MELIA BRICKELL — GROUND FLOOR RESTAURANT
OPPURTUNITY

1136 SW 3rd Ave | Miami, FL 33130
OFFERING MEMORANDUM
FOR LEASE

Sotheby’s




MELIA RESIDENCES MIAMI

110 | 8

Units Floors
Wellness Guest
Components Services

e Junior One Bedroom
450 sqft

e One Bedroom
540 sqft

e Studio
321 sqft
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Our Global Presence

#1 HOTEL GROUP IN SPAIN.

#2 HOTEL GROUP IN EUROPE.

AMERICA
10 Countries

73 Hotels

SPAIN
144 hotels

EUROPE, MIDDLE
EAST & AFRICA
17 Countries

103 Hotels

ASIA PACIFIC

7 Countries
42 Hotels

41

COUNTRIES

379

HOTELS

94,514

ROOMS

+70

HOTELS IN
DEVELOPMENT

+15.367

ROOMS IN
DEVELOPMENT



THE SPACE OPULATION
1.00 MILE 3.00 MILE 5.00 MILE

Location 1136 SW 3rd Ave 8.602 2 0] 2 6
Mo, FL 33130 70, 57,99 492,75
County Miami-Dade County AVERAGE HOUSEHOLD INCOME
APN 01-4138-051-0150 1.00 MILE 3.00 MILE 5.00 MILE
Cross Street SW 11th St
$154,598 $122,928 $123,027
HIGHLIGHTS NUMBER OF HOUSEHOLDS
1.00 MILE 3.00 MILE 5.00 MILE
® 1641 SF Indoor/696 SF Outside Terrace
41,380 120,753 223,272
® $70 +$16

® Under Construction — 2027 Delivery

® 110 Key Hotel Residences Above

® Steps from Brickell City Centre & Brightline

® 58 Million Annual Visitors to Brickell, Miami

MELIA

Building Summary | Melia Brickell



PROPERTY FEATURES TENANT INFORMATION

TOTAL UNITS 1o SHADOW ANCHOR Brickell City Centre
BUILDING SF 50,200 | EASE TYPE .
LAND SF 14,250
LAND ACRES 0.33
YEAR BUILT 2027
ZONING TYPE T6-24a-0
BUILDING CLASS A
TOPOGRAPHY Level
LOCATION CLASS Urban
NUMBER OF STORIES 8
NUMBER OF BUILDINGS 1
CORNER LOCATION No it
il BE iH BRE E D0 B D G
NEIGHBORING PROPERTIES I'F 144 ]II lﬂf 2 B [ Hl !il 'il “I
NORTH Maizon Brickell & Legacy at Brickell H!Ij iirﬁ i=g Siill ]ﬂt I[ !I[ II' -EH
EZISI’II“H Brickell Flfl.e:):cfa?ggilsl’::l?t, = - “i Ill I“ m n Ilu nll‘ m.[
. o e LEL Rl Ill L L !lﬂ
WEST  Boutique Condo-Hotel / SW 2nd Ave Residential Corridor A T e T o
MECHANICAL I I NN N,
HVAC Advanced Purified Air Systems
(Probiotic Eco-Sanitizing)
FIRE SPRINKLERS Yes
LIGHTING Smart LED

Property Features | Melia Brickell



Property Summary

ONE Sotheby's International Realty is proud to present a
premier ground-floor restaurant leasing opportunity at Melia
Brickell, a Class A branded condo-hotel development located at
1136 SW 3rd Avenue in the heart of Miami's Brickell neighborhood.
The available space is a dedicated food & beverage suite positioned
at street level within an 8-story, 110-residence building branded
and managed by Melia Hotels International. The selected operator
will serve as the exclusive on-site dining provider for the entire
building, required to offer breakfast, lunch, and dinner service to
hotel guests, residence owners, and the surrounding Brickell
community. With building delivery slated for 2027, this represents
a rare chance to establish a flagship restaurant within one of
Miami's most anticipated new hospitality developments — securing
a captive customer base before the first guest ever checks in.

