
$115,867 15,414 98.7% 16.9% 5.7%
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Who Lives at the
Doorstep of 2007 W.
Alabama
ZIP 77098 — anchored by the Montrose / Museum District corridor

— hosts one of Houston's most affluent, highly educated, and

77098
M A R K E T  I N T E L L I G E N C E  R E P O R T  ·  2 0 2 6

West
Alabama
Center
2007 W. Alabama St.  ·  Houston, TX 77098  ·  Montrose / Museum
District

DEMOGRAPHICS TRAFF IC  ANALYS IS

FOOD ECOSYSTEM BUSINESS CONCEPTS

INVESTMENT OUTLOOK

M E D I A N  H H  I N C O M E Z I P  R E S I D E N T S W H I T E -
C O L L A R

E N T R E P R E N E U R S R E TA I L
VA C A N C Y

( H O U S T O N )



professionally active residential bases. With an average

household income of $161,792 and a median of $115,867,

discretionary spending power here dramatically outpaces the

Houston and national averages.

P O P U L AT I O N  P R O F I L E

Total residents 15,414

Median age 36 years

Female / Male
split

53% /
47%

US-born citizens 77.1%

Total households 8,541

Avg.
household
size

~2
members

Households with
children

14.6%

Single-adult
households

Very high
share

E D U C AT I O N  &
E M P LOY M E N T

Bachelor's degree 39.8%

Graduate / Prof.
degree

High
share

White-collar
workers

98.7%

Entrepreneurs
(16.9%)

1,713
residents

Private sector
employed

62.6%

Owner-occupied
housing

32.2%

Renters 67.8%

Median home
value

$675K–
$778K

M E D I A N  I N C O M E  BY  A G E  G R O U P

Under 25 $72,115

Ages 25–
44 $103,750

Ages 45–
64 $139,736

Ages 65+ $109,659
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How This Demographic
Spends
The 77098 consumer is experience-driven, quality-conscious, and

has substantial disposable income. With 67.8% renters, a median

age of 36, and an overwhelmingly white-collar, single-adult

orientation, this is a population that eats out frequently, spends

on lifestyle services, and responds to distinct, well-branded

concepts over generic chains.

🍽️

Frequent
Dining Out

Low rate of child-

bearing

households

(14.6%) and high

single-adult

density means

this population

eats restaurant

meals far more

often than the

national average

— often multiple

times per week.

⭐

Quality Over
Price

With median

income nearly

double the

Houston average,

this demo

prioritizes quality,

authenticity, and

experience. Mid-

tier and fine-

casual concepts

consistently

outperform value-

chain operators

here.

🌍

Adventurous
Palate

Montrose's

cultural identity —

art galleries,

global festivals,

LGBTQ+

community —

cultivates a

uniquely open

and adventurous

dining attitude.

Ethnic, fusion,

and global

concepts have a

built-in audience.

💼

Weekday
Work
Culture

With 62.6% in

private-sector

employment and

16.9% self-

employed, there

is strong demand

🐾

Lifestyle
Spending

High DINK (dual

income, no kids)

and single-

professional

concentration

drives strong

spending on pet

📱

Brand &
Social
Awareness

This demographic

actively discovers

businesses via

Instagram,

Google, Yelp, and

editorial food
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Daily Flow — W.
Alabama St. Corridor
West Alabama Street is a primary east-west arterial connecting

the Galleria / Uptown district to the Museum District and Texas

Medical Center. The corridor shares heavy cross-traffic with

Westheimer Rd. one block north — among Houston's highest-

volume commercial streets inside the loop.

EARLY AM (6–7AM) Coffee / Fitness

MORNING (7–9AM) Commuter Peak

MID-MORNING (9–
11AM)

Café / Remote Work

LUNCH (11AM–
1PM)

🔥 Peak Flow

AFTERNOON (1–
4PM)

Steady / Mixed

HAPPY HOUR (4–
6PM)

Bar / Early Dinner

DINNER (6–9PM) 🔥 Peak Dining

LATE NIGHT (9PM–
12AM)

Bar / Nightlife

WEEKEND (ALL
DAY)

🔥 Highest of
Week

for quality lunch

service, coffee-

shop work culture,

and quick

professional-

grade breakfast

options Monday–

Friday.

services, specialty

retail, boutique

fitness, spa, and

premium grocery.

coverage. A

visually

distinctive, story-

driven concept

gains organic

word-of-mouth

quickly in this

market.



