Rare Fully Entitled Luxury Hotel Development FOR SALE

A

+  Approximately 271 Acres
Up to 1,750 Residential Units
(Thousands of Future Customers, Restaurant
Patrons, Wedding Guests, and Event Attendees)
Mix of Detached Homes, Paired Homes/
Townhomes
Multiple Parks, Trails and Recreational
Amenities
Direct Adjacency to the Hotel Site

0.98+ Acres
Available
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Old Town Temecula Hotel Site

Old Town Front Street (APN 922-100-048), Temecula, California

Planned 50-Room Luxury Boutique Hotel

60,258+ SF Approved Hospitality Development
Four-Story Type llI-B Construction
Rooftop/Open-Air Bar and Swimming Pool
Restaurant & Retail

Prime Cld Town Temecula Location

Walking Distance to Restaurants, Wineries, and Entertainment
Minutes to Temecula Wine Country

Majority of Entitlements Secured

Strong Tourism & Hospitality Market Fundamentals
Immediate Access to Interstate 15

Scott Forest Mark Esbensen

Senior Vice President President | CEO
CA License # 01396577 CA License # 00713990
(951) 491-6300 (951) 491-6300

sforest@westmarcre.com mesbensen@westmarcre.com
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INVESTOR HIGHLIGHTS This project has completed the entitlement process,

+ One of the last hotel development sites in allowing a buyer to bypass years of planning,
Old Town Temecula and the only with

majority of entitlements already secured approvals, studies, and public hearings.
« Accelerated path toward development

» Adjacent to the Altair Master Planned
Community; AltairTemecula.com

« Strong tourism growth throughout
Temecula Valley

» Extremely limited boutique hotel inventory
serving Old Town Temecula visitors

« Walkable location near restaurants, tasting
rooms, entertainment and retail amenities

« Immediate access to Interstate 15 and
regional transportation corridors

Old Town Front Street

Location . ecula, CA 92590

<>

S8 Land Size  0.98% Acres

APN 922-100-048

santiag

Q. . Old Town Specific Plan
!’r‘JiJ !-! Zonlng (SP_S) Temecuta Christian SchoolVian Avery Prep Elementary School
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Potential Long Term Revenue Drivers

A hospitality development in Old Town Temecula is
supported by a layered income profile, with multiple on-
site components designed to generate diversified cash
flow beyond room nights alone.

Key proposed revenue contributors:

« Approximately 50 luxury suites, forming the core
overnight stay inventory

« Rooftop bar, positioned to capture both hotel guests
and local/visitor demand

« Full-service restaurant, supporting breakfast, lunch,
dinner, and private dining programs

« Ground floor retail space, activating street frontage
and creating lease income potential

« Dedicated event and meeting space, suitable for
corporate functions, weddings, and private gatherings

« Pool deck amenities, supporting premium guest
positioning and ancillary spending (day use, cabanas,
beverage service)

« Valet operations, contributing both guest service
enhancement and incremental revenue capture
through parking services

Together, these components allow for a blended
hospitality model where revenue is not dependent solely
on occupancy, but also on food and beverage, events,
retail leasing, and amenity-driven spending. This
structure is often viewed favorably in boutique and luxury
urban resort underwriting, where experiential elements
are a meaningful driver of performance.

Exit Strategies

This opportunity is structured to appeal to a range of investor profiles,
including institutional capital seeking stabilized or repositioned hospitality
assets in growth submarkets within Temecula.

Potential Strategies

Build and operate: Long-term hold strategy focused on income
generation through stabilized hotel operations and ancillary revenue
streams.

Build and sell: Development and stabilization followed by disposition to
an institutional or hospitality-focused buyer seeking turnkey operations.

Joint venture: Partnership structure between landowner and developer/
operator to share in development upside and ongoing cash flow.

Branded boutique hotel: Alignment with an established flag to enhance
distribution, loyalty capture, and operational benchmarking.

Luxury independent hotel: Positioning as a non-flagged, design-forward
asset emphasizing flexibility, local character, and higher margin potential.

Mixed hospitality concept: Integrated model combining lodging, food
and beverage, retail, and events to maximize per-square-foot productivity
and diversify income streams.