Location Summary

Melia Brickell is situated in the heart of Brickell, one of the
fastest-growing cities in the United States and Miami's premier
financial and hospitality district. Brickell has become Miami's
restaurant command center, with foot traffic driven by a unique
convergence of high-rise residents, office workers, tourists, and
locals generating extreme and sustained dining demand
throughout the day. The property sits steps from Brickell City
Centre, Mary Brickell Village, and the Brightline high-speed rail
station — placing it at the intersection of Miami's highest
concentration of high-income professionals, luxury hotel guests,
and destination diners. Miami is home to the most lucrative
independent restaurant in the United States — Brickell's own
Komodo previously held the title of highest-grossing restaurant in
the country, underscoring the neighborhood's extraordinary
restaurant revenue potential. A mid-range three-course meal in
Miami now averages $60, with top Brickell operators commanding
far above that, making this one of the highest average-check
restaurant markets in the nation. Greater Miami welcomed over 28
million visitors in 2024 — a record high — injecting $22 billion
into the local economy, creating a deep and consistent pool of
dining demand that benefits every operator in the corridor.

Largest Employers
Publix

250,000 to
300,000

Miami-Dade County Public Schools

Approximately

30,000

Miami-Dade County Government

Approximately

27,000

University of Miami

Approximately

16,000

Florida Power & Light Company (FPL)

Approximately

12,000

Jackson Health System

Approximately

11,000

Miami International Airport (MIA)

Approximately

10,000

Royal Caribbean Group

Approximately

5,000
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Location Summary | Melia Brickell
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Il Service (44%)
Hl Other Service (21%)
Retail Trade (15%)

Finance/Insur/Real Estate
(10%)

Health Services (%)




TERRACE

Property Images | Melia Brickell — Ground Floor Culinary Oppurtunity i) .



Floor Plan
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MELIA RESIDENCES MIAMI

[Location

1130 SW 3rd Avenue, Miami FL 33130

e Airport

e Brightline

e Brickell city centre
e Financial District

e Wallgreens

e Metrorail

e Metromover

e Publix

e [-95 Y US-1

e Simpson Park

e Sexy fish
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Developer

Urban Network Capital Group
is a development company
specializing in the creation of
eco-friendly communities,
ranging from single-family
homes to townhomes and
condo-hotels in Florida.

THE FLATS ORLANDO, FL

LAKE BUENA VISTA, ORLANDO
VISIONS RESORT & SPA, ORLANDO
ELLE RESIDENCES MIAMI

UNCG

URBAN NETWORK CAPITAL GROUP




POPULATION t MILE 3MILE 5 MILE ~—— 2026 Population = 2031 Population

643,340
2000 Population 35,096 168,975 386,599
530,392
2010 Population 51,909 201,233 325,621 417,445 -
2026 Population 78 602 257.990 192,756 304,497
2031 Population 85.010 287.783 530,392 193,550
. 78,602 -
2026 African American 2,398 17,723 19,905 34,346
2026 American Indian = 1452 2193 1 Mile Radius g Mile Radius  5Mile Radius
2026 Asaan 2214 5,062 8,293
2026 Hispanic £1.006 184.714 336,654 2026 Household Income
2026 Other Race 9.707 26.774 68.478 t Mile Radins [ 3 Mile Radius [} 5 Mile Radius
2026 White 11,856 88 966 163,688 30% -
2026 Multiracial 31,935 107,954 199,974 25%
2026-2031: Population: Growth Rate 7.90% 11.05% 7.40% ool
15% -
2026 HOUSEHOLD INCOME 1t MILE 3 MILE 5 MILE
less than $15,000 3,778 15.526 28 477 10% -
$15,000-$24,999 2,144 8,777 16,543 5%
$25,000-$34,999 1,875 7,620 14,831 0% -
$35,000-$49,999 2,382 10,409 21,519 Sask or $2sk - $sok - Siook-  S200kor
less S50k S100k S200k more
$50,000-874,999 5493 17,914 34,282
$75,000-$99,999 4,030 11,870 22,037 2026 Own vs. Rent - 1 Mile Radius
$100,000-$149,999 7.581 19,400 13.529
$150,000-$199,999 1.750 10,801 18,353
$200,000 or greater 9,348 18,433 13,697 R Owner Occapled Housmg
_—13%
Median HH Income $104,221 $75.211 $71.490
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Average HH Income $123,027