Primary commute mode in 77098 is car (7,702 residents), with above-

average inner-loop bicycle (182) and pedestrian (130) commuters. W.

Alabama serves as a direct route between major employment hubs:

Texas Medical Center (~100,000 employees) to the southeast and

Uptown / Galleria to the west. Museum District attractions — Menil

Collection (200,000+ annual visitors), MFAH — generate consistent

weekend foot traffic throughout the year. 
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After Dark — The
Montrose Advantage
Montrose is one of Houston's premier nightlife destinations.

Evening and late-night traffic on and around W. Alabama is

sustained by a dense concentration of bars, live music venues,

and destination restaurants. A location at 2007 W. Alabama

benefits directly from this evening energy — people pre-gaming,

post-dining, and moving between venues on foot.

West Alabama Ice
House

An iconic open-air beer bar

directly in the corridor — drives

consistent evening and late-

night foot traffic from a loyal

local clientele, creating a

natural funnel to neighboring

businesses.

Bar & Cocktail Scene

Boheme, Brasil, Bar Doko, and

numerous craft cocktail bars

generate after-dinner

movement throughout the

neighborhood. Adjacent spill-

over traffic benefits well-

positioned food concepts.

Late-Night Dining
Demand

The Montrose bar crowd

creates a consistent late-night

Weekend Destination
Draw

Houston residents from

surrounding neighborhoods



food demand gap — taqueria

trucks, late-night ramen, and

grab-and-go concepts all

perform above average for this

reason.

(River Oaks, Heights, Midtown,

Medical Center) travel into

Montrose specifically for

weekend dining and nightlife,

extending the trade area well

beyond the immediate ZIP.
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The Culinary
Landscape Surrounding
2007 W. Alabama
Montrose is home to an extraordinarily dense and acclaimed food

scene — including James Beard Award winners, Michelin-starred

concepts, and beloved neighborhood institutions. Understanding

what already exists helps identify white-space opportunities and

validated demand signals.

Fine & Fine-Casual
Dining

March — Michelin-starred
Mediterranean tasting menu
(Goodnight Hospitality)

Hugo's — James Beard
Award-winning Mexican
(Hugo Ortega)

BCN Taste & Tradition —
Michelin-caliber Catalan
Spanish

Marigold Club — French
cuisine, grand Mayfair-
inspired setting

Traveler's Table — globally-
inspired modern American

Trending & Emerging

ChòpnBlok — James Beard-
nominated West African, new
brick-and-mortar

Doko / Bar Doko —
Japanese sushi + cocktail
bar, Autry Park

Maximo — progressive
Mexican under acclaimed
young chef

Clark's Houston — oyster
bar & seafood in a former
auto shop

Campesino Coffee — Latin
American specialty coffee +
empanadas



Neighborhood Staples

Paulie's — beloved Italian, in
Montrose since 1998

Rosie Cannonball — wood-
fired Italian, Goodnight
Hospitality

Tacos Tierra Caliente —
next to W. Alabama Ice
House, iconic taco truck

The Pit Room — Michelin
Bib Gourmand Texas BBQ

Common Bond — popular
bakery / café for all-day
dining

Nightlife & Bars

West Alabama Ice House
— anchor open-air beer bar

Boheme — late-night patio,
live music, cocktails

Brasil — eclectic café / bar
with DJ nights & patio

Agora — Greek-themed
coffeehouse / bar hybrid

Montrose Cheese & Wine
— curated wine / tapas bar

"Whatever kind of cuisine you're craving,

you can find something delicious in

Montrose. Its nationally acclaimed chefs and

one-of-a-kind concepts have made this

neighborhood one of the best dining

destinations in the country."

