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PLACER.AI RANKED 
TOP 17% NATIONWIDE 
TOP 25% STATEWIDE
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PROPERT Y SUMMARY

Property Address 1600 W. State Street

City, State, Zip Baden, PA 15005

Estimated Building Size 2,280 SF

Lot Size SF / Acres 32,670 SF | 0.75 Acre(s)

Year Built 2017

Property Type Net Leased Restaurant

Ownership Fee Simple

Tenant Taco Bell

Guarantor Charter Central LLC

Rent Commencement Date May 23, 2016

Lease Expiration May 22, 2041

Lease Term Remaining 15 Years

Lease Type NNN

Roof & Structure Tenant Responsibility

Options to Renew One, 4.5 Year Option

Base Term Rental Escalations 10% Every Five Years

Percentage Rent No

Right of First Refusal No
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This information has been secured from sources we believe to believable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or 

age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used here in are for example purposes only and do not represent the 

current or future performance of the property. Marcus & Millichap Real Estate Investment Services is as service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap

FINANCIAL OVERVIEW

$ ASKING PRICE

$1,300,000

$

CAP RATE

5.50%
%

NOI

$71,604

LEASE TERM ANNUAL RENT MONTHLY CAP RATE

Years 11-15  $71,604.00  $5,967.04 5.50%

Years 16-20  $79,560.00  $6,630.00 6.12%

Years 21-25  $88,400.00  $7,366.66 6.80%

CAP RATE OVER INITIAL TERM 6.14%

Option 1 - 4.5 Years  $97,240.00  $8,103.33 7.48%

CAP RATE OVER ENTIRE TERM 6.47%
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TENANT

TENANT RESPONSIBILITIES

LANDLORD RESPONSIBILITIES

RENEWAL NOTICE

NON-COMPETITION

ESTOPPEL

ASSIGNMENT/SUBLETTING

CHARTER CENTRAL, LLC, a Tennessee limited liability company

With Landlord’s prior written consent, which shall fully release Tenant from all obligations under the lease if the 

following conditions are met:

• Assignee executed assignment, assumption and attornment agreement in favor of Landlord

• Assignee and Tenant provide �nancial statements to Landlord which indicate Assignee has an 

comparable or better �nancial condition than Tenant

• Assignee has comparable or better management experience than Tenant to operate the restaurant

LEASE ABSTR ACT

Maintenance and Repairs, Signage, Taxes and Assessments, Insurance and Public Utilities

None

Six (6) months prior written notice

To bene�t the Tenant - No land to be leased or used by QSR that sells primarily Mexican Food

Within Twenty (20) days following receipt of written request



5T A C O  B E L L  •  1 6 0 0  W.  S T A T E  S T R E E T  •  B A D E N ,  P A  1 5 0 0 5

INVESTMENT HIGHLIGHT S

• STRENGTH OF A GLOBAL BRAND: Taco Bell is a global lifestyle brand that serves affordable Mexican-
inspired food with locations across 30+ countries including more than 8,200 locations in the U.S. serving more 
than 40MM customers weekly. Taco Bell U.S. reported same-store sales growth of 7% for the full-year 2025, 
which represented a 2-year stack against Q4 2024’s 5% growth. 

Yum! Brands (parent company of KFC, Taco Bell, Pizza Hut and Habit Burger) is the world’s largest restaurant 
group operating more than 61,000 restaurants in more than 155 countries and territories worldwide with over 
98% of its restaurants being operated by franchisees.

• FRANCHISEE/TENANT: Charter Foods LLC is a prominent franchisee founded in 1998 and based in Tennessee, 
and operates over 200 locations of Yum! Brands restaurants, including Taco Bell, KFC, and Long John Silver’s 
across 12 states, with various reports indicating they are a major operator in the Eastern United States along with 
a PA presence and confirmed as a major operator in northwest Pennsylvania.  

• LONG TERM NNN LEASE:  The property benefits from a 25-year Absolute Triple Net Lease with 15 years 
remaining and attractive 10% Rent Increases every Five (5) Years with Zero Landlord Responsibilities.

• LOCATION: Prime outparcel located at the signalized hard corner of Economy Way and PA-65 (former Wendy’s), 
within the Northern Lights Shopping Center in Economy Borough. The site benefits from strong visibility and 
access along W. State Street, just off the Beaver Valley Expressway (I-376) within the Ohio River retail corridor. 
The trade area is driven by a dense industrial employment base, including GE Power and Fastenal, and a high-
volume Norfolk Southern freight corridor connecting to Conway Yard. Additional support comes from national 
retailers such as Walmart, ALDI, Dollar Tree, and Sheetz, along with the surrounding residential population.

