight
Elevator

Freight
Elevator

A

B

A
SIZE	 FRONTAGE

16,757 SF	 82’
Possession: Arranged

B
SIZE	 FRONTAGE

16, 779 SF	 56’10”
Possession: Arranged

Large Format Opportunities

Lower Oculus

The Retail at World Trade Center



South Concourse
Upper Level
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PUBLIC 
SEATINGEscalator to

WTC3
Public Lobby

& Street

Escalator to 
WTC4 O�ce lobby

& Street

**ALL F&B OPPORTUNITIES

SPACE A: UNIT LL2370
• 1,329 SF
• Frontage: 23’4”
• Possession: Arranged

SPACE B: UNIT LL2360
• 839 SF
• Frontage: 22’10”
• Possession: Arranged

SPACE C: UNIT LL2353
• 752 SF
• Frontage: 22’
• Possession: Arranged

SPACE D: UNIT LL2425
• 455 SF
• Frontage: 34’3”
• Possession: Immediate

SPACE E: SPACE LL2420
• 2,029 SF
• Frontage: 44’9”
• Possession: Arranged
• *Can be vented

Escalator to
WTC4

Public Lobby
& Street

Oculus

A

B

C

D

1

R

F&B Opportunities
A UNIT LL2370

SIZE	 FRONTAGE
1,329 SF	 23’4”
Possession: Arranged

B UNIT LL2360

SIZE	 FRONTAGE
839 SF	 22’10”
Possession: Immediate

C UNIT LL2353

SIZE	 FRONTAGE

752 SF	 22’
Possession: Immediate

D UNIT  LL2420

SIZE	 FRONTAGE

2,029 SF	 44’9”
Possession: Immediate
*Venting Possible

The Retail at World Trade Center

New Public Seating Area
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The Retail at World Trade Center

Street Level

A
SIZE	 FRONTAGE

2,256 SF	 52’9”
+585 SF patio

Opportunities

WTC3
Office Lobby

WTC4
Office Lobby

Street Level

Li
be

rty
 S

tre
et

Greenwich Street

Greenwich Street

A
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Jason Greenstone 	+1 212.841.7713	 |   Jason.Greenstone@Cushwake.com
Kristen Pash	 +1 929.501.3409	 |   Kristen.Pash@Cushwake.com
Mike O’Neill	 +1 212.841.7909	 |   Michael.Oneill@Cushwake.com
Taylor Reynolds	 +1 212.841.5920	 |   Taylor.Reynolds@Cushwake.com
Lilly Craver 	 +1 212.698.5616	 |   Lilly.Craver@Cushwake.com

Derek Koelsch	 +1 929.758.4870 	 |   Derek.koelsch@Urw.com
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