CITY  CAST  HOUSTON — BEST  FOOD IN  MONTROSE,  2025
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What Will Win at 2007
W. Alabama
Based on existing demand signals, gaps in the local food

ecosystem, and the demographic profile of 77098, the following



concepts represent the highest potential for success at this

location. The strongest performers will have personality, quality

ingredients, and a distinct visual identity.

🇲🇽

Elevated Mexican /
Taqueria
Proven at every price point in

Montrose — from James

Beard (Hugo's) to iconic taco

trucks (Tierra Caliente

adjacent to W. Alabama Ice

House). An authentic,

quality-driven Mexican

concept with both quick-

serve and sit-down capability

fits the location perfectly.

TOP P ICK

1 ☕

All-Day Specialty
Café
The 77098 renter-heavy,

work-from-anywhere

professional base has

insatiable demand for quality

coffee and work-friendly café

environments. A café with

quality espresso, light food,

and extended hours (7am–

9pm) captures the full daily

cycle: morning commuters,

remote workers at lunch, and

evening wind-down visitors.

TOP P ICK

2

🍕

Wood-Fired /
Artisan Pizza
Rosie Cannonball's success

illustrates strong demand for

high-quality pizza in a social

setting. A fast-casual or fine-

casual wood-fired pizza

concept with a patio

captures lunch, dinner, and

late-night slices for the bar

crowd.

HIGH DEMAND

3 🌏

Modern Asian
Concept
Japanese (ramen, sushi),

Vietnamese, or pan-Asian

concepts are notably

underrepresented on W.

Alabama itself. The

demographic's adventurous

eating profile and appetite

for globally-inspired food

makes this a strong

opportunity with limited

direct competition at this

address.

EMERGING GAP

4
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A True Gap in the
Market
The Montrose nightlife scene creates consistent late-night food

demand from 9pm through 2am on weekends. Currently, late-

night food options are concentrated in food trucks, with limited

quality brick-and-mortar options. This represents one of the

clearest white-space opportunities at 2007 W. Alabama.

🌮

Late-Night
Tacos

🍜

Ramen /
Noodle Bar

🍔

Smash
Burger /
Comfort

🥩

Craft Barbecue &
Smokehouse
The Pit Room (Bib Gourmand)

demonstrates sustained

demand for premium Texas

BBQ in this neighborhood. A

smaller, focused smokehouse

concept with weekend hours

and a strong lunch program

can build a loyal following

quickly in this corridor.

PROVEN MARKET

5 🍷

Wine Bar & Small
Plates
The evening-heavy, social,

income-rich character of the

neighborhood supports a

wine bar / tapas model with

an evening-centric revenue

cycle. A curated wine list

with small rotating plates

aligns with the foodie profile

and drives high per-cover

spend.

EVENING REVENUE

6



The Tacos Tierra

Caliente model —

simple, authentic,

fast — thrives

adjacent to the Ice

House. A covered or

indoor version

capturing bar foot

traffic after 10pm

has minimal

competition and

guaranteed

demand on

Thursday–Saturday

nights.

Late-night ramen

has proven

enormously

successful in

nightlife-dense

neighborhoods

nationwide. Open

until 2am on

weekends, a ramen

counter or noodle

bar captures the

post-bar hunger

wave with high

ticket efficiency.

Premium comfort

food — smash

burgers, loaded

fries, grilled cheese

— served late finds

a strong audience

among bar-hoppers.

A fast, casual setup

with a window or

counter service is

ideal for the W.

Alabama night

crowd.
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Underserved
Categories With High
Upside
Beyond the most obvious food and beverage concepts, certain

niche business categories are structurally underserved in this

corridor relative to the demographic profile — presenting above-

average ROI potential for the right operator.

🥗

Health-
Forward Fast
Casual

Acai bowls, grain

bowls, cold-press

juice, and clean-

eating fast casual

are notably thin in

the immediate W.

🧁

Artisan
Bakery &
Pastry

Weekend brunch

culture and the

all-day café

demand make a

quality

standalone

🌱

Plant-
Based /
Vegan

Montrose's

progressive, open-

minded

community skews

higher-than-

average on plant-
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Why This Address Is a
Strategic Asset
Beyond neighborhood-level demographics, the specific location of

West Alabama Center at 2007 W. Alabama carries distinct site-

Alabama area.

