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PROPERTY SUMMARY

Property Address

City, State, Zip
Estimated Building Size
Lot Size SF / Acres
Year Built

Property Type
Ownership

Tenant

Guarantor

BURGER KING « 1992 SPRING HOUSE DRIVE « RICHMOND, KY 40475

1992 Spring House Drive
Richmond, KY 40475
2,928 SF

34,852 SF | 0.80 Acre(s)
2025

Net Leased Restaurant
Fee Simple

Burger King

Ampler Burgers Ohio, LLC

Rent Commencement Date
Lease Expiration

Lease Term Remaining
Lease Type

Roof & Structure

Options to Renew

Base Term Rental Escalations

Percentage Rent

Right of First Refusal

October 21, 2025
October 20, 2045

20 Years

NNN

Tenant Responsibility
Four, 5-Year Options
7.5% Every Five Years
No

Yes | 10 Days



FINANCIAL OVERVIEW

ASKING PRICE
$2,640,000

NOI
$165,000

CAP RATE
6.25%

LEASE TERM

Year 1-5

Year 6-10

Year 11-15

Year 16-20
Option 1 (Year 21-25)
Option 2 (Year 26-30)
Option 3 (Year 31-35)
Option 4 (Year 36-40)

- % Cap Rate Over Initial Term

Cap Rate Over Entire Term

ANNUAL RENT MONTHLY CAP RATE
$165,000.00

$177,375.00
$190,678.13
$204,979.99
$220,353.49
$236,879.00
$254,644.93

$273,743.30

BURGER KING « 1992 SPRING HOUSE DRIVE « RICHMOND, KY 40475

$13,750.00
$14,781.25
$15,889.84
$17,081.67
$18,362.79
$19,739.92
$21,220.41

$22,811.94

Marcus

6.25%
6.72%
7.22%
7.76%
8.35%
8.97%
9.65%
10.37%
6.99%
8.16%



LEASE ABSTRACT G —

LANDLORD RESPONSIBILITIES None

TENANT RESPONSIBILITIES Real Estate Taxes, CAM, Utilities, Maintenance/Repairs
RIGHT OF FIRST REFUSAL Yes, 10 days

RENEWAL NOTICE At least 180 days prior to expiration of the term
ESTOPPEL Within fifteen (15) days of receipt

ASSIGNMENT/SUBLETTING The lease cannot be assigned, transferred, or sublet without the landlord’s prior written consent (which
cannot be unreasonably withheld), and the tenant remains primarily liable for all lease obligations even if
an assignment or sublease occurs. However, the landlord pre-approves assignments to the franchisor or an
approved franchisee, as well as certain corporate mergers or reorganizations (subject to creditworthiness),

in which cases the tenant may be released from liability.

FINANCIAL REPORTING Upon the landlord’s written request, the tenant must provide unaudited financial statements within 120

days after each fiscal year, including a profit and loss statement and balance sheet. The tenant must also

provide a detailed profit and loss statement for the premises showing all “Gross Sales.”

BURGER KING « 1992 SPRING HOUSE DRIVE « RICHMOND, KY 40475




INVESTMENT HIGHLIGHTS

- STRENGTH OF A GLOBAL BRAND: Burger King is one of the largest and most recognizable fast-food chains
in the world, famous for its flame-grilled hamburgers, particularly the Whopper, which has become an iconic item
on its menu. Founded in 1954, Burger King has a long history of serving fast food and has grown to become a global

leader in the quick-service restaurant industry, with more than 19,000 locations in over 100 countries.

« FRANCHISEE/TENANT: The Lease is backed by an expanding Regional Franchise Group with extensive industry
experience at the corporate level managing strategic growth, as well as operations across North America and now
responsible for leading the Ampler team with a portfolio of nearly 500 franchised restaurants under four QSR
brands: TACO BELL, BURGER KING, CHURCH’S CHICKEN and LITTLE CAESARS. Awarded 2025 Burger King

Franchisee of the Year.

