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UPLAND

PROPERTY OVERVIEW

INVESTMENT SUMMARY
PRICE $1,567,278
CAP 7.00%

NOI $109,709.49
RENT/SF $56.35
PRICE/SF $804.97

RENT ADJUSTMENTS: 2% Annual Inc.

2/1/26-1/31/27: $109,709.49

2/1/27-1/31/28: $111,903.68

2/1/28 - 1/31/29: $114,141.75
2/1/29 - 1/31/30: $118,753.08
PROPERTY INFORMATION

4233 Egan Road
Savage, MN 55378

ADDRESS

BUILDING SIZE 1,947 SQ.FT.
LOT SIZE 1.02 Acres

COUNTY Scott

YEAR BUILT 2008

LEASE INFORMATION

LEASE TYPE NNN

REMAINING LEASE TERM 3 Years, 6 Months

RENT COMMENCEMENT  1/23/2015

LEASE EXPIRATION 1/31/2030

RENEWAL OPTIONS Three 5-Year

2026 POPULATION
2031 POPULATION

2026 MEDIAN HOUSEHOLD INCOME

2026 AVERAGE HOUSEHOLD INCOME

Savage, MN

DEMOGRAPHIC INFORMATION

1-MILE RADIUS 3-MILE RADIUS
9,928 61,929
9,899 62,967
$112,924 $108,930
$141,735 $136,895

All demographic information is obtained from Site To Do Business, which compiles US Census Bureau data and Esri projections for 2026 and 2031.

5-MILE RADIUS

149,030
151,768

$109,907

$143,207

THIS INFORMATION HAS BEEN SECURED FROM SOURCES WE BELIEVE TO BE RELIABLE, BUT WE MAKE NO REPRESENTATIONS OR WARRANTIES, EXPRESSED OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION. REFERENCES TO SQUARE FOOTAGE OR
AGE ARE APPROXIMATE. UPLAND HAS NOT REVIEWED OR VERIFIED THIS INFORMATION. BUYER MUST VERIFY THE INFORMATION AND BEARS ALL RISK FOR ANY INACCURACIES.

KEITH A. STURM, CCIM | AMANDA LEATHERS | DEB VANNELLI, CCIM | 612.332.6600
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UPLAND PROPERTY OVERVIEW

Savage, MN

e Long-Term NNN Lease Structure — Sonic is on a 15-year NNN lease with approximately 3.5
years remaining and scheduled 2% annual rent increases.

e Strong Traffic Counts & Visibility — Positioned along County Road 42, one of Savage’s primary
commercial corridors, the property benefits from excellent visibility and exposure with
approximately 37,500 vehicles per day.

o Affluent & Growing Demographics — Located within a strong suburban market with a 5-mile

population of 149,030 and an average household income of $143,207, supporting long-term America’s

retail demand. Drive-In

¢ Prime Retail Location — Strategically located near Burnsville Center, the property benefits
from convenient accessibility and proximity to major national retailers, restaurants, and
essential services.

o Established Retail Corridor — Surrounded by national retailers including Target, Hy-Vee, Cub
Foods, Taco John’s, Starbucks, and Life Time Fitness, creating consistent retail traffic
throughout the day.

¢ Recognized National Restaurant Brand — Sonic Drive-In is a leading quick-service restaurant
brand known for its iconic drive-in format and made-to-order menu featuring hamburgers,
hot dogs, chicken sandwiches, tater tots, breakfast items, and its famous selection of
customizable drinks and milkshakes.

o Experienced Franchise Operator — The tenant on the lease is Tower Capital, LLC with a

personal guaranty by Ehab Monsour. Ehab Monsour operates four Sonic Drive-In locations
throughout Minnesota, including properties in Bloomington, Elk River, Columbia Heights, and
Savage.

¢ Twin Cities Submarket — Savage, MN is located approximately 15 miles southwest of
Minneapolis and is a thriving suburban community offering strong residential growth,
convenient access to major highways, diverse retail amenities, and a growing mix of business
and recreational opportunities.

THIS INFORMATION HAS BEEN SECURED FROM SOURCES WE BELIEVE TO BE RELIABLE, BUT WE MAKE NO REPRESENTATIONS OR WARRANTIES, EXPRESSED OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION. REFERENCES TO SQUARE FOOTAGE OR
AGE ARE APPROXIMATE. UPLAND HAS NOT REVIEWED OR VERIFIED THIS INFORMATION. BUYER MUST VERIFY THE INFORMATION AND BEARS ALL RISK FOR ANY INACCURACIES.
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THIS INFORMATION HAS BEEN SECURED FROM SOURCES WE BELIEVE TO BE RELIABLE, BUT WE MAKE NO REPRESENTATIONS OR WARRANTIES, EXPRESSED OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION. REFERENCES TO SQUARE FOOTAGE OR
AGE ARE APPROXIMATE. UPLAND HAS NOT REVIEWED OR VERIFIED THIS INFORMATION. BUYER MUST VERIFY THE INFORMATION AND BEARS ALL RISK FOR ANY INACCURACIES.
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TENANT INFORMATION

Savage, MN
FRANCHISEE:
PROPERTY Sonic
TENANT Tower Capital LLC

PERSONAL GUARANTOR Ehab Monsour (Franchisee)

SONIC CORPORATE

REVENUES Private =
bJ
NET WORTH Private Amer".as
_ Drive-in.
S&P RATING B+ (Sonic Corporate)
WEBSITE https://www.sonicdrivein.com/

The tenant on the lease is Tower Capital, LLC with a personal guaranty by Ehab Monsour. Ehab Monsour operates a Sonic Franchisee and 4 Sonic
properties located in Bloomington, Elk River, Columbia Heights, and Savage.