Vacant Housing




2026 POPULATION BY AGE 1 MILE 3MILE 5MILE

Popalation By Age

2026 Population Age 30-34 10,043 26,673 15,083

2026 Population Age 35-39 7,842 23,238 42,010

2026 Population Age 40-44 6,430 19,938 37,237 g 3030

2026 Population Age 45-49 5,183 16,994 32,641 B Age 40-49

2026 Population Age 50-54 4,773 16,408 32,500 Age 50-54

2026 Population Age 55-59 3,175 15,025 30,290 - ::: :2

2026 Population Age 60-64 3,945 14,732 70,116 W Age 65-69
BN Age 70-74

2026 Population Age 65-69 3,2 12,213 24,875 Age 8o+

2026 Population Age 70-74 2 846 10,441 21,586

2026 Population Age 75-79 2,164 8,206 17,093

2026 Population Age 80-84 1,475 5,771 11,879

2026 Population Age 85+ 1,342 5,772 11,810

2026 Population Age 18+ 68,636 219,731 415,115

2026 Median Age a8 39 M

2031 Median Age 39 40 4

2026 INCOME BY AGE 1 MILE JIMILE S MILE —— Median Age Income = Average Age Income

Median Household Income 25-34 $110,676 $92.775 $86,531 $200,000~

Average Household Income 25-24 £159,068 $132,258 $127,749

Median Household Income 35-44 812827 898,567 $90,672 $150,000

Average Household Income 35-44 $186,740 $148,707 $146,252

Median Household Income 45-54 $126 505 $93,464 $89,859

Average Household Income 45-54 $181,623 $145.454 $147,896 $100,000

Median Housshold Income 55-64 $110.507 $72,277 $71,270

Average Household Income 55-64 $166,286 $127,621 $131,383 $50,000 -

Median Household Income 65-74 $64,632 $46,793 $48.686

Average Household Income 65-74 $115,196 $93,216 $98 502

So~ v ' v v v v
Average Household Income 75+ $73,977 $66,540 $73.044 2534 3544 4554 556 654 75+




DIVERSITY INDEX t MILE 3 MILE 5 MILE
Diversity Index (+5 years) 8 81 82
Diversity Index (current year) & 81 83
Diversity Index (2020) & & 83
Diversity Index (2010) 55 58 66

POPULATION BY RACE

% POPULATION BY t MILE 3MILE 5MILE
- African American 2% 4% 6%
- American Indian 0% 0% 0%

Asian 2% 1% 1%

- Hispanie 39% 12% n%
Multiracial 25% 24% 24%

i otier Race 7% 8% 8%
20% 20%

POPULATION DIVERSITY

== sMILE = gMILE sMILE
81+
g
E
§ w |
53~
"% -3%0 0°.>¢ a°3,
2026 MEDIAN AGE BY RACE 1t MILE 3MILE 5MILE
Median American Indian/Alaska Native Age a5 37 37
Median Astan Age k¥ 15 36
Median Black Age 38 36 38
Median Hispanic Age 40 Eh 42
Median Multiple Races Age 41 43 44
Median Other Race Age 37 38 28
Median Pacific Islander Age a4 39 42
Median White Age 36 37 39
2026 MEDIAN AGE BY RACE
tMile Radins [ aMile Radivs [ 5 Mile Radius
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Race Demographics | Melia Brickell




