5989,520

1.50% CAP RATE

322 S 2ND ST
CANADIAN, TX 79014

Franchisee-Guaranteed NNN Lease | +13 Years Remaining With 1.5% Annual Rent Increases

Established Canadian, TX Location Along S 2nd St (US-83) | Long-Operating Pizza Hut Location With A
Consistent Traffic Exposure | Globally Recognized Pizza Brand With Proven Consumer Demand Ma rcus &M l l I lChap
Backed By Established Pizza Hut Franchisee Grand Mere Restaurant Group (+126-Units) NFB GROUP




Established Franchisee-Operated Location : _ _
« Global QSR Leader — Pizza Hut Is One Of The Most Recognized Pizza

Globally Recognized Pizza Brand With i i _
. Brands In The World, With Thousands Of Locations Across The United
Proven Off-Premise Model .
States And A Strong International Presence

WHY INVEST?

Strategic C di Main C id « Operated And Guaranteed By An Experienced Franchisee, Grand Mere « Widely Known For Its Core Menu Of Pizza, Wings, And Sides, Driving
S e_glc Qriagiag Ram, S reon Restaurant Group (£126-Units) With A Demonstrated Track Record Of Executing Consistent Consumer Demand Through Delivery, Carryout, And Digital
Location | Supported by Energy, ; - Efficient, High-Volume QSR Operations Within The Pizza Hut System Ordering Platforms Built Around Convenience And Accessibility

Ranching & Regional Highway Traffic

Strategically Located Along U.S. Route 83 (2nd Street), A Primary
North-South Corridor Serving Canadian And Providing Direct
Connectivity Throughout The Eastern Texas Panhandle

Freestanding Pizza Hut With Prominent Visibility, Convenient Access,
And On-Site Parking Positioned To Capture Both Local Residents And
Regional Highway Traffic

Canadian
Situated Within Canadian’s Established Commercial Corridor Ffodeo Arerja
Supported By Local Businesses, Energy-Related Activity, Schools, And

Civic Uses Driving Consistent Consumer Demand

Surrounded By Stable Residential Neighborhoods And Workforce ol gl = el === | : = --’ Bartlett’s |
Housing Supporting Recurring Demand For Convenient Dining, ' = & 'j"mb"“ Hardware |
Carryout, And Family-Oriented Food Options

Benefits From Strong Traffic Exposure Along A Key Regional Long-Term NNN Lease With +13 Years 'N_ Sl ,::_ :

Thoroughfare Connecting Nearby Panhandle Communities And c Remaining | Strong Yield With Built-In - - = F

Supporting Daily Commuter, Ranching, And Oil & Gas Travel Patterns Annual Rent Growth The Cattle

Exchange

113 Years Remaining On A NNN Lease, Providing Stable, Passive Income 0 A =G 4., i : - T
With Zero Landlord Responsibilities : \ 2 ' N & = —= . : | : —

Strong In-Place Cash Flow, With $74,214 In Annual Base Rent ($6,184/ e = e B e i R IR\t 0% The Stumblin G

Month) Backed By An Established Pizza Hut Franchisee (+126-Units) ; ' i T o P - | ST = ‘ =y,
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Attractive Rent Growth Structure, Featuring 1.5% Annual Increases, D & .

Delivering Consistent Income Growth Throughout The Lease Term

T
est Western.
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Long-Term Income Security, With Four (4) Five-Year Renewal Options,
Extending Potential Lease Duration And Upside
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« High-Yield Investment Opportunity Offered At A 7.50% Cap Rate,
Supported By A Proven Operating Location Within The Hemphill County
Trade Area
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INVESTMENT
SUMMARY

322 S 2nd St,

PNCICIEECE G00GLE MAPS Q

Canadian, TX 79014

Concept: Pizza Hut
Franchisee: Grad Mere Restaurant Group
(£126-Units Across 9 States)

Guarantor: GMRG ACQ 1, LLC
Price: $989,520
Cap Rate: 7.50%
NOI: $74,214
Building Size (SF): 12,644 SF
Lot Size (AC): +0.31 Acres

Year Built/Renovated: 1978/1995

LEASE
TERMS

2/1/2025
1/31/2039
+13 Years

Absolute NNN

Lease Commencement:

Lease Term Expiration:

Term Remaining:

Lease Type:

Landlord Responsibilities: None

Monthly Rent: $6,185

$74,214

1.5% Annually

4 x 5 Years

Annual Base Rent:
Rental Increases:
Renewal Options:
The information has been secured from sources we believe to be reliable but we make no
representation or warranties as to the accuracy of the information either express or implied.

References to square footage or age are approximate. Buyer must verify all information and
bears all risk for any inaccuracies.