LONG TERM NNN LEASE: The property benefits from a 20-year NNN LEASE with Attractive 7.5% Rent
Increases every Five (5) Years, as well as Four, 5-Year Options to Renew and Bringing Potential Lease Term to

40 Years | Zero Landlord Responsibilities.

* LOCATION: The property is positioned along Eastern Bypass which sees over 22,000 vehicles per day and is
surrounded by several major auto dealerships including Hyundai, Ford, Honda, Toyota, Nissan, and others.

The city is strategically located along Interstate 75, approximately 25 miles south of Lexington, Kentucky,

providing direct connectivity to major Midwestern and Southeastern markets and supporting strong regional traffic _—
and logistics activity. Richmond’s economy is anchored by Eastern Kentucky University, which enrolls more

than 15,000 students and serves as a major employer and economic driver for the area.

Marcus g Millichap
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SITE PLAN
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CORPORATE OVERVIEW

FIREHOUSE

restauvrant
brands
infernational

- SUBS &

FOUNDED BY FIREMEN™

Restaurant Brands International Inc. is one of the world’s largest quick service restaurant companies with nearly $45 billion in annual
system-wide sales and over 32,000 restaurants in more than 120 countries and territories. RBlI owns four of the world’s most prominent
and iconic quick service restaurant brands - TIM HORTONS®, BURGER KING®, POPEYES® and FIREHOUSE SUBS?®. These independently
operated brands have been serving their respective guests, franchisees and communities for decades. Through its Restaurant Brands

BURGER
KING

for Good framework, RBI is improving sustainable outcomes related to its food, the planet, and people and communities.

Restaurant Brands International Inc. is committed to growing the TIM HORTONS®, BURGER KING®, POPEYES® and FIREHOUSE SUBS®
brands by leveraging their respective core values, employee and franchisee relationships, and long track records of community
support. The brands benefit from the global scale and shared best practices that come through common ownership under Restaurant

Brands International Inc.

e Restaurant Brands International “(RBI”) reported total assets of
approximately $25.67 billion as of September 2025; a 2.39% YOY
increase

e In 2025, RBI reported strong financial performance with TTM
Revenue reaching approximately $9.26 billion

e Asoflate January 2026, the market capitalization for Restaurant
Brands International (QSR) is approximately $30 billion to $35
billion USD

e AsofJanuary 2026, there were 6,604 Burger King restaurants in
the United States

e Asofearly 2026, QSR maintains a 'BB' rating from S&P Global
Ratings. The outlook is positive, driven by expectations of
improved leverage to about 4.4x in 2026, aided by steady EBITDA
growth and strong free cash flow

BURGER KING « 1992 SPRING HOUSE DRIVE « RICHMOND, KY 40475 Marcus g Millichap 10




FRANCHISEE OVERVIEW ‘s

AMPLER ™

T A W i M S

CiLE BE

Ampler is a U.S.-based restaurant

development and franchise company that
operates and grows quick-service restaurants
under brands like Burger King, Taco Bell,

Little Caesars Pizza, and Church’s Texas Chicken,
focusing on operational excellence and employee
development. It was founded in 2017 and has
rapidly expanded through acquisitions and new
openings. Today, Ampler operates over 471
restaurant locations across roughly 16 states in
the United States.

BURGER KING « 1992 SPRING HOUSE DRIVE « RICHMOND, KY 40475




FRANCHISEE OVERVIEW

Company Descripton

e Ampleris a scaled restaurant platform operating a diversified portfolio of 476
franchised restaurants under four leading QSR brands: Burger King, Taco
Bell, Church’s Chicken and Little Caesars

e Founded in 2017, Ampler has grown its portfolio through strategic
acquisitions and greenfield development

e Deep relationships with franchisees and track record of operational success
make Ampler a consolidator of choice

e 2019 Burger King Developer of the Year
e 2019 Church’s Chicken Franchise Growth Award
e 2022 Church’s Chicken Domestic Franchisee of the Year

e 2025 Burger King Franchisee of the Year

Development Achievements Count by Brand

2020 2021 2022 As of 2025
® 16 New Unit Openings e 13 New Unit Openings e 15 New Unit Openings
e 19 Remodels e 29 Remodels e 25 Completed Remodels
° Projects in 30+ DMAs Across 10 States ° Projects in 35+ DMAs Across 10 States ° Projects in 15+ DMAs Across 10

