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5546 S 5600 W
WEST VALLEY CITY, UT
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Global Coffeehouse Leader, With Tens Of Thousands Of Locations
Worldwide And A Strong Presence Across Major U.S. Markets, Driving
Consistent Brand Visibility And Daily Customer Traffic

Brand | Industry-Leading Specialty

@ Global Coffeehouse Leader | Iconic
Coffee Concept

WHY INVEST?

Freestanding Drive-Thru Starbucks
Established West Valley City Retail
Corridor | Strong Commuter Traffic

Starbucks®, One Of The World’s Most Recognized And Influential Backed By Starbucks Corporation, A Publicly Traded Industry Leader
Specialty Coffee Brands, With A Global Reputation For Premium Coffee, With Billions In Annual Revenue, Providing Strong Brand Equity,
Consistent Quality, And Strong Consumer Loyalty Operational Scale, And Long-Term Growth Stability

Strategically Positioned Along 5600 West (SR-172) In West Valley

City, A Primary North—South Arterial Providing Direct Connectivity To

SR-201 (21st South Freeway) And Interstate 215, Supporting Strong Daily _ ,

Commuter Traffic Across The Salt Lake Valley S : LE : = Villigy (el el
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Surrounded By National And Regional Retailers, Grocery Anchors, And
Service Tenants That Drive Consistent Daily Consumer Traffic

Convenient Access To Major Employment Centers Including Salt Lake

City International Airport, Downtown Salt Lake City, And Numerous s : e - _— . S £ : -

Industrial And Distribution Facilities Along The Wasatch Front 5 st B Al o e e = - - N N A o e B e e ML AT
Newly Built NNN Lease T . : , : - ' % S - S ; Kearns High School
Corporate-Guaranteed Income And , gt = e = S Eaee o e AQORN E S ' Rt e, ¥y 2408 students
Built-In Rent Growth s = ' : i T

Supported By A Dense And Growing Residential Base Throughout
West Valley City, Kearns, And Taylorsville, Providing A Strong Mix
Of Commuter, Workforce, And Neighborhood Demand Supporting
Consistent Daily Visits

18 Years Remaining On A Corporate-Guaranteed NNN Lease, Providing
Stable Passive Income Backed By Starbucks Corporation, With Limited
Landlord Responsibilities

Strong In-Place Cash Flow, Featuring $155,016 In Annual Base Rent
($12,918/Month) Secured By A Newly Constructed Drive-Thru Location

Scheduled 10% Rental Increases Every Five Years, Providing Built-In
Income Growth And Inflation Protection

Four (4) Five-Year Renewal Options, Allowing For Up To 20 Additional
Years Of Occupancy And Extended Income Potential

New 2024 Construction, Delivering A Modern Starbucks Prototype With
Drive-Thru And A 20 Year Roof Warrant
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INVESTMENT LEASE
SUMMARY TERMS

' 5546 S 5600 W, Lease Commencement: 5/6/2024 2 69 5 930
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https://www.google.com/maps/place/Starbucks+Coffee+Company/@40.6491554,-112.030843,3956m/data=!3m1!1e3!4m6!3m5!1s0x87528d00528992af:0xc3cd7aeec191d010!8m2!3d40.6503867!4d-112.0250768!16s%2Fg%2F11vyjnbjc6?entry=ttu&g_ep=EgoyMDI2MDMwMS4xIKXMDSoASAFQAw%3D%3D

HVaIley‘éity,gimed éfdramétically improving health care access on the west side of Salt Lake County. Backed by
a significant philanthropic gift, the project is expected to begin construct_io_n in.summer 2025 and deliver medical
services in phases through 2028-2029, bringing new jobs and training opportunities to the community.
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Parkway (84 smgle Ievel homes) and ottag Pearce Farm (65 umts in @ 55-plus community). These
projects reflect ongoing growth in new home construction and lifestyle-oriented housing product types
across the city.
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d -
- ey Road in" /alley Ci y . Phase I'will deliver ti/o Class A shallow-bay warehouse buildings ™ o —

