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Executive Summary

Investment Overview

Surmount is pleased to present the opportunity o acquire the TravelCenters of America located at 24024 E State Hwy N in Eagleville, Missouri, a strategically positioned travel center
located directly along Interstate 35. The property is operated by LV Petroleum, LLC under the nationally recognized TravelCenters of America (“TA”) platform and will be subject to
a new 30-year absolute triple-net (NNN) lease featuring 2.0% annual rental increases, providing investors with long-term contractual income, consistent annual NOI growth, and
virtually no landlord responsibilities.

The property benefits from an exceptional interstate location in northern Missouri along -35, the primary north-south transportation corridor connecting Kansas City with Des Moines
and the Upper Midwest. TA identifies the property as TA Express Eagleville #0443, with direct interstate access at Exit 106. The location provides 24-hour gasoline and diesel fueling,
approximately 40 truck parking spaces, showers, laundry facilities, a driver lounge, travel-store offerings and professional-driver amenities.

LV Petroleum announced plans for a two-bay Truck Service Center, Miss J’'s Café and IHOP/Applebee’s restaurant offerings, representing meaningful investment in the property’s
foodservice and professional-driver platform.

The investment is further supported by the significant scale and continued expansion of LV Petroleum, one of the country’s fastest-growing travel-center and convenience operators.
Founded in 2014 and headquartered in Las Vegas, the company reported operating more than 89 travel centers, 221 quick- and full-service restaurants and 30 convenience stores
as of July 2026, while maintaining relationships with more than 30 franchise brands. LV Petroleum has also identified itself as the largest owner and operator of TA Travel Center
franchises in the United States, underscoring the depth of its relationship with the TA platform.

The Eagleville offering combines the characteristics sought by net-lease investors in the travel-center sector: direct interstate positioning, an established operating location, a rapidly
expanding national operator, nationally recognized TA branding, essential tfransportation-oriented real estate and a new 30-year absolute NNN lease with 2.0% annual rental growth.
The property’s strategic position along [-35 creates an attractive opportunity to acquire long-duration, inflation-responsive income backed by a specialized real estate asset serving
commercial freight and interstate fravelers.
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Executive Summary

Investment Highlights

30-Year Absolute NNN Lease — The property will be subject to a new 30-year
absolute triple-net lease, providing long-term contractual income with virtually
no landlord responsibilities for property taxes, insurance, maintenance, repairs or
operating expenses.

2.0% Annual Rental Increases — Conftractual 2.0% rent increases every year
throughout the initial lease term provide predictable compounding NOI growth
and one of the more attractive escalation structures available in the traditional
net-lease market.

Direct 1-35 / Exit 106 Location — The property is located directly at Interstate
35, providing immediate interstate ingress and egress and positioning the travel
center fo capture both commercial trucking and passenger traffic.

Strategic Kansas City — Des Moines Freight Corridor — |-35 serves as the
principal interstate connection between Kansas City and Des Moines and
continues north through major Midwestern markets, making the Eagleville
location strategically relevant to regional and long-haul freight movement.

Ongoing Site Enhancements — LV Petroleum announced plans for a two-bay
Truck Service Center, Miss J's Café and IHOP/Applebee’s restaurant concepts
at the Eagleville location, enhancing its foodservice and professional-driver
offerings and increasing the number of customer-use occasions at the property.

Established Full-Service Travel Center — TA currently markets the facility with
24/7 fuel availability, approximately 40 truck parking spaces, showers, laundry,
driver lounge and travel-store amenities, supporting its function as a destination
for professional drivers rather than simply a traditional convenience store.
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Operated by LV Petroleum — LV Petfroleum is a rapidly expanding national
developer and operator of travel centers, convenience stores and restaurants. As
of July 2026, the company reported 89+ fravel centers, 221 restaurant locations
and 30 convenience stores across its portfolio.

Nationally Recognized TravelCenters of America Platform — TA is one of
America’s leading travel-center networks, with 300+ locations across 44 states
serving professional drivers and highway travelers through fueling, convenience,
foodservice, parking and truck-related services.