Manuel Chamizo III is a seasoned professional with over 41 years of progressive management and
ONE brokemge.expe-rience, encompgssing all aspects of operational l'espou§ibi!it}'. As ONE Sot}xeby's Global
Commercial Director, he acquired a wealth of knowledge and expertise in the commercial real estate
field. Manny is ONE Sotheby’'s Global investment specialist servicing private capital investors in
Florida as well as South and Central America. Manny Chamizo is widely recognized as a leading
investment properties expert. His expertise in understanding the capital markets, knowing and
accessing private capital investors, as well as the underwriting and development of projects and
properties in South Florida. In addition, he has represented numerous private investors in the
disposition and acquisition of commercial properties. Leading Manny Chamizo to a career completion
Manny Chamizo II1 of over a billion in total transaction value. With over three decades of experience in commercial real
Global Commercial Director estate, covering retail, multi-family, land development as well as industrial sales and commercial
development. His moniker of "Connect With the Well Connected"” rings true with his ability of
enhancing value and reducing the risk for clients by providing clearly defined solutions, to the client’s
real estate needs, on either an occupier or an investment basis. Manny is also an investor in retail &
multifamily assets his knowledge in real estate, insurance, and capital investments places him as an
elite standing amongst his peers. A Platinum Level Top producer since 2006 Manny has been awarded
the 2017 CoStar Power Broker Award for Retail Transactions. In addition, The Miami Realtor
Association and The Realtor Commercial Alliance (RCA) the leader in top-tier Realtors in Florida,
recently recognized Manny as the RCA National Commercial Realtor of the Year for his success and
profitability. Among his many other accolades and maintaining the title of Top Producer 2018-2023, he
has also been named #1 Commercial Agent Company-Wide 2022-2023 for ONE Sotheby's
International Realty. Manny takes pride in the many intricacies of commercial real estate and aims to
negotiate far above his colleagues. Due mostly in part to his extensive knowledge in all aspects of
buying and selling commercial real estate as well as the complex insurance coverages earned him the
cover of Miami Business Review, as well as South Florida Business Journal.

Sotheby’s

786.453.3171

Advisor Profile Melia Brickell




MELIA BRICKELL — GROUND FLOOR
RESTAURANT OPPURTUNITY

MANNYCHAMIZO, III

ONE Sotheby’s

INTERMATIOMNAL REALTY

“Connect with the well connected.”

Exclusively Marketed by:

CONFIDENTIALITY and DISCLAIMER

The information contained in the following offering memorandum is proprietary and
strictly confidential. It is intended to be reviewed only by the party receiving it from
ONE Sotheby's International Realty and it should not be made available to any other
person or entity without the written consent of ONE Sotheby's International Realty.

By taking possession of and reviewing the information contained herein the recipient
agrees to hold and treat all such information in the strictest confidence. The
recipient further agrees that recipient will not photocopy or duplicate any part of the
offering memorandum. If you have no interest in the subject property, please
promptly return this offering memorandum to ONE Sotheby's International Realty.
This offering memorandum has been prepared to provide summary, unverified
financial and physical information to prospective tenants, and to establish only a
preliminary level of interest in the subject property.

The information contained herein is not a substitute for a thorough due diligence
investigation. ONE Sotheby's International Realty has not made any investigation,
and makes no warranty or representation with respect to the income or expenses for
the subject property, tfn’e future projected ﬁnancia{)performance of the property, the
size and square footage of the property and improvements, the presence or absence
of contaminating substances, PCBs or asbestos, the compliance with local, state and
federal regulations, the physical condition of the improvements thereon, or financial
condition or business prospects of any tenant, or any tenant’s plans or intentions to
continue its occupancy of the subject property.

The information contained in this offering memorandum has been obtained from
sources we believe reliable; however, ONE Sotheby's International Realty has not
verified, and will not verify, any of the information contained herein, nor has ONE
Sotheby's International Realty conducted any investigation regarding these matters
and makes no warranty or representation whatsoever regarding the accuracy or
completeness of the information provided. All potential buyers must take
appropriate measures to verify all of the information set forth herein. Prospective
buyers shall be responsible for their costs and expenses of investigating the subject
property.