States

2023 2024 2025
e 9 New Unit Openings ® 11 New Unit Openings e 9 Net Unit Openings
e 15 Remodels; 2 Scrape and Rebuilds * 26 Completed Remodels e 28 Completed Remodels
e Projects in 10+ DMAs Across 10 *  Projects in 11+ DMAs Across 8 States e Projects in 13+ DMA Across 9 States

States

" TN T

TACOBELL
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FRANCHISEE OVERVIEW

Ampler operates restaurants under four leading QSR brands across diverse food categories

Category

U.S. System-wide Sales

# of U.S. Units

U.S. SSS for
2017 — 2024

BURGER KING o

\ >
BURGER b2 @
KING TACO BELL Little Ctars
Burger Mexican Chicken Pizza
$11.5bn" $16.3n(" $0.8bn $4.5bn
7,082 8,565(" 897 4,217
$1.6mm $2.0mm $1.1mm $1.1mm
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FRANCHISEE OVERVIEW

LED BY A BEST-IN-CLASS TEAM OF INDUSTRY VETERANS

2019
Church’s Chicken
Franchisee Growth Award

2019

Burger King Developer
of The Year

Neil Shan
Co-CEO of Ampler

Kevin Fernandez
Co-CEO of Ampler

David Wahlert, CPA

Steve Wiborg
CFO of Ampler

Executive Chairman of Ampler

*  Neil served as President of e Kevin spent 17 years with .

Cambridge Franchise Holdings,
one of the largest Burger King
and Popeyes franchisees.

He was an Operating Partner at
Garnett Station Partners and
held leadership roles with RBI
(division VP in North America

Burger King Corporate in
Finance and Operations.

Most recently, he served as
Vice-President of North America
field operations at Burger King
Corporate, where he oversaw

Prior to Ampler, David worked at
NPC International as the firm’s
CFO of the Pizza Hut division,
the largest Pizza Hut franchisee
in the U.S. System, with
revenues in excess of $1 bn
annually

Steve has served as Executive
Chairman of Ampler since co-
founding the Company in 2017

Steve has served as a strategic
advisor and operational partner
with Agman since 2016

2022
Church’s Chicken Domestic

7,000+ U.S. Burger King
restaurants.

Prior to Ampler, Steve was
recruited by 3G Capital to lead
Burger King Corp. and served
as Chairman, Executive Vice
President and President of North

Previously, David was a Director
at MarketSphere Consulting,
since acquired by Grant
Thornton, having co-led
development of Finance

and GM in Asia Pacific).

; America
Advisory .
¢ David received his B.S. in FranChlsee Of the Ye ar
Accounting from Northwest
Missouri State University
A
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DEMOGRAPHICS

POPULATION INCOME HOUSEHOLDS

2029 PROJECTION AVERAGE 2029 PROJECTIONS
2-Miles 26,501 2-Miles $64,321 2-Miles 11,003
5-Miles 55,164 5-Miles $67,654 5-Miles 22,658
10-Miles 80,301 10-Miles $73,191 10-Miles 32,091

2024 POPULATION MEDIAN 2024 HOUSEHOLDS
2-Miles 24,164 2-Miles $42,163 2-Miles 10,013
5-Miles 50,508 5-Miles $46,133 5-Miles 20,673
10-Miles 73,589 10-Miles $53,923 10-Miles DOR3077.
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NON-ENDORSEMENT DISCLAIMER & NOTICE

DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The information contained in this Marketing Brochure has been obtained from
sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any investigation regard-
ing these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any information provided. As the Buyer
of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any purchase. This
Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to con-
duct a due diligence examination of this Property for Buyer. Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not
represent the current or future performance of this property. The value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial
and legal advisors. Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to
your satisfaction with the suitability of the property for your needs. Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial
advisors must request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past performance at this or other locations is an
important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities Or newly-acquired locations,
may be set based on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to
market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all mat-
ters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default
or abandon the property, and the lease terms that Buyer may be able to negotiate With a potential replacement tenant considering the location of the property, and Buyer’s legal
ability to make alternate use of the property. By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless
from any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase of this net leased property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus
& Millichap Real Estate Investment Services (“Marcus & Millichap”), and should not be made available to any other person or entity without the written consent of Marcus &
Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of inter-
est in the subject property. The information contained herein is not a substitute for a thorough due Diligence investigation. Marcus & Millichap has not made any investigation,
and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and
square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance With State and Federal regulations,
the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy
of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not
verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or
representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the informa-
tion set forth herein.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NON-ENDORSEMENTS

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s
logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any
agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective
customers.

Marcus g Millichap
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SINGLE-TENANT NET LEASE DISCLAIMER & NOTICE

The information contained in this and any other marketing materials provided by Marcus & Millichap has been obtained from sources believed to be reliable. However, Marcus &
Millichap has not verified or conducted any due diligence, and will not verify or conduct any due diligence, regarding information communicated to potential buyers. Marcus &
Millichap makes no promise, guarantee, warranty, or representation about the accuracy or completeness of any information and expressly denies any obligation to conduct a due
diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future performance used in this or any other marketing material provided by
Marcus & Millichap are for example only, represent only what might occur, and do not represent the current, actual, or future performance of this property or tenant. The value to
any buyer of any property depends on factors that should be evaluated by each buyer together with the buyer’s tax, financial, legal, and other professional advisors (collectively “Pro-
fessional Advisors”). All buyers should conduct a careful, independent investigation of any property, tenant, and information deemed material to that buyer, to determine to their
satisfaction the suitability of a particular property for each buyer’s particular needs. All potential buyers should be comfortable with and rely solely on their own projections, analy-
ses, and decision-making when purchasing this or any other property. Information provided by Marcus & Millichap, including this marketing material, is never a substitute for nor
satisfaction of each buyer’s responsibility to conduct thorough due diligence of this or any other property the buyer might purchase.

Like all real estate transactions, this potential investment carries significant risks. Each buyer and Professional Advisors must request and carefully review all information and
documents related to the property and tenant which the buyer deems material to their particular needs. While the tenant’s past performance at this or other properties might be an
important consideration, past performance is not a guarantee or necessarily a reliable indication of future performance. Similarly, the lease rate for some properties, including newly-
constructed facilities or newly-acquired locations, may be based on a tenant’s projected sales with little or no record of actual performance or comparable rents for the area. Future
performance and investment returns are never guaranteed. Tenants and guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of
their lease. Cash flow may be interrupted in part or in whole due to market, economic, environmental, or other conditions. Regardless of tenant history and lease guarantees, every
buyer is responsible for conducting their own investigation of all matters affecting the intrinsic value of the property and any lease, including the likelihood of locating a replacement
tenant if the current tenant should default or abandon the property as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement tenants,
considering the location of the property, market rental rates, and the buyer’s legal ability to make alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem nec-
essary. All potential buyers are admonished and advised to engage Professional Advisors on legal issues, tax, regulatory, financial and accounting matters, and for questions involving
the property’s physical condition or financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus & Millichap Real Estate Investment Services and its affiliated entities and
agents, and hold them harmless, from any claim, cost, expense, or liability arising out of your purchase of this property.

Marcus g Millichap
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DEBRA L. FRANKLIN
Managing Director Investments
Senior Director Net Leased Properties Group
Miami Office - P: 305.308.2635
Debra.Franklin@marcusmillichap.com
License: FL3282650

ALYSSA ARMSTRONG
Associate Investments
Miami Office - P: 786.522.7062
C:916.365.1665
Alyssa. Armstrong@marcusmillichap.com
License: #S1.3474399
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GRANT FITZGERALD
9300 Shelbyville Rd., Ste. 1012
Louisville, KY 40222
P: (502) 329-5900
Lic #: 2862621
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