Destination-Oriented Customer Base — Unlike a conventional neighborhood
convenience store, a travel center captures demand from professional drivers,
commercial fleets, interstate motorists and local customers, while fuel, parking,
foodservice, truck service and convenience offerings create multiple traffic
generators at a single location.

Specialized, Transportation-Oriented Real Estate — Travel-center properties
require substantial infrastructure, interstate access, commercial fueling capability,
fruck circulation and parking. These characteristics create meaningful barriers to
replacement and reinforce the strategic value of established interstate locations.

Compelling Operator + Brand + Lease Combination — The offering combines
LV Petroleum’s growing operating platform, TA's nationally recognized brand and
bp ownership of the TA platform with a new 30-year absolute NNN lease and

2% annual rent increases, creating an attractive long-term net-lease investment
profile.




Pricing and Financial Analysis

The Offering

LV Petroleum dba TA Travel
Center Lot Size
24024 East State Highway
Eagleville, MO 64442

Property Details Financial Overview

522,720 SF (12 Acres)

23,000 SF
Price/SF $880.57
1992 / 2026

List Price

$20,253,164

100% / $20,253,164
Cap Rate 7.90%

Rentable Square Feet
Down Payment

PETROLEUM Year Built / Remodeled

Type of Ownership Fee Simple

Property Rent Data Lease Abstract

MONTHLY RENT

RENT INCREASES
Current - 9/15/2027
9/16/2027 - 9/15/2028
9/16/2028 - 9/15/2029
9/16/2029 - 9/15/2030 $141,494
9/16/2030 - 9/15/2031 $144,324
9/16/2031 - 9/15/2032 $147,21
9/16/2032 - 9/15/2033 $150,155
9/16/2033 - 9/15/2034 $153,158
9/16/2034 - 9/15/2035 $156,221
9/16/2035 - 9/15/2036 $159,346
9/16/2036 - 9/15/2037 $162,533
9/16/2037 - 9/15/2038 $165,783
9/16/2038 - 9/15/2039 $169,099
9/16/2039 - 9/15/2040 $172,481
9/16/2040 - 9/15/2041 $175,931
9/16/2041 - 9/15/2042 $179,449

$133,333
$136,000
$138,720

Base Rent ($69.57 / SF)

Net Operating Income

TOTAL ANNUAL RETURN
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CAP 7.90%

ANNUAL RENT
$1,600,000
$1,632,000
$1,664,640
$1,697,933

$1,731,891
$1,766,529
$1,801,860
$1,837,897
$1,874,655
$1,912,148
$1,950,391
$1,989,399
$2,029,187
$2,069,771

$2,111,166
$2,153,389
$1,600,000

$1,600,000.00

$1,600,000

Tenant Trade Name

Tenant

Ownership

Guarantor

Lease Type

Lease Term

Lease Commencement Date
Rent Commencement Date - Estimated
Expiration Date of Base Term
Increases

Options

Term Remaining on Lease
Landlord Responsibility
Tenant Responsibility
Property Type

Right of First Refusal

TA Travel Center
Franchise

Private

LV Petroleum LLC
NNN

30 Years
08/13/2025
09/15/2026
09/15/2056

2% Annually

Four 10-Year Options
30 Years

None

All

Net Leased Auto Service - Gas/Conv

Yes
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Research About

LV Petroleum specializes in the development and operations of Travel Centers, Gas

Stations & Convenience Stores around the nation. Over the course of 12 years, the

company has used their expertise in identifying potential opportunities, revitalizing
PETROLEUM €xisting properties and expanding their presence in the market by successfully

acquiring, rehabbing or developing more than 100 locations. LV Petroleum has been
very successful starting out as the dynamic duo, Val & Guy, and now have over 5,300 employees,
currently operating 90 Truck Stops and 30 Gas stations. LV Petroleum expects to have more than
100 locations in operation by the end of 2026.

