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Executive Summary

La Villita Assembly Hall e

The La Villita Assembly Hall is an iconic, free standing event venue pronﬁhent" -

located along the San Antonio River Walk, the #1 tourist attraction in the state of| '~
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The site benefits from substantial Riverwalk Frontage driving year-round foét Jcrén‘\“%I
and visibility, supplemented by the 3,000+ hotel rooms within a half m||e~rad|ug of ]
the property. i \: \ ,: :
Surrounded by walkable amenities, including hotels, restaurants, retail, and ™%, l' R T .
entertainment, La Villita offers unmatched accessibility and convenience for both -
local and visiting guests. Its blend of historic character, prime riverfront location,

and connectivity to San Antonio's

Market Highlights & Major Redevelopments

San Antonio is the #1 tourist destlnatlon in Texas attractlng over

city's thriving downtown, anchored by the world-famous River Walk, is undergomg
a $3.3B revitalization, driving year-round tourism and investment activity.

Ongoing Investments

Project Marvel, a downtown NBA stadium and adjacent mixed —use less than a
% mile from the Assembly Hall

A\:“.'
with over 1,000 apartments & a full-service hotel o
$550M investment into The Alamo to revitalize and transform écmme’f%‘ ‘
experience s

Hemisfair Park, $1.3B urban master plan that includes Multi-Family & Public
amenities immediately adjacent to La Villita

the Urban core
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Building Information

Address:
401 Villita St.
San Antonio, TX

Year Built:
1958

# of Stories:
Bi-Level property with
entrances and patios at both
downtown and river levels

Site Size:
1.209 Acres

Net Rentable:
Interior: +44,993 SF
Exterior: +14,596 SF

Zoning:
Downtown
(H, HE, RIO-3)



&

TIVH A19W3ISSY VLITIIA

Why this Location Wins

La Villita sits at the center of San Antonio's ongoing urban core revitalization, benefiting from concentrated public and private
investment across the CBD.

Anchored by 4M+ annual Convention Center and Hemisfair visitors and 14M+ River Walk visitors—alongside proximate demand
drivers including The Alamo, Project Marvel, and UTSA Downtown—the site is positioned for sustained visibility and year-round
demand.

Irreplaceable River Walk frontage, combined with accelerating investment in surrounding entertainment and cultural assets,
places the property within the CBD's most durable and high-traffic economic corridor.

* Phase Il under development * 6 projects

» $500M cost

UTSA Cyber Security Campus [ - Alamo Redevelopment

* $12B economic impact

* 2026 completion date . . .
- Estimated increase of 3Mvisitors | Annual Visitor Count Adjacent to Site

UTSA Downtown Campus
* 10,000+ Full-Time Students by 2028 4
* $200M+ Investment into Downtown Campus /

La Villita Redevelopment Hemisfair Redevelopment Proi
roject Marvel

* 5 projects * 28 projects * $4 billion dollars of investment
* $12M cost * $1.38 cost * Harry B. Gonzalez Convention Center
* 25 retail shops * 1,650 new residential units & Alamodome Redevelopment
* 3 new restaurants * 750,000 SF of office + New Spurs arena sports &
* 2024 completion date + 7 cultural amenities Entertainment District

1
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The Vision

+  Delivered as a fully stabilized shell with new roof, modernized MEP systems, fire sprinklering, and restored historic masonry
and mill work, eliminating major capital uncertainty and allowing immediate focus on operations and revenue generation.

+  Highly flexible layout with soaring ceiling heights, expansive interior volume, and dedicated back-of-house capacity, supporting
a wide range of uses including event venue, food & beverage, entertainment, and hybrid experiential concepts.

*  Seamless indoor-outdoor integration and dual-level activation potential, enabling dynamic programming, private events, and
day-to-night activation strategies.

+  Positioned to capitalize on exceptional pedestrian traffic and tourism demand along the River Walk, providing a built-in
customer base for both programmed events and daily F&B operations.

«  Combines historic character with modern functionality, offering a differentiated, design-forward environment that commands
premium pricing for events, activations, and curated experiences.
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Existing Condition
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Exterior Photography
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Basement Level Floor Plan
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Main Level Floor Plan
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Main Floor
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Market Overview: San Antonio, Texas

Market Overview

San Antonio is one of the fastest-growing large metros in the U.S., driven by strong population inflows, relative affordability,
and expanding regional connectivity along the I-35 corridor. Its economy is highly diversified—anchored by tourism, healthcare,
defense, and a growing innovation sector—supporting stability and long-term resilience. With over $15B in annual tourism
spend and sustained demographic growth, the market is well-positioned for continued expansion despite broader Sun Belt
competition.