The educated,

fitness-oriented

demographic here

actively seeks

these options for

daily lunch.

bakery / patisserie

a strong concept.

Focus on

sourdough,

croissants, and

rotating seasonal

items for morning

and mid-day

revenue.

based dietary

preferences. A

dedicated or

hybrid plant-

based concept

with strong

branding and

flavor would find

an immediate

audience.

🍦

Dessert &
Ice Cream

Houston's climate

and the evening

foot traffic from

the bar scene

create year-round

demand for ice

cream, gelato,

churros, and

dessert-focused

concepts. Low

overhead, high-

volume potential

on weekend

nights.

🐶

Pet Café or
Services

With extremely

low child-bearing

rates (14.6% of

households), pets

are the "children"

of this ZIP. A dog-

friendly café or

pet boutique

concept aligns

directly with how

this demographic

self-identifies and

spends.

🧘

Boutique
Fitness /
Wellness

Yoga, Pilates,

cycling studios,

and wellness

services have

built-in demand

among the

affluent

professional base.

Morning and

evening class

traffic drives daily

visit cadence and

strong recurring

revenue.



level advantages that differentiate it from comparable retail space

in the broader Montrose corridor.

01
ANCHOR
ADJACENCY

Direct proximity

to West Alabama

Ice House — one

of Houston's most

iconic

neighborhood

bars — delivers

built-in foot traffic

from an

established, loyal

local customer

base before and

after business

hours.

02
ARTERIAL
VISIBILITY

W. Alabama is a

continuous, high-

volume arterial

with no dead-ends

or off-path

detours. Every

commuter

between Uptown

and the Medical

Center passes this

address, creating

guaranteed daily

impression

counts.

03
MUSEUM
DISTRICT
PULL

The Menil

Collection, MFAH,

and surrounding

cultural

institutions

generate

200,000–500,000

annual visitors

who spill into the

immediate

corridor for dining

and retail — a

tourism subsidy

for surrounding

businesses.

04
PARKING
ACCESS

Unlike many

Montrose

addresses on

Westheimer or

Montrose Blvd.,

the W. Alabama

corridor retains

more accessible

surface parking —

a meaningful

advantage for

destination dining

and weekend

traffic conversion.

05
RESIDENTIAL
DENSITY

With 15,414

residents in

77098 alone —

and dense

surrounding ZIPs

in River Oaks

(77019) and

Midtown — the

walkable

residential base

generates

consistent daily

demand without

relying solely on

destination traffic.

06
LOW
COMPETITIVE
SATURATION

While Westheimer

and Montrose

Blvd. are well-

saturated, the W.

Alabama micro-

corridor has fewer

direct retail

competitors —

giving a well-

executed concept

the advantage of

relative

exclusivity on the

block.
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Who Will Walk Through
the Door
The trade area for 2007 W. Alabama draws from multiple distinct

consumer segments — each with different visit cadence and

spend patterns. A well-positioned concept can capture all of these

groups simultaneously.

👩‍💼

Young Professionals (25–
44)

The dominant segment. Earns

$103K+ median, rents locally,

dines out 4–6x per week. Seeks

quality, authenticity, and social

environments. Monday–Sunday

potential.

🏥

Medical Center
Commuters

~100,000 employees at TMC

pass through the W. Alabama

corridor daily. Doctors, nurses,

and researchers generate

strong weekday lunch and post-

shift dinner demand.

🎨

Museum District Visitors

Menil Collection, MFAH, and

surrounding museums draw

hundreds of thousands

annually. These visitors actively

seek nearby dining before and

S P E N D I N G
B E N C H M A R K S  —
7 7 0 9 8

Avg. HH
Income

$161,792

Median
HH
Income

$115,867

Income vs.
Houston avg.

2×
higher

Income vs.
National

54%
above

College-
educated

~48%

Renter
households

67.8%

Households
w/ children

14.6%
only

Entrepreneurs
on-site

1,713



after museum visits — especially on

weekends.

