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OFFERING MEMORANDUM

9201 WINGTIP DRIVE
HOUSTON, TX 77075



  NON-ENDORSEMENT NOTICE

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intendedto be reviewed only by the party receiving it from Marcus & 
Millichap and should not be made available to any otherperson or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide 

summary, unverified information to prospective purchasers, and to establish only a preliminary level ofinterest in the subject property. The information contained herein is not a 
substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income 

or expenses for the subject property, the future projected financial performance of the property, the size and square footage of the property, and improvements, the presence or 
absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial 
condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing 
Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor 

has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the 
information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s 
logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or 
any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to                       

prospective customers.

RENT & INCOME DISCLAIMER

Any rent or income information in this Marketing Brochure, with the exception of actual, historical rent collections, represent good faith projections of potential future rent 
only, and Marcus & Millichap makes no representations as to whether such rent may actually be attainable. Local, state, and federal laws regarding restrictions on rent increases 

may make these projections impossible, and Buyer and its advisors should conduct their investigation to determine whether such rent increases are legally permitted and                           
reasonably attainable.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. 
References to square footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus             

& Millichap Real Estate Investment Services, Inc. © 2026 Marcus & Millichap. All rights reserved.

MNET ACTIVITY ID: ZAG0050660

TIM SPECK
Broker of Record

5001 Spring Valley Rd., Ste. 1100 W
Dallas, TX 75244
P: (972) 755-5200

Lic #: 9002994
tim.speck@marcusmillichap.com
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YEAR BUILT
1978

CLEAR HEIGHT
24'

BUILDING SIZE
28,900

DRIVE IN BAYS
1

TWO STORIES
14,500 SF EACH

DOCK DOORS
1

9201 WINGTIP DRIVE 
HOUSTON, TX 77075

LOT SIZE
1.03 ACRES

POWER
AMPS: 400
VOLTS: 240

PARKING SPACES
25

OCCUPANCY
CURRENTLY

VACANT

$1,450,000
LISTING PRICE
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THE OFFERING
Marcus & Millichap is pleased to present this Exclusive for 9201 
Wingtip Drive in Houston, Texas. The subject property is a 
28,900-square-foot industrial property, situated on 1.03 acres 
in the Airport Gardens area of Southeast Houston next to 
Hobby Airport. The building is two stories, each 14,500 square 
feet. The large half-acre yard provides the future owner to 
store equipment and material in a secure outdoor area, park 
vehicles, or monetize the extra yard by leasing the yard space. 
The property is being offered for sale as a vacant owner/user 
deal, or value-add investment. The property would be a perfect 
fit for another industrial user in need of extra yard space. The 
property is located in strong industrial corridor, with close 
proximity to Hobby Airport.
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REGIONAL MAP

10



RETAILER MAP
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HOUSTON
As the fifth-most populous metro area in the United States, Houston houses more than 

7.6 million people in southeastern Texas. Roughly one-third of residents live in the city of 

Houston. Local population counts also exceed 100,000 residents in Pasadena, Pearland, The 

Woodlands, Sugar Land and League City. The market consists of nine counties: Harris, Gal-

veston, Brazoria, Fort Bend, Chambers, Montgomery, Austin, Liberty and Waller. The Gulf 

of Mexico, which borders the metro to the southeast, provides access to markets around the 

world via the Port of Houston, making it a prime location for exports. Local industries have 

diversified from oil to technology and health care. Many companies provide goods and ser-

vices for the large population growth, which has sprawled primarily to the north and west.  

METRO HIGHLIGHTS

LOW COST OF LIVING,      
DOING BUSINESS

Houston has a lower cost 

of living than many major 

metros, no state income tax 

and a median home price 

below the national level.

HIGHER EDUCATION
Over 40 post-secondary 

educational institutions are 

in the metro. Nearly 33 per-

cent of citizens ages 25 and 

older have a bachelor’s de-

gree, with almost 12 percent 

also holding a graduate or 

professional degree. 

CORPORATE GROWTH
Houston is a top destination 

for corporate relocations, 

due to its business-friendly 

environment. Approximate-

ly 24 Fortune 500 compa-

nies are headquartered in 

the metro.



