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Non-Endorsements

Marcus & Millichap Real Estate Investment Services of Florida, Inc. ("Marcus &
Millichap") is not affiliated with, sponsored by, or endorsed by any commercial tenant
or lessee identified in this marketing package. The presence of any corporation's logo
or name is not intended to indicate or imply affiliation with, or sponsorship or
endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries,
or any agent, product, service, or commercial listing of Marcus & Millichap, and is
solely included for the purpose of providing tenant lessee information about this
listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.
PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

The information contained in the following Marketing Brochure is proprietary and strictly
confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap
Real Estate Investment Services of Florida, Inc. (“Marcus & Millichap”) and should not be made
available to any other person or entity without the written consent of Marcus & Millichap. This
Marketing Brochure has been prepared to provide summary, unverified information to
prospective purchasers, and to establish only a preliminary level of interest in the subject
property. The information contained herein is not a substitute for a thorough due diligence
investigation. Marcus & Millichap has not made any investigation, and makes no warranty or
representation, with respect to the income or expenses for the subject property, the future
projected financial performance of the property, the size and square footage of the property and
improvements, the presence or absence of contaminating substances, PCB's or asbestos, the
compliance with State and Federal regulations, the physical condition of the improvements
thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the subject property. The information contained in this
Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus
& Millichap has not verified, and will not verify, any of the information contained herein, nor has
Marcus & Millichap conducted any investigation regarding these matters and makes no warranty
or representation whatsoever regarding the accuracy or completeness of the information
provided. All potential buyers must take appropriate measures to verify all of the information set

forth herein

RYAN NEE
Broker of Record
License: FL BK 315 4667
Activity ID : ZAG0390372

MAXIMIZING RESULTS WITH
THROUGHOUT THE U.S. & CANADA

INVESTMENT OPTIONS AND OPPORTUNITIES

The success of Marcus & Millichap is based on our collaborative culture of information sharing across our network of more than 2,000

investment professionals, which maximizes value for each of our clients.
Working with a unique platform that is antithetical to the concept of “pocket listings,” our investment professionals share all listings

with the entire Marcus & Millichap team. Each professional specializes in a property type and has a database of local properties and
owners, which is leveraged in every client assignment. Because each local agent specializes in a single product type in a specific

geographic region, our clients are completely covered across the U.S.and Canada with every investment.
Our foundation of information sharing maximizes pricing for our clients and gives us the largest inventory of any firm in the industry.

7,836 $49.6B $10.9B

Closed Value of Closed Value of
Transactions Transactions Listings
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NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Lease property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this
information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever
about the accuracy or completeness of any information provided.

As the Buyer of a Net Lease property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any
purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any
obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property.
The value of a Net Lease property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any Net Lease property to determine to your satisfaction
with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial
documents related to the property and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success.
Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no
record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may
fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other conditions. Regardless of
tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any
long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to
negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or
liability arising out of your investigation and/or purchase of this Net Lease property.
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Marcus & Millichap, as the exclusive
advisor, is pleased to present for sale a
prime infill single tenant property leased to
Tire Kingdom located in the city of Doral,
Florida.

Strategically located in one of Miami’s most
vibrant high growth submarket, the
property sits on a generous .64 Acre lot
nested among notable national tenants
such as McDonalds, Chase Bank, Us Century
Bank, Centennial bank Wendys and more..

A true long term covered land play for the
right investor

OFFERING HIGHLIGHTS

Address 2421 NW 87 AV, Doral, FL

# of folios
Ownership
Property Type
Building SF

Year Built

Land sf

Land Ac

Current occupancy
Anchor tenant
Lease Type:

Years remaining on lease
Remaining options
Current NOI:

Asking price
Price/ SF
Cap rate

1
Fee simple

Single tenant retail

o3 72
2004
27,735
64

100%
Tire Kingdom

Absolute NNN

4.5
3 X 5-Year

$170,000

$3,400,000
$474
5%
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LOCATION OVERVIEW
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Annual
Lease Dates Rent per

TENANT Comm. Exp. Sq. Ft.