🌙

Nightlife Seekers

Thursday–Saturday: bar-

hoppers, Ice House regulars,

and evening diners from

Midtown, Heights, and River

Oaks who travel into Montrose

specifically for the nightlife

experience.

🏠

Affluent River Oaks
Neighbors

The adjacent River Oaks ZIP

(77019) has one of Houston's

highest average household

incomes. These residents

frequently cross into Montrose

for dining and cultural activity.
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How the Location's
Neighbors Amplify Your
Business
The real power of 2007 W. Alabama lies in the synergy between

anchor uses nearby. Each generates its own traffic stream — and

every stream flows past this address.

M O R N I N G  &  A L L - D AY

Ice House + Café
Loop

W E E K D AY  LU N C H



The West Alabama Ice House

draws a loyal morning-to-late

crowd. A quality café or

breakfast concept next door

captures the early wave

before the bar opens and the

wind-down crowd after. These

are not competing — they're

complementary audiences at

different hours.

Café Breakfast

All-Day

Commuter +
Office Worker
Flow

Medical Center and Uptown-

bound commuters on W.

Alabama create a

concentrated midday demand

spike. A quality quick-casual

lunch concept with efficient

service can do substantial

volume 11am–1:30pm

Monday through Friday.

Quick Casual

Counter Service

Grab & Go

E V E N I N G  &  W E E K E N D

Nightlife Pre &
Post Flow

Bars and evening venues pull

visitors into the corridor who

need dinner before or food

after. A restaurant with a

strong dinner program and

extended weekend hours

captures pre-bar diners and

post-bar late-night customers

in a single location.

Dinner Late Night

Bar Adjacency

W E E K E N D S

Museum District
Overflow

Menil, MFAH, and cultural

event visitors actively seek

nearby dining before and

after visits. Weekend brunch

positions close to the

museum walk can generate

strong Saturday–Sunday

revenue from visitors who

came specifically for the

cultural experience.

Brunch

Casual Dining Patio
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The Full-Day Revenue
Model
Unlike many inner-loop addresses that skew heavily toward one

meal period, 2007 W. Alabama has structural demand drivers for

both lunch and dinner — making it possible to build a two-daypart

operation with high total revenue potential.

M I D D AY  —  1 1 A M  T O  2 P M

The Lunch Engine

Who: Medical Center

commuters, remote workers,

Montrose residents, office

staff

What works: Fast-casual,

counter service, build-your-

own bowls, quality

sandwiches, tacos, ramen

Price tolerance: $12–$22

per person

Volume potential: 60–120

covers Mon–Fri, 80–150 on

weekends with brunch

programming 

E V E N I N G  —  5 : 3 0 P M  T O
C LO S E

The Dinner
Engine

Who: Resident diners,

couples, social groups, pre/

post-bar crowd

What works: Sit-down with

cocktail program, shared

plates, patio seating, curated

wine list

Price tolerance: $30–$65+

per person with drinks

Volume potential: High per-

cover spend Thu–Sat;

consistent Mon–Wed from

local resident base 
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Full Spectrum of Viable
Uses at 2007 W.
Alabama
Food and beverage is the strongest category, but the location

supports a range of business types. Below is a prioritized

framework based on demographic alignment, traffic patterns, and

competitive white-space.

🍽️

Restaurant (All
Dayparts)

Strongest use. Full-

service or fine-

casual with lunch

+ dinner +

weekend brunch.

Best ROI of any

concept category.

HIGHEST
PRIORITY

☕

Specialty
Café / Coffee

All-day revenue,

low food cost,

builds local loyalty

fast. Ideal for

capturing morning

and work-from-

café culture.

HIGHEST
PRIORITY

🌮

Fast Casual /
Taqueria

Efficient model,

proven demand in

this corridor.

Lunch-heavy

revenue with late-

night weekend

extension option.

HIGHEST
PRIORITY

🧘

Boutique
Fitness / Yoga

Morning / evening

class model aligns

with professional

daily schedule.

Strong recurring

membership

revenue.

