OFEERINGIMEN ORANDUN o United Mauews o MlEde)p;
Rentals




NON-ENDORSEMENT & DISCLAIMER NOTICE

CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap Real
Estate Investment Services of Florida, Inc. (“Marcus & Millichap”) and should not be made available to any other person or en tity without the written consent of Marcus & Millichap. This Marketing
Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the
income or expenses for the subject property, the future projected financial performance of the property, the size and square footage of the property, and improvements, the presence or absence of
contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects
of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe
to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these
matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all

of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not
intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial
listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers. ALL PROPERTY SHOWINGS ARE BY

APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

Activity ID #
Broker of Record: Tim Speck
Lic #:9002994

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References to square
footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc.
© 2025 Marcus & Millichap. All rights reserved.

Exclusively Listed By:

RORY SHELBY SCOTT GOULD JAKE VANDENBURG
Managing Director Investments Senior Managing Director Investments Assodate Investments
Orlando Office Orlando Office Jacksonville Office
Tel: (407) 222-5256 Tel: (407) 557-3824 Tel: (949) 573-6891
Fax: (407) 557-3810

Fax: (407) 557-3810
Scott. Gould @marcusmillichap.com
License: FL SL3288412

Fax: (407) 557-3810
Jake.Vandenburg@marcusmillichap.com
License: FL SL3601186

Rory.Shelby@marcusmillichap.com
License: FL SL3343473




NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Lease property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this
information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever
about the accuracy or completeness of any information provided.

As the Buyer of a Net Lease property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any
purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any
obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property.
The value of a Net Lease property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any Net Lease property to determine to your satisfaction
with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer's legal and financial advisors must request and carefully review all legal and financial
documents related to the property and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success.
Similarly, the lease rate for some propetties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no
record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may
fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other conditions. Regardless of
tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any
long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to
negotiate with a potential replacement tenant considering the location of the property, and Buyer's legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or
liability arising out of your investigation and/or purchase of this Net Lease property.

Marcus & Millichap

OFFICES THROUGHOUT THE US. AND CANADA
marcusmillichap.com




PRICE: $5,700,000
INVESTMENT HIGHLIGHTS

Corporate Lease with United Rentals, Inc
- Largest Equipment Rental Company in the U.S.

Tenant is Publicly Traded on the NYSE: URI
- $59 Billion Market Cap | 1,500+ Locations Nationwide

5-Year NNN Lease | Passive Income with Options
- Minimal LL Responsibilities | Two 5-Year Renewals

Over 20 Years of Historical Occupancy by Tenant
- Dedicated Location | Recent Facility Upgrades

10-Year Double Sided Billboard Contract with Buc-ee’s
- 2% Rent Increases | I-35 Visibility From Both Directions

2.36 AC Site with Industrial Outdoor Storage (10S)
- Concrete Yard, Fully Fenced, Dual Ingress/Egress

Dallas - Fort Worth MSA | 4™ Largest U.S. Metro
- DFW MSA is Home to 7,500,000+ Residents

Direct High Visibility Interstate-35 Frontage
- Over 130,000 Vehicles per Day | Buc-ee’s 3.3 Miles Away

Denton is One of the Fastest Growing Areas of Texas
- 370,000+ Residents within a 10-Mile Radius
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ADDRESS

3909 S Interstate-35
Denton, TX 76210

PRICE
$5,700,000

CAP RATE
5.80%

NOI
$330,718

|OANNIVA D
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EXECUTIVE SUMMARY

Price

Cap Rate

Tenant
Address

Credit Rating
Rentable Square Feet

Land Acreage
Property Type
Year Built/Renovated

Zoning

Total NOI
United Rentals
Buc-ee’s Billboard
Lease Type
Rental Increases
United Rentals
Buc-ee’s Billboard
Remaining Lease Term
United Rentals

Buc-ee’s Billboard

$5,700,000

5.80%

United Rentals, Inc.