• SITE SPECIFIC PERFORMANCE:  According to Placer.ai, the restaurant operating on W. State Street in Baden, 
PA ranks in the top 17% nationwide and top 25% statewide.  Estimated sales are $1.6M based on foot traffic/visits 
and average ticket size.  As an analytical benchmark, the estimated sales assumes a rent-to-sales ratio below 5% 
supporting long-term operational sustainability and tenant performance.
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C ORPOR ATE OVERVIEW

Yum! Brands is a global fast-food company that owns 
KFC, Taco Bell, Pizza Hut, and The Habit Burger Grill. 
The company originated in 1997 as a spin-off  from 
PepsiCo’s restaurant division and rebranded to Yum! 
Brands in 2002. Headquartered in Louisville, Kentucky, 
it operates more than 61,000 restaurants across over 
150 countries, making it one of  the world’s largest res-
taurant companies. Yum! Brands primarily uses a fran-
chise-focused growth model, partnering with operators 
worldwide to expand its footprint.

Yum! Brands reported mixed Q4 2025 
results on February 4, 2026, with revenue of $2.51 billion exceeding expectations and 

3% global same-store sales growth, largely driven by a 7% jump at Taco Bell.
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SURVEY

SHEET NUMBER 
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BURGER KING

FOOD, WINE

& GOOD SPIRITS

MY BEST 

SMILE
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AERIAL OVERVIEW
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AERIAL OVERVIEW
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AERIAL OVERVIEW
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DEMO GR APHICS

POPULATION

2030 PROJECTION

2-Mile 9,546

5-Miles 73,852

10-Miles 229,397

2025 POPULATION

2-Mile 9,621

5-Miles 74,474

10-Miles 230,867

INCOME

AVERAGE

2-Mile $86,692

5-Miles $88,826

10-Miles $116,759

MEDIAN

2-Mile $67,622

5-Miles $65,919

10-Miles $85,968

HOUSEHOLDS

2030 PROJECTIONS

2-Mile 4,242

5-Miles 32,758

10-Miles 93,775

2025 HOUSEHOLDS

2-Mile 4,275

5-Miles 33,046

10-Miles 94,385
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LO CATION MAP
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SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, especially given the unpredictable 

changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal 

expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, 

or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, �nancial, and accounting matters, and for questions involving the property’s physical condition 

or �nancial outlook. Projections and pro forma �nancial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own 

projections, analyses, and decision-making.

DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: �e information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, 

Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representa-

tion whatsoever about the accuracy or completeness of any information provided. As the Buyer of a net leased property, it is the Buyer’s responsibility to independently con�rm the accuracy and completeness of all material 

information before completing any purchase. �is Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation 

to conduct a due diligence examination of this Property for Buyer. Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future 

performance of this property. �e value of a net leased property to you depends on factors that should be evaluated by you and your tax, �nancial and legal advisors. Buyer and Buyer’s tax, �nancial, legal, and construction 

advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with the suitability of the property for your needs. Like all real estate investments, this investment 

carries signi�cant risks. Buyer and Buyer’s legal and �nancial advisors must request and carefully review all legal and �nancial documents related to the property and tenant. While the tenant’s past performance at this or 

other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities Or newly-acquired locations, may be set based on a 

tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail 

to comply with other material terms of the lease; cash �ow may be interrupted in part or in whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is 

responsible for conducting his/her own investigation of all matters a�ecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the current 

tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate With a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate 

use of the property. By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your 

investigation and/or purchase of this net leased property. 

CONFIDENTIALITY AND DISCLAIMER  

�e information contained in the following Marketing Brochure is proprietary and strictly con�dential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap Real Estate Investment Services 

of Florida, Inc (“Marcus & Millichap”), and should not be made available to any other person or entity without the written consent of Marcus & Millichap. �is Marketing Brochure has been prepared to provide summary, 

unveri�ed information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. �e information contained herein is not a substitute for a thorough due Diligence investigation. 

Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected �nancial performance of the property, the 

size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance With State and Federal regulations, the physical condition of the improve-

ments thereon, or the �nancial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. �e information contained in this Marketing Brochure has 

been obtained from sources we believe to be reliable; however, Marcus & Millichap has not veri�ed, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation 

regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the 

information set forth herein. 

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS. 

NON-ENDORSEMENTS

Marcus & Millichap is not a�liated with, sponsored by, or endorsed by any commercial tenant or lessee identi�ed in this marketing package. �e presence of any corporation’s logo or name is not  intended to indicate or imply 

a�liation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its a�liates  or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for 

the purpose of  providing tenant lessee information about this listing to prospective customers.

ACTIVITY ID #

NON-END ORSEMENT DISCL AIMER & NOTICE
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