$989,520

LISTING PRICE

7.50%

CAP RATE

+13 YRS

LEASE TERM

$74,214

NOI

ABS NNN

LEASE TYPE

+2,644 SF

BULDING SIZE

Bartlett’s

Lumber & Hardware
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https://www.google.com/maps/place/Pizza+Hut/@35.9140331,-100.3884986,975m/data=!3m1!1e3!4m6!3m5!1s0x87a9c4645f852c13:0x9da02aa892634dc2!8m2!3d35.9131233!4d-100.3872675!16s%2Fg%2F1tt8csbb?entry=ttu&g_ep=EgoyMDI2MDQyOC4wIKXMDSoASAFQAw%3D%3D

Edward Abraham Memorial Home Service Line Expansion, Workforce

Demolition and Site Clearance READ MORE ¢y Growth, and Facility Capital Investment READ MORE ¢y

(Healthcare / Civic Redevelopment) - | (Healthcare Development)

Canadian High School
700 students
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Y B\)) | Best Western.

Hotels & Resorts



https://starbridge.ai/rfp/edward-abraham-nursing-home-facility-demolition-project
https://businessviewmagazine.com/hemphill-county-hospital-district/

Hemphill County, located in the Texas Panhandle and anchored by
the city of Canadian, serves as a stable regional hub supported by

HEMPHILL
COUNTY

energy production, ranching, agriculture, and local services. The
county maintains a strong rural identity while providing essential

services to surrounding communities. The local economy is driven
primarily by oil & gas activity and cattle ranching, complemented by
key employers including local school districts, healthcare providers,
agricultural service businesses, supporting steady employment and
reinforcing the county’s role as an important economic center.

Positioned along U.S. Route 83 and near U.S. Route 60, Hemphill
County benefits from regional connectivity to larger trade

centers such as Amarillo and Pampa, facilitating the movement
of agricultural products, livestock, and energy-related commerce.

eHugoton -
. oArkansas City
' ; The presence of the Canadian-Hemphill County Airport enhances

@ '
<Guymon plua _ ' smamticaulig regional accessibility for business and private travel, while ongoing

OSAGE
ut fSERVATION investment in energy and ranch infrastructure continues to support

Claremores long-term economic stability and sustainable growth.
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TEXAS

Canadian serves as a key economic and regional hub for the eastern
Texas Panhandle and broader Hemphill County area. Anchored as
the county seat, Canadian combines a strong foundation in oil & gas,
ranching, and agriculture with essential healthcare, education, and local

government services that support surrounding rural communities. With
a population of approximately 2,300 residents, Canadian functions as a
central commercial and employment center for the region.

The local economy is supported by a diverse employment base including
energy production, cattle ranching, agriculture, healthcare, education,
and retail trade. Major employers include local school districts, healthcare
providers, energy-related businesses, and agricultural service operations,
generating steady economic activity and consumer demand. Its strategic
location along U.S. Route 83 near U.S. Route 60 reinforces the city’s role as
an important regional corridor facilitating commerce and travel throughout
the Texas Panhandle.
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Culturally, Canadian reflects a blend of ranching heritage,
outdoor recreation, and historic small-town character. The city
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is known for its scenic landscape along the Canadian River,
vibrant downtown district, and regional events that attract
visitors from across the Panhandle. Continued investment in
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energy infrastructure, local businesses, and community services
supports long-term economic stability and reinforces Canadian
as a dependable regional market with steady activity tied to
energy production, agriculture, and tourism.
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ORI Pizza-Hut

Founded in 1958, Pizza Hut is one of the most recognized and enduring quick-service
restaurant (QSR) brands in the world, built on a legacy of innovation, convenience, and
craveable menu offerings. Originally established as a dine-in pizza concept, the brand
quickly gained traction through its signature pan pizza, diverse menu, and family-friendly
dining experience — cultivating strong customer loyalty across a broad consumer base.
In addition to its core pizza offerings, the menu features pastas, wings, sandwiches,
and a variety of limited-time and specialty items designed to meet evolving consumer
preferences while maintaining its position as a leading pizza-focused QSR concept.
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PIZZA HUT LAUNCHES HUT CRUST PLATFORM
FOR CRUST LOVERS FIRST-OF-ITS-KIND CRUST

. . R
March 11, 2026 | PR Newswire .~ .

When it comes to pizza, crustisn’t just a detail... it’s. the main{elvent. And at Pizza Hut,
crust reigns supreme. Today, Pizza Hut is officially introducihg'Hut Crust’=— a new
platform celebrating the bold, recognizable crusts that have defiﬁeq the brand.i_)r
generations. At the center of the platform is @ crave-worthy: $10 Iafée three-topping
pizza2 available on fans’ choice of three iconic crusts: the new.and improve_.q:-"l-land—
Tossed, Tavern Style, or Thin ‘N Crispy. This Pi Day, Pizza Hut-announces'it is on the...