3909 S Interstate 35, Denton, TX 76210
Bal (Moody’s)

7,800

2.36

Industrial

2003/2024

HC (Highway Corridor District)

$330,718
$267,600
$63,118
NNN

$24,000 Each Option
2% Annually

4.5 Years

8.5 Years



FINANCIAL OVERVIEW

O s

NOI $267,600
Lease Commencement 10/15/2025
Lease Term 5 Years
Lease Expiration 10/14/2030
Remaining Lease Term 4.5 Years

Rent Increase $24,000 Each Option

Renewal Options (Two) Five Year Options
Lease Type NNN

Landlord Responsibilities Structural Repair/Replace

Rent Schedule

Year Annual Rent Monthly Rent
10/15/25-10/14/26 $267,600 $22,300
10/15/26-10/14/27 $267,600 $22,300
10/15/27-10/14/28 $267,600 $22,300
10/15/28-10/14/29 $267,600 $22,300
10/15/29-10/14/30 $267,600 $22,300
10/ 15(/);’;[(;.2/214/35 3291,600 324,300

Option 3 $315,600 $26,300

10/15/35-10/14/40

NOI $63,118
Commencement 2/17/2025
Lease Term 130 Four Week Periods (10 Years)
Lease Expiration 2/16/2035
Remaining Lease Term 8.5 Years

Rent Increase 2% Annually

Billboard Size Double Sided (14x48)

lHluminated Dusk to 11pm Daily

Landlord Responsibilities None

Rent Schedule
Year Annual Rent Monthly Rent

2/17/26-2/16/27 $63,118 $5,260
2/17/27-2/16/28 $64,380 $5,365
2/17/28-2/16/29 $65,668 $5,472
2/17/29-2/16/30 $66,981 $5,582
2/17/30-2/16/31 $68,321 $5,693
2/17/31-2/16/32 $69,687 $5,807
2/17/32-2/16/33 $71,081 $5,923
2/17/33-2/16/34 $72,503 $6,042
2/17/34-2/16/35 $73,953 $6,163
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SUMMARY.

United Rentals, Inc. is the'largest équipment rental company in the world. The company has an integrated network of 1,639 rental
locations in North America, 41 in Europe, 59 in Australia and New Zealand. In North America, the company operates in 49 states
and every Canadian province. The company’s approximately 25,000 employees serve construction and industrial customers,
utilities, municipalities, homeowners and others. The company offers approximately 4,600 classes of equipment for rent with a
total original cost of $19.99 billion. United Rentals is a member of the Standard & Poor’s 500 Index, the Barron’s 400 Indexand the
Russell 3000 Index® and is headquartered in Stamford, Conn. United’s diverse customer base includes construction and industrial
companies, utilities, municipalities, government agencies and independent contractors. Most of'their customers align with three
categories: approximately 50% are non-construction, such as industrial; 46% are non-residential construction; and 4% are
residential. They provide every customer with access to the best people, equipment and solutions in the industry.

Our purpose: To build a better future together

We work together with our customers, communities and employees.to*find solutions with a shared commitment to service and
safety. To us, this is a simple, but powerful notion we call Work United™. It’s a shared mindset. One of partnership that helps us
face any challenge, together.

Parent Company United Rentals, Inc.

Headquarters Stamford, Connecticut

Credit Rating

[ e Y SR G, NP ¢ Stock Symbol NYSE: URI
1,739 Global M e
Branch Locations! b Al T
W ., ' Bal (Moody’s)

North America‘? 1,639
Australia/New Zealand 59 ) e Y 4
Europe 41 o Website www.unitedrentals.com




“In 2025, we again committed to doubling down on being our customers’

partner of choice. This translated into working with our customers to provide

an unmatched experience across our one-stop-shop of general rental and
specialty products and services, coupled with industry leading technology and

a world-class team. Our team’s steadfast dedication to this commitment, in

addition to our unwavering focus on safety and operational excellence, Strong track record of powerful financial performance

Total Revenue ($M) Adjusted EBITDA™ ($M) Adjusted EPSW

+10.4% +4.9% +10.5% +3.0% +17.2% +20.1%

2024 5-Year CAGR 2025 Implied Growth 2024 5-Year CAGR 2025 Implied Growth 2024 5-Year CAGR 2024 10-Year CAGR

resulted in another year of record revenue and adjusted EBITDA1L, strong free

cash flow1 generation, and solid returns. Large projects drove most of our

$16,400

growth in 2025, with strong demand across non-residential construction and

infrastructure, while ourindustrial end market saw particular strength within o
our power vertical. Both our general rental and specialty businesses grew

year-over-year, with specialty again posting double-digit growth supported by

019 2020 2021 2022 023 W04

all seven of our specialty businesses2. " o v
Strong Growth and Margins Have Driven Powerful Earnings Growth