Tourism

San Antonio is a top-tier U.S. travel destination, welcoming ~38-40 million visitors annually and generating over $15B in
economic impact. Anchored by iconic attractions like the River Walk, The Alamo, and a strong convention base (~1M delegates
annually), the city benefits from consistent year-round demand across leisure and group travel. Ongoing investment in
infrastructure, events, and downtown development continues to reinforce its position as one of the most resilient and
diversified tourism markets in the country.

Economy

Military infrastructure in the US

Military personnel and civilians

Cybersecurity professionals

San Antonio is a top-25 U.S. metro with over 2.7 million residents and remains one of the fastest-growing large markets, adding
~22,000 residents annually driven by strong in-migration and relative affordability. The economy is highly diversified across
healthcare, defense, financial services, tourism, logistics, and emerging tech—anchored by major employers such as Valero,
USAA, and Frost—and has added over 40,000 jobs in the past five years. Critically, its significant military and healthcare
presence provides a stabilizing, recession-resistant foundation, and with unemployment around 3.7%—below the national
average—and strategic positioning along the Austin—San Antonio corridor, the region is well-positioned for sustained, long-term
expansion.

Annual Visitors Continue to Grow

$40B+
Economic Impact 2.7M 40K'!' |
. Job Growth in last 5
Total Population 40
years
#1 =

N W
w o

3.7% 26.2 Mins.

Unemployment Avg. Commute Time

N
o

80K+

-
w

Total Visits (in millions)

-
w o

#4 in the US
6,500+ Fastest Growing City - US Census Bureau 0

2019 2020 2021 2022 2023
Year

Source: Visit San Antonio (2025 projection)
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Downtown San Antonio

Downtown San Antonio is a prime investment destination, attracting nearly 39 million visitors annually in 2023.
The area is home to a vibrant community of 28,000 residents across 11,500 households and supports 75,000
jobs. Over the past decade, substantial investment in new construction and renovations has created numerous
opportunities for residents and businesses alike. The development pipeline is set to exceed the growth of the
past ten years, highlighting the area's dynamic and promising investment landscape.

Development Activity in San Antonio CBD

18,000
Commercial Space (000's) Jobs M Hotel Rooms M Housing Units

16,000
833

14,000
1,473

4,497

12,000 2077

4,399

10,000

4,792

8,000

90% more hotel rooms built since 2020
than 2010-2019

6,000

69% more housing units proposed now
than in the entire previous decade

4,000

2,000

Built Between 2010 and 2019 Built Since 2020 & Under Construction Proposed Development Projects

Since 2010

>5,100
New Multifamily
Apartment Units

+

8,400
Apartment Units
Total Inventory

>1.2M SF

New Commercial
Space

+

17.3M SF

Commercial SF
Total Inventory

>2,300
New Hotel
Rooms

+

14,100

Hotel Room
Total Inventory
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Demand Drnivers in Downtown San Antonio

Downtown San Antonio is a prime investment destination, attracting nearly 39 million visitors annually in 2023. The area is home to a vibrant community
of 28,000 residents across 11,500 households and supports 75,000 jobs. Over the past decade, substantial investment in new construction and
renovations has created numerous opportunities for residents and businesses alike. The development pipeline is set to exceed the growth of the
past ten years, highlighting the area's dynamic and promising investment landscape.

Demographic Data Economic Data Development Pipeline

~ Public Private

15

28K

$3B

CBD Consumer Econo?r;]iZIBm act Pr02' :cts Pr: Scts
Residents Spending P J J
(o) o,
15% 3% 75K $1.5B $1.8B
Exp. Growth Unemployment Jobs Investment Investment
by 2030 Rate
35 11.5K 39M 14 oK
Median Age Households Annual Visitors Street Projects

Units
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CAPITA|S

Although information has been obtained from sources deemed reliable, neither Owner nor JLL makes any guarantees, warranties or representations, express or implied, as to the completeness or accuracy as to the information contained herein. Any projections, opinions, as-
sumptions or estimates used are for example only. There may be differences between projected and actual results, and those differences may be material. The Property may be withdrawn without notice. Neither Owner nor JLL accepts any liability for any loss or damage suffered
by any party resulting from reliance on this information. If the recipient of this information has signed a confidentiality agreement regarding this matter, this information is subject to the terms of that agreement. ©2025 Jones Lang LaSalle Brokerage, Inc. All rights reserved.





