
      7230 Region Ln, Knoxville, TN 37914

Comfort Suites  Knoxville East
Investment Opportunity



Investment Highlights

68 spacious suites with modern amenities; Choice Hotels upper-midscale brand

Stable revenues of ~$1.8M/yr with baseline NOI ~$0.75M/yr

Prime I-40 location at Exit 398 with >89k AADT and strong 5-mile demographics

Priced at $7.6M (≈$112k/key); (Discounted to include remaining PIP ~$0.5M for future upside)

7230 Region Ln, Knoxville TN, 37914



Property Overview & Amenities

Lobby & Front Desk Indoor Heated Pool

Bedrooms

• 68 suites with multiple configurations (king, queen, sofa bed)

• Indoor heated pool, fitness center & business center

• Meeting space available for corporate and group events

• Free hot breakfast buffet and high-speed Wi-Fi
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Historical Financial Performance
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Key Takeaways

• Revenue remained stable 

around $1.8–1.9M from 2021–24.

• NOI decreased in 2023–24 due 

to one-off accounting and 

renovation expenses.

• Baseline NOI, when normalized, 

is estimated at ~$0.76M/yr.

•  Trading Cap Rate at 10% on 

baseline NOI.



Underwriting & Valuation
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NOI Situation – Clarified 

for Institutional Review

• The suppression of reported 

NOI is accounting/tax-driven, 

not operational.

• Revenue performance 

remained consistent across 

multiple years.

• Expense inflation was driven 

by cross-entity allocations and 

one-off items. Accounting for 

external expenses

• Under clean ownership and 

normalized expense structure, 

the asset supports true 

stabilized earnings in the mid-

$700K range.

file://///home/oai/share/2021%20to%202024%20Comfort%2020-5271969%20PL.pdf#:~:text=Ask%20My%20Accountant%20100,70


• The asset is offered at $7.6M, equating to $112 per key, 

materially below estimated replacement cost for an upper-

midscale flagged product, off I-40 Inter State.

• Historical revenues have remained highly stable, averaging 

approximately $1.88M annually from 2021–2024, demonstrating 

consistent demand along the I-40 corridor.

• Reported 2024 NOI of $357K does not reflect true operating 

performance. Ownership ran cross-collateralized and non-hotel 

expenses through the entity, materially suppressing reported 

net income.

• After removing non-operating and discretionary accounting 

allocations, stabilized NOI is conservatively estimated at  $760K 

annually. Detailed financials and categorizations can be 

delivered upon request.

• At stabilized NOI, the acquisition price reflects a 10.0% cap 

rate, positioning the asset attractively relative to comparable 

upper-midscale transactions.

Executive Financial Summary
• On conservative leverage (65% LTV, 7.0% 

interest, 25-year amortization):

•DSCR: 1.82x

•Annual cash flow after debt: ~$342K

•Cash-on-cash return: ~12.8%

• STR metrics support operational strength:

•Occupancy: 78.9%

•ADR: $98

•RevPAR: $77

•Strong base occupancy indicates durable 

demand with additional rate optimization 

potential.

• At exit cap compression to 9.0%–8.5%, 

implied valuation ranges from $8.44M–$8.94M, 

creating additional upside beyond cash flow 

yield.



Demographics & Market Overview

Radius Population
Avg. HH 

Income

1 Mile 1,016 $108,233

3 Mile 9,062 $111,010

5 Mile 23,152 $106,373

Additional Insights

• Median household income for 

Knoxville MSA: $69.6K

• Average household size: 2.4 and 

median age: 44.4 years

• Diverse labor force of ~455K within 

the MSA
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greenbrier-rea.com/wp-content/uploads/2025/09/Marketing-Package_7729-Strawberry-Plains-Pk_Full-Package_compressed.pdf#:~:text=Demographic%20Snapshot%20,Household%20Income%20%24108%2C233%20%24111%2C010%20%24106%2C373
www.knoxvillechamber.com/wp-content/uploads/2026/01/Economic-Overview-Knoxville-TN-MSA-Q2-2025.pdf#:~:text=The%20population%20in%20the%20Knoxville%2C,Summary1
greenbrier-rea.com/wp-content/uploads/2025/09/Marketing-Package_7729-Strawberry-Plains-Pk_Full-Package_compressed.pdf#:~:text=5%20Mile%20Radius