Tire Kingdom 100% 08/05/2005 07/31/30 $23.70 NNN

$23.70 NNN

Total Rent
Per Month

$14,167

$14,167

Total Rent

Per Year

$251,020

$170,000

Pro Forma
Rent

Per Year

$251,020

$251,020

Proforma
Annual rent per
Sq. Ft.

$35 NNN

$ 35 NNN

Renewal

options

3 X 5-year options

No Rent increases

OFFERING HIGHLIGHTS

Address

# of folios
Ownership
Property Type
Building SF

Year Built

Land sf

Land Ac

Current occupancy
Anchor tenant
Lease Type:

Years remaining on lease
Remaining options
Current NOI:

Asking price
Price/ SF
Cap rate

2421 NW 87 AV, Doral, FL

il
Fee simple

Single tenant retail

V1972
2004
27,7135
64

100%
Tire Kingdom

Absolute NNN
4.8

3X5
$170,000

$3,700,000
$474
5%

Thisinformation has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, asto the accuracy of the information. References to square footage or age are approximate. Buyer must verify the
information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate I nvestment Services, Inc. © 2025 Marcus & Millichap. All rights reserved.

Marcus g Millichap




Overview

Tire Kingdom is a subsidiary of TBC Retail Group that is headquartered in Juno Beach, Florida and operates more than 730 company-owned stores under the brands: Tire
Kingdom, NTB - National Tire and Battery, and Merchant's Tire and Auto Centers. TBC employs nearly 350 associates at its Juno Beach headquarters and approximately 8,400
associates nationally. Additionally, the TBC Retail Group operates 491 franchised Big O Tires retailers. Tire Kingdom began in 1972 with $150 and 50 consignment tires in a 200
square foot stall at the West Palm Beach Farmer's Market. While operating as a cash and carry business, customers explained that they preferred to have their tires installed
where they purchased them. With $500 in borrowed money, tire-changing equipment was purchased, and Tire Kingdom was born. Business increased rapidly and soon
outgrew Farmer's Market. Over the next several years, Tire Kingdom stores opened in West Palm Beach, Ft. Lauderdale, Tampa, St. Petersburg, and Sarasota. By 1988, Tire
Kingdom expanded into all major south Florida markets. Tire Kingdom's expansion continued throughout south and central Florida as well as into North Carolina, South
Carolina, Louisiana, Georgia, Vermont, New Hampshire, and Ohio.

i “2ii” TIRE
Website KINGDOM Shop Tires  Auto Services Coupons  Tips And Guides  Financing  Find a Store
http://www.tirekingdom.com v v v v
Industry Home > Tire Kingdom

Automotive

Company size EVERYDAY LOW PRICES

5,001-10,000 employees
949 associated members

PASSENGER TIRE SUV TIRE FEATURED REBATE
STARTING AT STARTING AT SAVE

Specialties 47 56 ot $9 29 | 580
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Automotive products and Services

v Free Rotation Included At v 40K+ Mileage Warranty On Sets of Four

+ Great All Season Traction v Great Wet Weather Traction - o
: : AL MICHELIN
+ 30-Day Price Guarantee v’ Road Hazard Available

Shop Tires (+) Schedule Service (+)



http://www.tirekingdom.com/
http://www.tirekingdom.com/
http://www.tirekingdom.com/
http://www.tirekingdom.com/
http://www.tirekingdom.com/
http://www.tirekingdom.com/
http://www.tirekingdom.com/
https://www.linkedin.com/search/results/people/?currentCompany=%5B%2257136%22%5D&origin=COMPANY_PAGE_CANNED_SEARCH
https://www.linkedin.com/search/results/people/?currentCompany=%5B%2257136%22%5D&origin=COMPANY_PAGE_CANNED_SEARCH
https://www.linkedin.com/search/results/people/?currentCompany=%5B%2257136%22%5D&origin=COMPANY_PAGE_CANNED_SEARCH
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Miami-Dade County is a gateway to South American and Caribbean markets, as well as a
popular tourist destination in its own right. The 2,400-square-mile county extends from the
Florida Everglades east to the Atlantic Ocean. It is bordered to the north by Broward County
and to the south by the Florida Keys. The main portion of the city of Miami lies on the shores
of Biscayne Bay and is separated from the Atlantic Ocean by barrier islands — the largest of
which holds the city of Miami Beach. The metro, with a population of roughly 2.7 million, is
located entirely within Miami-Dade County. With over 456,000 residents, Miami is the most
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populous city, followed by Hialeah, with roughly 221,000 people. Miami is a major North

American tourist destination, expected to receive 28 million visitors in 2025. The city’s

“Downtown Miami Master Plan” aims to enhance the quality of life and vacation appeal of

the central business district.