In addition, LV Petroleum has a food service division, this division is operating under the entity LVP
Food Service Concept, LLC. The division is managed by Jeanette Davis who is the VP of Food and
Franchise Brands. They are currently Franchise partners with 20 food brands and continuing to
grow. Expanding on the duo’s expertise, the pair also operate Nevada Fuel Distributors which is a
wholesale fuel company that supplies 76, Phillips, Conoco, Sunoco and Gulf contracts as well as
unbranded fuel. They currently supply over one million gallons per month to 103 different locations
around the nation. Furthermore, LV Petroleum are also partners with Service Station & Compliance
which is a contractor specializing in the installation of underground storage tank systems MPD’s,
forecourt canopies as well as ongoing testing & compliance.

LV Petroleum has 30+ new sites opening thru 2026.

https://lv—petroleutlv. com/
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Research About
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Founded in 1972 and headquartered in Westlake 0h|o
its nearly 19,000 team members serve guests in over
306 Iocations in 44 states, with a mission of returning

TravelCenters| gVery traveler to the road better than they came.

of America
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TravelCenters of America
1972
Westlake, OH
$7.3 Billion (2021)

+ 306
+ 19,000 (2023)
www.ta-petro.com
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POPULATION 10 Miles | 20 Miles | 30 Miles
2030 Projection
Total Population 2,225 12,376 29,695
2025 Estimate
Total Population 2,234 12,456 29,859
2020 Census
Total Population 2,252 12,595 30,053
2010 Census
Total Population 2,430 14,070 32,784
Daytime Population
2025 Estimate 1,544 10,485 25,025
HOUSEHOLDS 10 Miles | 20 Miles | 30 Miles I
2030 Projection
Total Households 927 5,000 12,398
2025 Estimate
Total Households 926 5,007 12,416
Average (Mean) Household Size 2.4 2.3 2.4
2020 Census
Total Households 925 5,020 12,444
2010 Census
Total Households 978 5,425 13,268
HOUSEHOLDS BY INCOME 10 Miles | 20 Miles | 30 Miles
2025 Estimate
$200,000 or More 3.1% 1.6% 2.9%
$150,000-$199,999 3.2% 3.8% 3.6%
$100,000-$149,999 14.1% 14.2% 14.1%
$75,000-$99,999 13.9% 15.9% 14.4%
$50,000-$74,999 22.3% 18.6% 19.1%
$35,000-$49,999 10.6% 12.2% 13.3%
$25,000-$34,999 11.2% 10.7% 10.5%
$15,000-$24,999 11.9% 10.4% 10.7%
Under $15,000 9.7% 12.5% 11.4%
Average Household Income $70,457 $67,033 $69,516
Median Household Income $57,203 $56,539 $55,814
Per Capita Income $29,150 $27,695 $28,897
(146)
190



Geography 5 Mile

In 2025, the population in your selected geography is 29,859. The population
has changed by -8.92 percent since 2010. It is estimated that the population
in your area will be 29,695 five years from now, which represents a change
of -0.5 percent from the current year. The current population is 50.0 percent
male and 50.0 percent female. The median age of the population in your
area is 41.0, compared with the U.S. average, which is 40.0. The population
density in your area is 11 people per square mile.

There are currently 12,416 households in your selected geography. The
number of households has changed by -6.42 percent since 2010. It is
estimated that the number of households in your area will be 12,398 five
years from now, which represents a change of -0.1 percent from the current
year. The average household size in your area is 2.4 people.

In 2025, the median household income for your selected geography is
$55,814, compared with the U.S. average, which is currently $78,171.The
median household income for your area has changed by 65.42 percent since
2010. It is estimated that the median household income in your area will be
$65,960 five years from now, which represents a change of 18.2 percent
from the current year.

The current year per capita income in your area is $28,897, compared with
the U.S. average, which is $41,680. The current year’s average household
income in your area is $69,516, compared with the U.S. average, which is
$103,571.
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In 2025, 12,906 people in your selected area were employed. The 2010
Census revealed that 53 percent of employees are in whitecollar occupations
in this geography, and 24.4 percent are in bluecollar occupations. In 2025,
unemployment in this area was 3.0 percent. In 2010, the average fime
traveled to work was 23.00 minutes.