Today, Pizza Hut operates thousands of locations across the United States and
international markets, with a significant global footprint spanning more than 100 countries.
The brand has embraced modernization through digital ordering platforms, delivery
and carryout optimization, and updated store formats that prioritize off-premise dining
and operational efficiency. These initiatives have enhanced customer convenience and
engagement, reinforcing Pizza Hut’s position as a leader in the highly competitive pizza
segment.

Pizza Hut is a subsidiary of Yum! Brands, one of the largest restaurant companies in the

world. Supported by a highly scalable franchise model, strong global brand recognition, PIZZA HUT TEAMS UP WITH FORMER NFL GREAT K"
and continued investment in technology and menu innovation, Pizza Hut remains a TOM BRADY TO LAUNCH NEW CAMPAIGN

res'lllent aljd Wldely recognized mglustry leader, appeéllng to a pr.oad customer base Y- 3 : — N January 7, 2026 | QSR
while continuing to adapt to changing consumer behaviors and dining trends. et

Pizza Hut teams up with legendary quarterback, Tom Brady, to kick off a new “Pizza
Before the Hut” campaign celebrating the debut of Pizza Hut’'s new $10 deal on its
biggest pizza for the biggest games of the year. Available starting today, Pizza Hut is
hooking fans up with an incredible offer: the iconic 16” Big New Yorker pizza for just
$10. As the quarterback that has said “hut” more than any other quarterback on the
field, Tom Brady is now taking that signature “hut” call OFF the field as Pizza Hut...

2025 REVENUE LOCATIONS EMPLOYEES PARENT COMPANY

$5.5B | 20K+ | 350K+ | Yum!

SOURCE: 2026, YUM BRANDS



https://www.prnewswire.com/news-releases/pizza-hut-launches-hut-crust-platform-for-crust-lovers--sets-out-to-hire-first-of-its-kind-hut-crust-connoisseur-302711458.html
https://www.qsrmagazine.com/news/pizza-hut-teams-up-with-former-nfl-great-tom-brady-to-launch-new-marketing-campaign/
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JASON FEFER

(310) 909-2394
jason.fefer@marcusmillichap.com
CA 02100489

TYLER BINDI

(310) 909-2374
tyler.bindi@marcusmillichap.com
CA 02116455

ROBERT NARCHI
(310) 909-5426

robert.narchi@marcusmillichap.com

CA 01324570

TIM SPECK

Broker of Record

5001 Spring Valley Rd., Ste. 100 W
Dallas, TX 75244

Lic #: 9002994

Marcus g Millichap

NFB GROUP

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or
lessee identified in this marketing package. The presence of any corporation’s logo or name is not
intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation
of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial
listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confiden-
tial. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should
not be made available to any other person or entity without the written consent of Marcus & Milli-
chap. This Marketing Brochure has been prepared to provide summary, unverified information to
prospective purchasers, and to establish only a preliminary level of interest in the subject proper-
ty. The information contained herein is not a substitute for a thorough due diligence investigation.
Marcus & Millichap has not made any investigation, and makes no warranty or representation,
with respect to the income or expenses for the subject property, the future projected financial
performance of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State
and Federal regulations, the physical condition of the improvements thereon, or the financial con-
dition or business prospects of any tenant, or any tenant’s plans or intentions to continue its oc-
cupancy of the subject property. The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified,
and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted
any investigation regarding these matters and makes no warranty or representation whatsoever
regarding the accuracy or completeness of the information provided. All potential buyers must
take appropriate measures to verify all of the information set forth herein.Any rent or income
information in this offering memorandum, with the exception of actual, historical rent collections,
represent good faith projections of potential future rent only, and Marcus & Millichap makes no
representations as to whether such rent may actually be attainable. Local, state, and federal laws
regarding restrictions on rent increases may make these projections impossible, and Buyer and
its advisors should conduct their own investigation to determine whether such rent increases are
legally permitted and reasonably attainable.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations
to conduct thorough due diligence and seek expert opinions as they may deem necessary, espe-
cially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus
& Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any
prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment prop-
erties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its invest-
ment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All
potential buyers are admonished and advised to engage other professionals on legal issues, tax,
regulatory, financial, and accounting matters, and for questions involving the property’s physical
condition or financial outlook. Projections and pro forma financial statements are not guarantees
and, given the potential volatility created by COVID-19, all potential buyers should be comfortable
with and rely solely on their own projections, analyses, and decision-making.)

Activity ID: ZAF1050402