&

The metro has no local cor-
porate or personal income
taxes, endearing the area to
businesses and high-earn-
ing households. Recent
years have seen awave of
corporate relations to the
market.

METRO HIGHLIGHTS

Miami is a gateway for
international trading activ-
ities, tourism and immigra-
tion, connecting to airports
and ports around the world.
For this reason, many com-
panies position their Latin
American headquarters in

the county.

EHa

Miami’s Health District
features Florida’s largest
concentration of medical
facilities. Public hospitals
specialists centers serve

county residents and draw
in patients from elsewhere
in the state, while also
serving as a pole rallying
biotech firms.
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MAJOR AREA SHARE OF
EMPLOYERS TOTAL EMPLOYMENT

Trade, international finance, health care and entertainment have Baptist Health South Florida
become major strengths in the region, comprising large shares of i i iami 258
tem 1 gt g prising larg University of Miami MANUFACTURING
the Miami metro employment base. e AtTfnes
A strong tourism industry has developed with ties to Latin America Nicklaus Children’s Hospital @
and the Caribbean. Miami’s own nightlife, arts scene and oceanside i i TRADE, TRANSPORTATION
; ghtlife, Publix Super Markets AND UTILITIES
Ll amenities attract domestic tourism, as well. Winn-Dixie Stores
; Tourism and trade depend on a large transportation sector. Florida Power & Light Co.
. .. . . A . . . GOVERNMENT
o PortMiami and Miami International Airport are both significant Carnival Cruise Line
L sources of employment for the county’s residents. ATST
= Mount Sinai Medical Center EDUCATION AND HEALTH
O SERVICES
l_ FINANCIAL ACTIVITIES
L Economic Growth T Baeiay - -
< Metro GMP U.S. GDP - a2 T
— Metro .S. res
oc i bk e PROFESSIONAL AND
<E 10% 5 BUSINESS SERVICES
] o & each
E S 5% cstos 115 ©
§ ® CONSTRUCTION
S o%
g \/
< ¢
5% =2 LEISURE AND HOSPITALITY
Homestead
-10% Nl
o7 08 1] 13 15 17 19 21 23 25* [;-“'If-";}‘;‘-‘l = INFORMATION
ouglas Wildprness
(i
@ IE@
OTHER SERVICES

* Forecast Note: Figures are rounded to nearest whole percentage point




=
L
=
o
Ll
=
@
l_
L
AV
o
<
>

The metro is expected to add more than 46,000 people over
the next five years. During the same period, approximately
20,000 households will be formed.

The local homeownership rate of almost 51 percent is below
the national rate of 65 percent, maintaining a strong rental

market.

About 40 percent of Miami-Dade residents work in

blue-collar occupations — above the national average.

QUALITY OF LIFE

Miami-Dade County offers a vibrant business and cultural
community. The metro has an abundance of popular attrac-
tions. Miami hosts the Capital One Orange Bowl and is home
to several professional sports teams, including the Miami
Dolphins, the Miami Marlins and the Miami Heat. The county
has a broad array of cultural attractions, historical sites and
parks, including the Adrienne Arsht Center for the Perform-
ing Arts of Miami-Dade County, Zoo Miami and Everglades
National Park. The region has a dynamic and diverse culture,
family-friendly neighborhoods, and a plethora of shops and
restaurants, as well as beautiful weather and beaches. It

also offers easy access to Latin America and the Caribbean,
whether for tourism or residents with family abroad.