STRONG FIT

💆

Spa / Beauty
Services

High disposable

income, largely

female 53%

customer base,

appointment-

driven recurring

revenue model.

STRONG FIT

🍷

Wine Bar /
Tapas

Evening and

weekend revenue

focus. High per-

cover spend. Pairs

well with Montrose

nightlife culture.

STRONG FIT

🎨

Art Gallery /
Boutique

🐾

Pet Services /
Boutique

💼

Professional
Services



Museum District

spillover and

Montrose cultural

identity creates an

audience for

curated retail and

gallery concepts.

GOOD FIT

Extremely low

child-rate

households invest

heavily in pets.

Grooming,

daycare, or

specialty pet retail.

GOOD FIT

Therapy, financial

advisory,

coworking, or legal

boutique. The

16.9%

entrepreneur

population is a

natural client base.

GOOD FIT
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Market Conditions —
2026
Houston's retail commercial real estate market is one of the

tightest in Texas, with Montrose and inner-loop lifestyle corridors

commanding sustained occupancy and premium lease rates.

Macro conditions strongly favor landlords in this submarket.

M E T R I C
7 7 0 9 8  /
M O N T R O S E

H O U S T O N
AV E R A G E

N AT I O N A L
M E D I A N

Median HH

Income 

SUBJECT ZIP

$115,867 ~$57,000 ~$75,000

Average HH

Income

$161,792 ~$80,000 ~$105,000

Houston Retail

Vacancy

5.7% — tightest in years 

LANDLORD FAVORABLE



M E T R I C
7 7 0 9 8  /
M O N T R O S E

H O U S T O N
AV E R A G E

N AT I O N A L
M E D I A N

Montrose

Market

Activity

46 active commercial listings in Neartown–

Montrose; 16 retail spaces available —

demand consistently exceeds supply

Median

Home Value

$675K–

$778K

~$250,000 ~$310,000

Bachelor's

Degree or

Higher

~48% ~32% ~35%

Mixed-Use

Development

Trend

Midtown & Montrose lead Houston in live-work-

play investment; demand for street-level retail

in mixed-use developments is accelerating
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The Case for West
Alabama Street in 2026
The combination of factors at 2007 W. Alabama is rare — it is not

just a single advantage, but a convergence of demographic,

cultural, geographic, and economic forces that make this one of

Houston's most durable commercial locations.

Income Premium

Consumers Who Can and
Do Spend

Median household income of

$115,867 — more than double

the Houston city average —

means the resident trade area

has genuine discretionary

capacity. This is not a market

Cultural Identity

Montrose as a
Destination Brand

Montrose is not just a

neighborhood — it is a Houston

cultural brand that attracts

visitors from across the metro.

Businesses here benefit from

destination traffic that no



where price is the primary

purchase driver.

amount of local marketing can

replicate.

Tight Supply

5.7% Retail Vacancy —
Landlord's Market

Houston's retail vacancy is at

historically low levels. In

premium inner-loop

submarkets like Montrose,

good spaces rarely stay

available for long. Tenant

demand exceeds supply,

supporting strong lease rates

and low turnover.

Daytime + Nighttime

True Dual-Traffic Asset

Most retail locations have one

peak traffic period. W. Alabama

generates meaningful

consumer activity from

morning commute through

late-night bar closing — giving

tenants a full-cycle revenue

opportunity that most locations

cannot offer.

Anchor Ecosystem

Established Draws That
Multiply Foot Traffic

West Alabama Ice House, the

Museum District, and

Westheimer Rd. form an

established anchor ecosystem

that has sustained commercial

activity on this corridor for

decades — with no signs of

demand erosion.

Demographic Trajectory

Young, Growing, High-
Earning Population

The 25–44 cohort dominates

77098. This age group is at or

approaching peak earning

potential and forms a long-

term commercial tenant base

for the next 10–15 years — a

demographic dividend that

underpins sustained demand.

"Retail spaces in Montrose carry lifestyle-

driven premiums. The neighborhood's

combination of walkability, cultural identity,

high incomes, and dining energy makes it

one of the most durable commercial

corridors in the Texas market."
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