ECONOMY
• While Houston remains the center of U.S. energy production, its 

economy has diversified to include major sectors such as biotech-
nology, nanotechnology, logistics and health care. The Texas Medi-
cal Center alone receives more than 150,000 patient visits each day, 
highlighting the city’s strength in medical services and research.

• Local product manufacturing is a large segment of the economy 
and includes paper, electrical and electronic machinery, iron, steel, 
and petrochemicals.

•  The Port of Houston is one of the country’s busiest for exports, 
supplying thousands of jobs and generating billions in revenue.

MAJOR AREA
EMPLOYERS
• PNC Financial Services Group

• Spectra Energy Corp

• BMC Software, Inc.

• Chevron Phillips Chemical

• Veterans Health Administration

• Exxon Mobil Corp.

• CHI St. Luke’s Health

• Houston Methodist Hospital

• Memorial Hermann Health System

• Schlumberger

Economic Growth
Metro GMP U.S. GDP
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SHARE OF  2025
TOTAL EMPLOYMENT

Note: Figures are rounded to nearest whole percentage point* Forecast 

MANUFACTURING
7%

PROFESSIONAL AND 
BUSINESS SERVICES

17%

GOVERNMENT
14%

LEISURE AND HOSPITALITY
10%

FINANCIAL ACTIVITIES
5%

TRADE, TRANSPORTATION 
AND UTILITIES

21%

CONSTRUCTION
7%

EDUCATION AND HEALTH 
SERVICES

13%

INFORMATION
1%

OTHER SERVICES
4%



DEMOGRAPHICS
• The Houston metro is expected to add 456,000 people 

through 2029, translating into the formation of roughly 
170,000 households, generating demand for housing.

•  The homeownership rate of 60 percent trails the nation-
al rate of 65 percent. The median home price of roughly 
$345,000 is $73,000 below the U.S. average.

•  The metro’s median household income exceeds $89,000, 
surpassing the national rate by $13,000.

QUALITY OF LIFE
Houston’s favorable location and climate translate to an 

abundance of outdoor activities. More than a dozen state 

parks and recreation areas are within a short drive of Hous-

ton’s city limits, as are more than 500 local parks and open 

spaces, various cultural venues, and museums. Johnson 

Space Center is a popular tourist and educational destina-

tion. The metropolitan area is also known internationally for 

its medical community and is home to Texas Medical Center, 

the largest of its kind in the world. Houston hosts four profes-

sional sports teams: the Houston Texans, the Houston Astros, 

the Houston Rockets and the Houston Dynamo.

* Forecast

Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic Analysis; 

Experian; Fortune; Moody’s Analytics; U.S. Census Bureau

SPORTS

EDUCATION

ARTS & ENTERTAINMENT

Baseball | MLB |  Houston Astros

Football | NFL |  Houston Texans

Basketball | NBA |  Houston Rockets

Soccer | MLS |  Houston Dynamo

•  University of Houston

• Rice University

• Houston Christian University

• Children’s Museum of Houston

• The Museum of Fine Arts, Houston

• Lawndale Art Center

• Space Center Houston

5-19 years

2025
Population by Age

65+ years

45-64 years

20-24 years

0-4 years

25-44 years

QUICK FACTS

* Forecast 

POPULATION HOUSEHOLDS

MEDIAN AGE MEDIAN HOUSEHOLD INCOME

7.6M

36 $89,100

2.7M
Growth 2025-2029* Growth 2025-2029*

U.S. Median: U.S. Median:

6.0%

39 $76,100

6.3%

7%

22%

6%

29%

24%

12%



5,641
2025 POPULATION

WITHIN 1 MILE

DEMOGRAPHICS

96,829
2025 POPULATION

WITHIN 3 MILES

295,319 
2025 POPULATION

WITHIN 5 MILES

34
MEDIAN AGE

WITHIN 1 MILE

$82,139 
AVERAGE HOUSEHOLD 
INCOME WITHIN 1 MILE

$74,949
AVERAGE HOUSEHOLD 

INCOME WITHIN 3 MILES

1,757
2025 TOTAL HOUSEHOLDS 

WITHIN 1 MILE

33,559
2025 TOTAL HOUSEHOLDS 

WITHIN 3 MILES

3.28
AVERAGE HOUSEHOLD 

SIZE WITHIN 1 MILE

HOUSTON, TX
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Information About Brokerage Services
Texas law requires all real estate license holders to give the following information about 

brokerage services to prospective buyers, tenants, sellers and landlords.