- CEO Matthew Flannery

4

Market Summary > United Rentals, Inc. #1 Market Share' Industry-leading Fleet

~$21B; ~1M units
O78.78 usp  *621471% +963.28 all time
H Aerial

1,000 . v m Forklifts
' = Dirt

= Trucks
m Power

800

600
u Mobile Storage

400 u ) Fluid
- m Compressors
200 Sl u Lighting

2025 total ot
$ 16 . 1 B (44.9% YOY;evenue

TDA®
§1.38 o

45.5% 2025 adjusted EBITDA Margin®
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MARKET

OVERVIEW

DALLAS-FORT WORTH

The Dallas-Fort Worth Metroplex is the fourth-most populous metro in the nation, with an
aggregate of 8.2 million residents. It encompasses 13 counties, stretching nearly 10,000
square miles. The core cities of Dallas and Fort Worth house approximately 1.3 million and
980,000 residents, respectively. Strong corporate relocations and the resulting job gains
continue to draw new residents to the region, which has added more than 820,000 people over
the past five years. In keeping with historical trends, Collin and Denton counties have received
the majority of recent growth. To accommodate the additional roadway traffic, the region’s
transportation network is continually evolving. The expansion of the transportation network
is vital in supporting the substantial developments in housing, retail and industrial, allowing
commuters to access the metro’s numerous corporations and expanding array of industries.

-
.

R I A T

METRO HIGHLIGHTS

EERNI

The Metroplex is home to

23 Fortune 500 companies Dallas-Fort Worth was the The area’s extensive network
and many regional fourth-fastest growing of rail and highways. along

headquarters, drawing major metro over the past with the International Inland
workers and residents. decade — a trend that is Port of Dallas and multiple

set to continue for the near  airports, solidify its status as
future. a national
distribution hub.
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OVERVIEW

TRANSPORTATION " | o

The Dallas-Fort Worth metroplex is linked to the rest of the country by a network of inter- ' ‘ s T | =t

o

states: Interstates 20, 30, 35E/W and 45, along with the inner-city loops 1-635 and 1-820.

(3l
:
N

Dallas Area Rapid Transit covers Dallas and surrounding cities, consisting of buses and " 'S
a light rail system. The system had a ridership exceeding 22 million in 2024. Trinity

Railway Express and Amtrak also provide passenger rail service. 4 o g

Freight-serving lines in the region include Union Pacific, BNSF and Kansas City Southern.
BNSF is headquartered in Fort Worth. Via rail to Port Houston, as well as Highways 20 and ' <

45, the International Inland Port of Dallas connects the region to global markets. = ®

Two airports that service passengers are Dallas/Fort Worth International and Dallas Love
Field, while Fort Worth Alliance is the center of a major cargo alliance. There are also 13
smaller airports in the area. The Alliance Global Logistics Hub is one of two intermodal

facilities in Texas that connects road, rail and air.

Ween

MORE THAN

90

Miles of a Light Rail System
INTERSTATES Major HOURS of FLIGHT Serving Dallas and Surround-
across AIRLINES Time to East or
the metro based locally West Coasts

ing Cities
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OVERVIEW

The Metroplex offers a central 11.5. location, no state income tax and a
business-friendly regulatory environment that includes right-to-work laws —
factors frequently cited by employers during site selection.

Dallas-Fort Worth is one of the nation's largest employment markets, with
nearly 4.3 million jobs as of early 2025 — double the labor force size in 1993,

The region is home to numerous Fortune 500 companies in a variety of
sectors, including American Airlines Group, Southwest Aifdines, Exxon Mobil,
McKesson, Fluor, AT&T, Tenet Healthcare, Kimbery-Clark, HF Sinclair, Charles
Schwab, Texas Instruments, AECOM and D_R. Horton.

The area is forecast to add the greatest number of new positions among major
L5, markets in 2025, Dallas-Fort Worth also led the country in net emplovment
growth since the onset of the pandemic in 2020.

Economic expansion will be further fueled by a rise in financial services and
high-tech companies.

Economic Growth

= Metro GMP LS. GIDF
12%
2 au
E 4%
£\
oy — 5 ]
-4%
o7 o8 1 13 16 7 18 2 Z3 25*

* Forvoast

SHARE OF

TOTAL EMPLOYMENT

MANUFACTURING

TRADE, TRANSPORTATION
AND UTILITIES

GOVERNMENT

EDINCATION AND
HEALTH SERVICES

FINANCIAL ACTIVITIES

PROFESSIONAL AND
BUSINESS SERVICES

CONSTRLUCTION

LEISTRE AND HOSPITALITY

INFORMATION

OTHER SERVICES

Mote: Figures are rognded to nearest whole pereentage point

MAJOR AREA EMPLOY

Frito-Lay Inc.