Sonic Drive-In is one of America's most recognizable quick-service restaurant brands, known for its made-to-order menu, iconic drive-in format, and
unique customer experience. Founded in 1953, Sonic has grown to operate more than 3,500 locations across the United States, offering an extensive
menu that includes burgers, hot dogs, chicken sandwiches, breakfast items served all day, hand-mixed shakes, and its signature selection of slushes and
beverages. The brand's distinctive drive-in model, where customers order from their vehicles and are often served by carhops, has helped Sonic
maintain a loyal customer base while differentiating itself within the highly competitive fast-food industry.

Sonic continues to invest in menu innovation, digital ordering, and operational improvements while maintaining strong brand recognition nationwide. Its
value-oriented offerings, seasonal limited-time promotions, and expansive drink menu have made the chain a popular destination throughout the day,
particularly during afternoon and evening hours. Backed by Inspire Brands, one of the largest restaurant companies in the world, Sonic benefits from
significant operational resources, marketing support, and a well-established national platform, reinforcing its position as a leading quick-service
restaurant concept.

THIS INFORMATION HAS BEEN SECURED FROM SOURCES WE BELIEVE TO BE RELIABLE, BUT WE MAKE NO REPRESENTATIONS OR WARRANTIES, EXPRESSED OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION. REFERENCES TO SQUARE FOOTAGE OR
AGE ARE APPROXIMATE. UPLAND HAS NOT REVIEWED OR VERIFIED THIS INFORMATION. BUYER MUST VERIFY THE INFORMATION AND BEARS ALL RISK FOR ANY INACCURACIES.
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UPLAND AREA INFORMATION

Savage, MN

Located at 4233 CR-42 Savage, MN, Sonic benefits from an excellent position
within the Savage/Burnsville trade area, one of the Twin Cities' most established
and affluent south metro commercial corridors. The area offers exceptional
accessibility with immediate connections to Interstate 35W, Highway 13, and
Highway 169, providing convenient access to downtown Minneapolis, St. Paul,
and the broader metropolitan area.

Just minutes away is the Burnsville Center, a major retail destination anchored by
JCPenney and Dick’s Sporting Goods. Burnsville Center is in the midst of an
exciting transformation, with parts of the mall recently acquired by Pacifica
Square USA to be redeveloped into a mixed-use destination anchored by Enson
Market, an Asian grocery chain, and a curated food and retail hall—injecting new
energy and foot traffic into the corridor.

The Burnsville and Savage area offers a wide variety of recreational, shopping,

and entertainment opportunities that attract residents and visitors throughout

the year. Outdoor enthusiasts enjoy Murphy-Hanrehan Park Reserve, featuring
miles of hiking, mountain biking, horseback riding, and cross-country skiing trails,
while nearby Minnesota Valley National Wildlife Refuge provides scenic walking
trails and wildlife viewing along the Minnesota River.

Regional shopping destinations include Burnsville Center and numerous retail
centers anchored by national retailers, restaurants, and entertainment venues.
Golfers can enjoy several nearby public courses, including The Wilds Golf Club,
while families are drawn to attractions such as Buck Hill, offering skiing,
snowboarding, tubing, concerts, and seasonal events. The area's convenient |
access to the Twin Cities also places professional sports, cultural attractions, the j y g P AP - ak N

e, . B\ g
Mall of America, and Minneapolis—Saint Paul International Airport within a short % ¥ TN T ) B \'./ BUCK I s

drive, further enhancing the location's appeal.

THIS INFORMATION HAS BEEN SECURED FROM SOURCES WE BELIEVE TO BE RELIABLE, BUT WE MAKE NO REPRESENTATIONS OR WARRANTIES, EXPRESSED OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION. REFERENCES TO SQUARE FOOTAGE OR
AGE ARE APPROXIMATE. UPLAND HAS NOT REVIEWED OR VERIFIED THIS INFORMATION. BUYER MUST VERIFY THE INFORMATION AND BEARS ALL RISK FOR ANY INACCURACIES.
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CONFIDENTIALITY & DISCLAIMER

Savage, MN

NET LEASED DISCLAIMER
Upland Real Estate Group, Inc. hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Package has been obtained from sources we believe to be reliable. However, Upland Real Estate Group, Inc. has not and will not verify any
of this information, nor has Upland Real Estate Group, Inc. conducted any investigation regarding these matters. Upland Real Estate Group, Inc. makes no guarantee, warranty or
representation whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any
purchase. This Marketing Package is not a substitute for your thorough due diligence investigation of this investment opportunity. Upland Real Estate Group, Inc. expressly denies any
obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Package are for example only and do not represent the current or future performance of this property. The
value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial, legal and other advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with
the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal, financial and other advisors must request and carefully review all legal, financial and
other documents related to the property and tenant. While past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly,
the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual
performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease
guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential
replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.

All information, including price change and withdrawal from the market, is subject to change without notice.

By accepting this Marketing Package you agree to release to Upland Real Estate Group, Inc. and hold it harmless from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property. Property to be sold ‘where is, as is.’

CONFIDENTIALITY AND DISCLAIMER: The information contained in the following Marketing Package is proprietary and strictly confidential. It is intended to be reviewed only by the party
receiving it from Upland Real Estate Group, Inc. and should not be made available to any other person or entity without the written consent of Upland Real Estate Group, Inc. This Marketing
Package has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Upland Real Estate Group, Inc. has not made any investigation, and makes no warranty or representation, with
respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, the financial
condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property or any other matter related to the subject property. The
information contained in this Marketing Package has been obtained from sources we believe to be reliable; however, Upland Real Estate Group, Inc. has not verified, and will not verify, any of
the information contained herein, nor has Upland Real Estate Group, Inc. conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.
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