TYPES OF REAL ESTATE LICENSE HOLDERS:
• • A BROKER is responsible for all brokerage activities, including acts performed by sales agents 
sponsored by the broker.
• • A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker.
A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the 
broker represents):
• • Put the interests of the client above all others, including the broker’s own interests;
• •  Inform the client of any material information about the property or transaction received by the broker;
• •  Answer the client’s questions and present any offer to or counter-offer from the client; and
• •  Treat all parties to a real estate transaction honestly and fairly.
 
WRITTEN AGREEMENTS ARE REQUIRED IN CERTAIN SITUATIONS: A license holder who performs 
brokerage activity for a prospective buyer of residential property must enter into a written agreement 
with the buyer before showing any residential property to the buyer or if no residential property will be 
shown, before presenting an offer on behalf of the buyer. This written agreement must contain specific 
information required by Texas law. For more information on these requirements, see section 1101.563 
of the Texas Occupations Code, Even if a written agreement is not required, to avoid disputes, 
all agreements between you and a broker should be in writing and clearly establish: (i) the 
broker’s duties  and responsiblities to you and your obligations under the agreement; and (ii) 
the amount or rate of compendation the broker will receive and how this amount is determined. 
 
A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner’s agent 
through an agreement with the owner, usually in a written listing to sell or property management 
agreement. An owner’s agent must perform the broker’s minimum duties above and must inform the 
owner of any material information about the property or transaction known by the agent, including 
information disclosed to the agent or subagent by the buyer or buyer’s agent. An owner’s agent fees 
are not set by law and are fully negotiable.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant’s agent by agreeing to 
represent the buyer, usually through a written representation agreement. A buyer’s agent must perform 
the broker’s minimum duties above and must inform the buyer of any material information

about the property or transaction known by the agent, including information disclosed to the agent by 
the seller or seller’s agent. A buyer/tenant’s agent fees are not set by law and are fully negotiable. 

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker 
each party to the transaction. The written agreement must 

state who will pay the broker and, in conspicuous bold or underlined print, set forth the broker’s 
obligations as an intermediary. A broker who acts as an intermediary:
• •  Must treat all parties to the transaction impartially and fairly;
• •  May, with the parties’ written consent, appoint a different license holder associated with the broker 
to each party (owner and buyer) to communicate with, provide opinions and advice to, and carry out 
the instructions of each party to the transaction.
• • 

  that the owner will accept a price less than the written asking price;
   that the buyer/tenant will pay a price greater than the price submitted in a written offer;  and
  

broker in writing not to disclose, unless required to do so by law. 

A LICENSE HOLDER CAN SHOW PROPERTY TO A BUYER/TENANT WITHOUT REPRESENTING 
THE BUYER/TENANT IF: 
• • The broker has not agreed with the buyer/tenant, either orally or in writing, to represent the 

buyer/tenant;
• • The broker is not otherwise acting as the buyer/tenant’s agent at the time of showing the property;
• • The broker does not provide the buyer/tenant options or advise regarding the property or real 

estate transactions generally; and
• • The broker does not perform any other act of real estate brokerage for the buyer/tenant.
Before showing a residential property to an unrepresented prospective buyer, a license holder must 
enter into a written agreement contains the information requred by section 1101.563 of the Texas 
Occupations Code. The agreement may not be exclusive and must be limited to no more than 14 days.
 
LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. 
It does not create an obligation for you to use the broker’s services. Please acknowledge receipt of 
this notice below and retain a copy for your records.

11-03-2025

Marcus & Millichap 9002994 tim.speck@marcusmillichap.com 972-755-5200
Licensed Broker/Broker Firm Name or Primary Assumed Business Name License No. Email Phone

Tim A. Speck 432723 tim.speck@marcusmillichap.com 972-755-5200
Designated Broker of Firm License No. Email Phone

Licensed Supervisor of Sales Agent/Associate License No. Email Phone

Sales Agent/Associate’s Name License No. Email Phone

Buyer/Tenant/Seller/Landlord’s Initials Date
Information available at www.trec.texas.gov

IABS 1-2
Regulated by the Texas Real Estate Commission
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