Woot Services LLC

UT Southwestern Medical Center
Tandy Financial Services

Vrio Corp

Thryv Holdings, Inc.

Exrco Holdings, Inc.

Lockheed Martin

Boeing Company

Verizon Business Network Services
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OVERVIEW

QUICK FACTS

Roughly 470,000 new people are expected throngh 2029, fueled by robust job growth, natural inereases and
north-to-south migration.

FOPULATION HOUSEHOLDS

The Metroplex is projected to add 174,000 households during the same period, generating the need for addi-

; . . 2024-2029* Growth:
tional housing options.

H024-202%* Growth:

A younger population resides in the Metroplex, indicated by a median age that is below that of the U.S. measure.

An educated populace translates into a skilled labor poal and higher incomes. Roughly 38 percent of residents

ages 25 and older have at least a bachelor's degree, exceeding the U.S. average. The median income is $97 800, MEDIAN AGE MEDIAN HOUSEHOLD INCOME
which is above the national level.
Given the market's younger median age, approximately 60 percent of residents owned their homes in 2024, U5 Median: U%. Median:
providing a vibrant rental market.
* Forecost
Median Household Income ——  Population Growth 2025 Population by Age
— Melro - S u Melra m LS
Sio0 % e O-4 peurs
= £ 519
B s B e F-19 years
E 3 L 20-24 peurs
g %70 2
iy % m 2544 years
| 2 oex
3 = = -t yeurrs
- -.l"
S0 o ris 65+ pears
00 02 04 OB OB 10 12 M 6 B 20 22 M 25 ENG-2020 #020-2024 Hip4-EE"
* Forooast

Sources: Morcus & Miltichay Reseorch Services; BLE: Bureau of Economic Aralysis; Experion; Fortene; Moodys Analptics; US, Omsus Bereo
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OVERVIEW

@ SPORTS

The Metroplex provides residents with an unparalleled lifestyle at a reasonable cost. The region continually ranks Baseball | | Texas Rangers
high for its affordability when compared with other large metros. A temperate climate provides ample oppor- Football | | Dallas Cowboys
tunities for outdoor enthusiasts to enjoy. The region has many golf courses and activities at the metro’s several
. y . - . Baskethall Dallas Mavericks

reservoirs. Dallas-Fort Worth also hosts professional teams in baseball, football, hockey and hasketball. l |

Ice Hockey | | Dallas Stars
Numerous educational institutions contribute to a continued supply of educated workers. The University of Texas Soccer | | FC Dallas
at Dallas, University of North Texas, Texas Woman's University, Denton, Southern Methodist University, Texas

Basketball | | Dallas Wings

Christian University and the University of Texas at Adington are among the numerous higher education institu-
tions in the region. Metroplex residents are proximate to nationally recognized health centers, including Parkland
Memorial Hospital, Baylor University Medical Center and Texas Health Harris Methodist Hospital Fort Worth. Four -i_‘%—-.iv EDUCATION

medical schools also contribute to Dallas-Fort Worth's excellent health care network.
University of Texas at Dallas

University of North Texas at Dallas
Southern Methodist University

Texas Christian University

University of Dallas

Texas Woman's University, Denton

ﬁ ARTS & ENTERTAINMENT

Perot Museum of Nature and Science

The Modern Art Museum of Fort Worth

$391,500 190+ 190+ cimbell A Msu

Dallas Zoo

Median Museums and Private and Public
Home Price Art Galleries Golf Courses

Sowrees: Marcus & Milichap Besearch Senvices; BLS; Burean of Econmic Aralysis:

Experien; Fortume; Moody's Anolptics; I'S. Census Burean
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DEMOGRAPHICS

39009 S Interstate-35 Denton, TX 76210

POPULATION

2030 Projection
2025 Estimate
2020 Census

HOUSEHOLDS

2030 Projection
2025 Estimate
2020 Census

INCOME
Average
Median

Per Capita

3 Mile

58,166
55,239
51,849

$105,555
$87,063
$40,727

5 Miles

176,881
166,564
151,712

$106,987
$88,790
$41,311

10 Miles

399,764
370,011
325,666

150,204
138,679
116,653

$131,001
$110,928
$48,109
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