(approx 325,000 sq ft) with déllvery antmpated by fall 2026, with ‘additional bqumgs planned
based on demand.



https://www.axios.com/local/salt-lake-city/2025/03/18/university-of-utah-announces-west-valley-city-hospital-medical-campus-donation?utm_source=chatgpt.com
https://rebusinessonline.com/viawest-group-gem-realty-capital-break-ground-on-470334-sf-industrial-park-in-west-valley-city-utah/?utm_source=chatgpt.com
https://www.wvcjournal.com/2026/02/02/562399/housing-construction-continues-in-west-valley-city?utm_source=chatgpt.com
https://www.prnewswire.com/news-releases/vantrust-real-estate-breaks-ground-on-industrial-development-in-west-valley-city-302590479.html?utm_source=chatgpt.com
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The Salt Lake City Metropolitan Statistical Area (MSA),
along Utah’s Wasatch Front, is one of the fastest-growing

economically dynamic regions in the Western United States. _
population exceeding 1.3 million,'the Salt Lake City MSA is suppor -
by a diverse economy anchored by technology, healthcare, financial
services, logistics, and outdoor recreation. Major. employers such as
Zions Bancorporation, Intermountain Health, Adobe, and Goldman
Sachs contribute to the region’s expanding business presence and
economic strength, while leading institutions including Intermountain
Medical Center and the University of Utah Health system drive
innovation, advanced care, and high-quality employment.

Recognized as Utah’s cultural and economic center, Salt Lake City
blends historic character with modern growth. Signature events such as
the Utah Arts Festival and the internationally acclaimed Sundance Film
Festival attract visitors from around the globe, reinforcing the region’s
creative identity. Combined with a vibrant downtown, growing culinary
scene, and immediate access to world-class outdoor recreation, the
Salt Lake City MSA offers both strong economic fundamentals and an
exceptional quality of life within the Intermountain West.

"No. 3 BestPe '.ormzng Cztzes in the U. S

Milken Institute; 2025 ..
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No. 1 Best State in the Umted States
U.S. News & World Report, 2025

No. 24 Best Cities in the United States
U.S. News & World Report, 2024

No. 3 Best Places to'Start a Business
WalletHub, 2024
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At the heart of the region’s cultural identity is Temple Square, the historic
headquarters of The Church of Jesus Christ of Latter-day Saints and one
of Utah’s most visited landmarks. Beyond its historic sites, Salt Lake City
boasts a thriving arts and cultural community, with institutions such as the
Utah Museum of Fine Arts, the Utah Symphony | Utah Opera, and Ballet
West presenting a diverse range of performances and exhibitions that
contribute to the city’s vibrant creative environment.
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Salt Lake City also embraces a strong sports culture and a
commitment to higher education. The city is home to the Utah
Jazz of the NBA, who play at the Delta Center and maintain a loyal
regional fan base, while nearby universities contribute to the area’s
intellectual and cultural vitality. Institutions such as the University
of Utah and Salt Lake Community College provide a wide range
of academic programs, research initiatives, and community
engagement opportunities. Together, the region’s sports presence
and educational institutions help foster community pride while
supporting the long-term economic and cultural growth of the Salt
Lake City metropolitan area.



https://chainstoreage.com/35b-salt-lake-city-mixed-use-development-feature-retail-possible-mlb-stadium

FORTUNE

2023 WORLD'S MOST ADMIRED COMPANIES

SA R B u c KS® #1IN THE FOOD SERVICES INDUSTRY

2023 AMERICA'S GREATEST WORKPLACES FOR DIVESITY

Founded in 1971in Seattle, Washington, Starbucks® has grown from a single coffee shop in
Pike Place Market into the world’s leading specialty coffee retailer. Known for its premium
Arabica coffee, handcrafted beverages, and welcoming café environment, Starbucks®
offers an extensive menu including espresso drinks, brewed coffee, teas, refreshers, and
light food offerings. With more than 38,000 locations worldwide, the brand’s focus on
quality sourcing, product innovation, and a consistent customer experience has helped
establish Starbucks® as one of the most recognized coffee concepts globally.