The median housing value in your area was $129,280 in 2025, compared
with the U.S. median of $333,538. In 2010, there were 9,827.00 owner-
occupied housing units and 3,442.00 renteroccupied housing units in your
area.

The selected area in 2025 had a lower level of educational attainment when
compared with the U.S averages. 19.4 percent of the selected area’s residents
had earned a graduate degree compared with the national average of only
13.7 percent, and 9.3 percent completed a bachelor’s degree, compared with
the national average of 21.2 percent.

The number of area residents with an associate degree was higher than the
nation’s at 12.0 percent vs. 8.8 percent, respectively.

The area had fewer high-school graduates, 1.6 percent vs. 26.1 percent for
the nation, but the percentage of residents who completed some college is
higher than the average for the nation, at 48.3 percent in the selected area
compared with the 19.6 percent in the U.S.
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“NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc have not and will not verify any of this information, nor has NNN Properties (dba)
SURMOUNT and Bang Realty-Missouri, Inc conducted any investigation regarding these matters. NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc make no guarantee, warranty or representation whatsoever about the accuracy or completeness of any
information provided. As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing Brochure is not a substitute for your thorough due
diligence investigation of this investment opportunity. NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc expressly deny any obligation to conduct a due diligence examination of this Property for Buyer. Any projections, opinions, assumptions or estimates used in
this Marketing Brochure are for example only and do not represent the current or future performance of this property. The value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer's tax.
financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property fo determine fo your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer's legal and financial advisors must request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past performance at this or other
locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual
performance, or comparable rents for the area. Returns are not guaranteed:; the tenant and any guarantors may fail fo pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market,
economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood
of locating a replacement tenant if the current tenant should default or abandon the property. and the lease terms that Buyer may be able fo negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability fo make alternate use of
the property.

By accepting this Marketing Brochure you agree to release NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase of this net leased property.”

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc and should not be made available to any

ofher person or entity without the written consent of NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level

of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc have not made any investigation, and makes no warranty or representation, with
respect fo the income or expenses for the subject property. the future projected financial performance of the property. the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance
with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any fenant, or any tenant’s plans or infentions to continue its occupancy of the subject property. The information contained in this
Marketing Brochure has been obtained from sources we believe to be reliable; however, NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc have not verified, and will not verify, any of the information contained herein, nor has NNN Properties (dba) SURMOUNT
and Bang Realty-Missouri, Inc conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the

information set forth herein.

NON-ENDORSEMENT NOTICE

“NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc are not affiliated with, sponsored by. or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to indicate or imply
affiliation with, or sponsorship or endorsement by, said corporation of NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of NNN Properties (dba) SURMOUNT and Bang Realty-
Missouri, Inc, and is solely included for the purpose of providing tenant lessee information about this listing fo prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc AGENT FOR MORE DETAILS.”

SPECIAL COVID-19 NOTICE

“All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19
pandemic. NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc have not been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc’s principal expertise
is in marketing investment properties and acting as infermediaries between buyers and sellers. NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All
potential buyers are admonished and advised to engage other professionals on legal issues, tax. regulatory. financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are
not guarantees and. given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.

*In addition to all other advisements, nofices, and disclaimers set forth in this Marketing Brochure, NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc further advises all prospective purchasers that certain NNN Properties (dba) SURMOUNT and Bang Realty-
Missouri, Inc related or affiliated parties, and/or its independent contractor salespeople, brokers of record, partners, trustees, beneficiaries, shareholders, members, managers, directors, officers, employees, or agents, along with their respective heirs, successors, personal
representatives and/or assigns (collectively, the “NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc Related Parties”) may be acting as principals for the Seller or own a direct or indirect beneficial interest in the Property or in its ownership. By accepting this
Marketing Brochure, any prospective purchaser shall thereby waive any claim they may have based on a conflict of interest given the NNN Properties (dba) SURMOUNT and Bang Realty-Missouri, Inc Related Parties’ role as both agent for the Seller and as the Seller (or as a

principal of the Seller)
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