MAMNUEL CHAMIZO M SEBASTIAN CHAMIZO

Comrearceal DirecSor

ONE Sotheby’s
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	Meliá Hotels & Resorts, the flagship brand of Meliá Hotels International, operates in more than 30 countries, representing the essence of Spanish hospitality.
	Each property combines sophisticated design, comfort, and exceptional service, creating authentic connections with its guests.
	Meliá Rewards
	LUXURY 15%
	PREMIUM 49%
	ESSENTIAL 36%

	Areas with the Highest Demand and Investment Quality
	Lifestyle
	Connectivity
	11O Units
	11 Wellness Components
	8 Floors
	15+ Guest Services
	Junior One Bedroom
	450 sqft
	One Bedroom
	540 sqft
	Studio
	321 sqft
	AMENITIES
	LOBBY
	SOCIAL AREAS
	RESTAURANT
	TERRACE
	Spa
	Biohacking protocols
	Guest Services
	UNITS
	Inside the Units
	Floor Plans
	One Bedroom
	Junior One Bed
	Studio

	Interior Design by Adriana Hoyos
	Developer
	THE FLATS ORLANDO, FL LAKE BUENA VISTA, ORLANDO VISIONS RESORT & SPA, ORLANDO ELLE RESIDENCES MIAMI

	Visions at Brickell Station LLC (“Developer”), along with all their affiliate companies, wholeheartedly support the principles outlined in the Fair Housing Act and the Equal Opportunity Act. The information provided in this document is deemed accurate but is not guaranteed. Oral statements should not be solely relied upon as the official representations made by the Developer. To obtain correct and reliable representations, it is essential to refer to the documents required by section 718.503 of the Florida Statutes, which a developer is obligated to provide to a buyer or lessee. Please note that pricing is subject to change without prior notice. The Developer is the sole developer and owner of this project and is exclusively responsible for its investment, development, construction, operation, marketing, and sales. The hotel will be managed on behalf of the Developer by an independent management company engaged by the Developer and which has no affiliation or association with The Sol Group, Corp or its group companies (“TSGC”). Purchasing a branded residence does not create any relationship with TSGC. TSGC is not a party to any agreements entered into with purchasers of the branded residences and does not have any direct or indirect relationship with such purchasers. TSGC acts solely as the franchisor and therefore is not the developer, seller, operator or offeror of any branded residences and make no representation or warranty regarding the same. The branded residences will be operated by the Franchisee under the brand “Meliá”. The Developer uses the “Melia” brand and trademarks pursuant to a limited, non-exclusive, non-transferable license granted by TSGC to the Developer under a franchise agreement. That franchise agreement and the respective license may be terminated or may expire without renewal, in which case the branded residences will no longer be associated with the “Melia” brand. TSGC does not assume any responsibility for the accuracy or completeness of any information, statements, representations, or warranties made by the Developer or any of its agents, employees, or representatives. Any projections or estimates of potential economic or financial performance are illustrative only. TSGC does not guarantee and makes no representations or warranties regarding any financial returns, income, rental programs, economic performance, or investment outcomes related to the branded residences. Actual performance may differ materially depending on market conditions and other factors beyond the control of the Developer, the management company and TSGC. Prospective purchasers should rely solely on their own investigation and the information provided directly by the Developer and its legal disclosure documentation, including the documents required under Florida law. This project is registered with the U.S. Green Building Council (USGBC) and is in the process of obtaining LEED Silver certification. The use of the LEED Silver logo in this document is based on the anticipated certification status. Final certification is subject to review and approval by the USGBC and may vary depending on the final assessment of the project’s performance in accordance with LEED standards. We promise no fortunes — only faithful care. Let your wisdom guide, review every document, and follow your heart’s quiet call. This sanctuary pursues LEED Silver certification — a vow to our shared earth, awaiting final blessing by the U.S. Green Building Council.