As a publicly traded company, Starbucks Corporation is a dominant force in the global
coffeehouse market. Headquartered in Seattle, the company operates thousands of
company-owned and licensed locations across North America and international markets.
Starbucks® generates tens of billions in annual revenue and has built a powerful ecosystem
through its mobile ordering platform, loyalty program, and digital payment infrastructure,
reinforcing its leadership in the specialty coffee and quick-service beverage segment.

Starbucks® continues to innovate while staying true to its mission of inspiring and nurturing
the human spirit—one person, one cup, and one neighborhood at a time. Seasonal
beverage launches, evolving store formats, and ongoing product innovation keep the
brand relevant for consumers, while its commitment to sustainability and ethical sourcing
further strengthens its reputation as one of the most influential brands in the global food
and beverage industry.

2025 REVENUE

$37.2B

SOURCE: 2025, STARBUCKS
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STARBUCKS SAYS TURNAROUND ‘AHEA
SCHEDULE’ AS SALES REBOUND 4 /°

January 28, 2026 | The New York Times

Starbucks recently reported stronger-than-expected sales results, signaling that the
company’s turnaround strategy under CEO Brian Niccol is beginning to'gain traction.
In its latest quarterly report, global same-store sales increased 4%, beating analyst
expectations and marking the first meaningful sales growth in the U.S. in nearly

two years. The increase was driven primarily by higher customer traffic and slightly
larger average purchases per visit. Revenue reached approximately $9.9 billion...

CLEAR GROWTH TARGETS AND CREATING
TUNITIES

bal Coffee Report

scal year has marked something of a turning point.for the
e team and a new three-year outlook are anything to
ited States (US) same-store sales growth in two years
60 per cent of its"Chinese operations
lven more into the Back to"Starbucks
sted Starbucks’ first investor day since...
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https://www.gcrmag.com/starbucks-next-chapter/
https://www.nytimes.com/2026/01/28/business/starbucks-sales-earnings-turnaround.html

Marcus & Millichap

NON-ENDORSEMENT NOTICE
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or
lessee identified in this marketing package. The presence of any corporation’s logo or name is not
intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation
of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial
listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confiden-
tial. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should
not be made available to any other person or entity without the written consent of Marcus & Milli-
chap. This Marketing Brochure has been prepared to provide summary, unverified information to
prospective purchasers, and to establish only a preliminary level of interest in the subject proper-
ty. The information contained herein is not a substitute for a thorough due diligence investigation.
Marcus & Millichap has not made any investigation, and makes no warranty or representation,
with respect to the income or expenses for the subject property, the future projected financial
performance of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State
and Federal regulations, the physical condition of the improvements thereon, or the financial con-
dition or business prospects of any tenant, or any tenant’s plans or intentions to continue its oc-
cupancy of the subject property. The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified,
and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted
any investigation regarding these matters and makes no warranty or representation whatsoever
regarding the accuracy or completeness of the information provided. All potential buyers must
take appropriate measures to verify all of the information set forth herein.Any rent or income
information in this offering memorandum, with the exception of actual, historical rent collections,
represent good faith projections of potential future rent only, and Marcus & Millichap makes no
representations as to whether such rent may actually be attainable. Local, state, and federal laws
regarding restrictions on rent increases may make these projections impossible, and Buyer and
its advisors should conduct their own investigation to determine whether such rent increases are
legally permitted and reasonably attainable.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations
to conduct thorough due diligence and seek expert opinions as they may deem necessary, espe-
cially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus
& Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any
prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment prop-
erties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its invest-
ment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All
potential buyers are admonished and advised to engage other professionals on legal issues, tax,
regulatory, financial, and accounting matters, and for questions involving the property’s physical
condition or financial outlook. Projections and pro forma financial statements are not guarantees
and, given the potential volatility created by COVID-19, all potential buyers should be comfortable
with and rely solely on their own projections, analyses, and decision-making.)
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