SPORTS

Baseball | | Miami Marlins
Football | | Miami Dolphins
Basketball | | Miami Heat

D

EDUCATION

The University of Miami
Barry University
Florida International University

Miami Dade College

=

ARTS & ENTERTAINMENT

Adrienne Arsht Center
Zoo Miami
Perez Art Museum Miami

Miami Children’s Museum

fid

QUICK FACTS

POPULATION

i

o=0—0

Growth 2025-2029*

1.7%

MEDIAN AGE

U.S. Median:

39

* Forecast

2025
Population by Age

0-4 years

m 5-19 years
20-24 years
25-44 years

45-64 years

65+ years

* Forecast

HOUSEHOLDS

Growth 2025-2029*

2%

MEDIAN HOUSEHOLD INCOME

U.S. Median:

$76,000

Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic Analysis;

Experian; Fortune; Moody’s Analytics; U.S. Census Bureau



POPULATION 1 Mile 3 Miles 5 Miles
2029 Projection 2,515 129,966 441,640

2024 Estimate 2,605 127,383 435,783

2020 Census 2,306 127,163 438,067

NW 74th St ¢ 2010 Census 11 109,867 405,347
HOUSEHOLD INCOME

Hialeah Average $95,781 $93,120 $91,710

Median $81,268  $77,158  $74,510
8 Per Capita $37,473  $34,394  $32,204
— HOUSEHOLDS

i 2029 Projection 950 48,661 158,688
< 2024 Estimate 944 47,517 155,941
o 2020 Census 936 45955 152,188
) 2010 Census 6 38,682 136,393
@) HOUSING

> Median Home Value $1,000,000 $419,928 $483,068
g 7 o e sognens ) || Oy S EMPLOYMENT

: ' (826 2024 Daytime Population 37,379 290,943 597,854
2024 Unemployment 0.97% 0.78% 0.80%
Average Time Traveled (Minutes) 23 30 31

EDUCATIONAL ATTAINMENT

High School Graduate (12) 13.90% 9.33% 7.59%
Some College (13-15) 14.34% 26.31% 29.10%
Associate Degree Only 7.28% 8.89% 9.05%
o € Bachelor's Degree Only 4.50% 9.43% 8.88%
ia Heights Graduate Degree 55.67% 36.35% 31.25%

Sweetwater

pAIg EpEeURID

Westchester

University Park 972 Coral Terrace

Ay UiLLL MS
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Major Employers Employees

826

1 Keystone Holdings Group LLC-Keystone Holdings 6,102
2 Humana Government Business Inc-Humana 5,010
) 3 County Miami Dade AVI Dept 4,000
SIS 2 4  Kindred Hospitals East LLC-Kindred Hosp - S Fla - Cral Gb 3.706
5 Pollo Tropical Inc 3,649
Hialeah 6 Medtronic Usa Inc 3,250
7 Florida International Univ-Finance and Administration 2,800
8 o 8 Celebrity Cruises Inc 2,781
— 75, Tng GP 2,590
NW 41st St ' Miami Springs .

L 948 - Unitedhealthcare Insurance Co-United Healthcare 2,210
o Variety Childrens Hospital-Nicklaus Childrens Hospital 2,014
;E NW 25th.St American Sls MGT Orgnztion LLC-Eulen America 2,005
) Ncl (bahamas Ltd A Bermuda Co-Norwegian Cruise Line 1,800
@) Carlson Restaurants Inc 1,515
E = & Gold Coast Beverage LLC 1,500
L Norwegian Crise Line Hidngs Lt-NORWEGIAN CRUISE LINE 1,441
- G DR ) | i L Nel Corporation Ltd-NORWEGIAN CRUISE LINE 1,200
¥ Carnival Corporation-CARNIVAL 1,200
f=s=s Dentaquest of Florida Inc-Dentaquest 1,111
g Lennar Corporation-LENNAR 1,034
3 2 e C C 1 Limited Partnership-Coca-Cola 1,000
g University Park 972 Goral Terrace R Aeropost Inc 1,000

3

Pollo Franchise Inc 985
World Kinect Corporation 789
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Eco Window Systems LLC 717

ig Heights
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