Location & Traffic Counts

Road
ADT 

(vehicles/day)

I-40 (West of Exit 398) 89,456

I-40 (East of Exit 398) 88,728

Strawberry Plains Pike 5,232

Brakebill Road 3,822

Highlights
• Immediate access to I-40 via Exit 398 (Region Ln)

• Minutes from Downtown Knoxville, UT campus, 

Sevierville & numerous demand/tourist generators

• Strong regional employer base: hospitals, 

universities, tourism & manufacturing
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STR Performance & KPIs
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Demand Drivers & Surroundings
University of Tennessee
30k+ students & staff

Knoxville Zoo & World's Fair Park
Popular family attractions

Turkey Creek Retail
Major shopping & dining hub

Gatlinburg/Pigeon Forge

Great Smoky Mountains National Park

$4Billion in Regional tourism draw

Most visited National Park in Country

East Tennessee Tourism
• The property sits within a dynamic corridor connecting Knoxville to Sevier County and the Great Smoky Mountains.

• Sevier County welcomed over 12 million visitors in 2024, generating nearly $4B in visitor spending. Lodging and F&B 

sectors continue to outperform regional averages.

• The nearby Great Smoky Mountains National Park remains the #1 national park by visitation, drawing millions of 

travelers year-round.

• Sevier County’s resilience was evident during the 2025 federal government shutdown, when state and local partners 

funded park operations to sustain tourism.

• Knoxville MSA has a population of ~920K and median household income of $69.6K, providing a solid demand base for 

corporate travel

• Guest satisfaction benefits from updated rooms and amenities, positioning the asset competitively in its market 

segment.



Brand & Franchise Strength

Choice Hotels & Comfort Brand
• Comfort is the flagship brand in Choice Hotels’ upper midscale 

portfolio, the largest 100% smoke-free hotel brand in North America 

(skift.com).

• Hotels offer complimentary hot breakfast, free Wi-Fi, fitness centers 

and pools at most locations

• Since 2013, Choice and its franchisees invested ~$2.5B to elevate 

Comfort properties, removing underperforming assets to enhance 

quality

• Being part of Choice Hotels’ global network provides broad 

distribution, negotiated OTA commissions and a powerful loyalty 

program, helping drive occupancy and rate.
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https://skift.com/2023/07/11/choice-hotels-brands-explained/#:~:text=Choice%20Hotels%20Take%3A%20%E2%80%9CThe%20Comfort,%E2%80%9D
https://skift.com/2023/07/11/choice-hotels-brands-explained/#:~:text=Choice%20Hotels%20Take%3A%20%E2%80%9CThe%20Comfort,%E2%80%9D
https://skift.com/2023/07/11/choice-hotels-brands-explained/#:~:text=count,meet%20its%20new%20quality%20guidelines




This marketing package has been prepared by United Real Estate Solutions and Joel Richmond, Affiliate Broker 

(“Broker”) solely for informational purposes in connection with the potential sale and/or lease of the referenced 

property.

All information contained herein has been obtained from sources deemed to be reliable; however, Broker, ownership, 

and their respective affiliates, agents, and representatives make no representation or warranty, express or implied, as 

to the accuracy, completeness, or reliability of the information contained herein.

Any property information, including but not limited to square footage, site size, zoning, entitlements, condition, 

environmental matters, financial statements, rent rolls, operating data, expense figures, construction costs, 

demographic information, projections, or pro forma statements, is provided for discussion purposes only and is not 

guaranteed. Forward-looking statements and financial projections are estimates only and actual results may vary 

materially.

Prospective purchasers and tenants are strongly advised to conduct their own independent investigations and due 

diligence, including verification of all physical, legal, financial, and operational aspects of the property, and to consult 

with their own attorneys, accountants, engineers, and other professional advisors.

This document does not constitute an offer to sell or lease, nor a solicitation of an offer to buy or lease. The property 

is offered subject to errors, omissions, prior sale or lease, price changes, changes in terms, or withdrawal without 

notice.

By receipt of this material, the recipient acknowledges and agrees that Broker shall not be liable for any loss, damage, 

or claim arising out of reliance on the information contained herein.

CONFIDENTIALITY & DISCLAIMER
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