This range of exit pathways provides flexibility depending on capital
structure, market timing, and operator strategy, while maintaining optionality
for both institutional and private capital participants.
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SITE RENDERING
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SITE PHOTOS & VIDEOS
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HOTEL SITE HOTEL SITE
TO TO
OLD TOWN
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PROPOSED FIRST FLOOR SITE PLAN
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EASTERN ADJACENT PARCEL)
APN: SRS
LoT1
LB
WB16512526
X 2HNa: B0 GENTERLINE
EX. LAND USE: DEVELOPED 1
_________ T . O s - U VSR .| SRS R (O
EXISTING DRUVEWAY O EXSTING [~ FUTUREFACEOFCURE  EXSTNGUTLTYPOLE[TD  PROPOSED P EXETING EXISTING UTILITY FOLE (T0 FROPOSED FUTURE FACE OF CLRE — ? .
AD.ACENT PROPERTY FROPERTY LINE BE UNDERGROLNDED) PROPERTY LINE Lai ifeaL PROPERTYLINE BE UNDERGROUNDED) FROPERTY LIE 2 -
1 #7 - CURRENT FRUPERTY LIE
T . 55 | 33011 #
5 | ) S 3 - - 7
! L v J‘e‘ ; [ e l6x FUTUREFACE OFCLRE % 4 A A - bl i)
N X ] s i ] o [ e ] s [ [ e e e —f— —— —— e [ A — e —— RS S—— R N —
i I ; | | ! F e 1 | ] £ i 5 — COMCRETE PAD
| | i . L ] 4 L] . , 5
\ ; NIG* 42 01 33481 L ] i . € TALL VERTICAL LATTICE WITH
— — L ECESEDSTORFROM ENREE, s ] e e HERESEED STOREFRON ENIREE, _ it 1 PLANTHG (ARCHTECTURAL SCRE
! PROPERTY LME il 5 Uy d ; ,' PHONE 60K
a
skt : PASSAGEFROM  ELEWATED |I [ o M
NT PROP ot g
it i . ; FRONTTOBACK  STORE FRONT : BACKFLOM AND POST
| 5 LoBEY FEE FRE OO INDICATOR VALVE
COMMERCIAL1 e Ty L comercrz—— — | — |—. COMMERCIALY COMMERCIAL4 DIRECT EXTERIOR ACCESS I P
mmﬂcﬁmm | 1 DETECTOR CHECK VALYE ASSEMBLY |
e B FIRE ALARM CONTROL PANEL
AP S2400 4042 oz 212 & hlrs o |
PAR 3PH T6TH iy . .z SP-T1R" 5.8 &0 |
PG 6915051 I
EX. 20HING: SCISPS < x s -~ RPPROXMATE LOCATION OF
EX. LAND LSE: VACANT | ] 5 ki I EXISTING STORM DRAIN TO
o ' BEVERFED, SEE L
I
LAUNDRYCHUTE ——  — | | !
COLLECTION ARER | H | TRASHGHUTE | SOUTHERN ADJACENT PARCEL)
BELOWI STAR LANDING | i ! AFH 9221004
| | ! iR weLL ) 0B 1725
SERVICE ] 3 1 el (R \ EXIST, ZONMG: §C
= RESY rvory o H EEY ! 17 P ST LAND USE, VACANT
| = B &
EDGE OF BUILOING Roou § i T H T 1 T : ' l. R 'R \
ABOVE % » | Tkl | \é 9= \#,
1 i / o ¥pE YARD SEYACK
7418 PARKING SPACES TYP. # 7 il 1 4 ,Q-F ¢ s
| b MAIL BOX & PARCEL PICKAP I T /r N
o LORDING AREA e h% = LOGATICN (EXTERNAL ACCESS) i
& . A . SHEET - E1.2 [GLOBAL INOUSTRIAL) n—t 1 N L3
s I o LIGHTING [N PARKING CANGPY AREAIS TO REWAIN ACTIVE (ON1 COLUNN L o > EDGE OF BULDING N :
! " )2 HOURS A DAY T DAYS A WEEX FOR SECURITY AND ] <@ ! ABOVE = N ] HCTILE RAGE MR
o ; A RO : LIGHTING I PARKING CANOPY AREA IS TO REWANACTIVE (O i SHEET - E1.2 [BELSON OUTDOORS)
b4 1 —iay LIT) 34 HOURS A DAY, DAYS A WEEK FOR SECURITY AND |
i SURVELLANCE PLRPOSES : —
;
0 SDE YARD 4 I T T Z 4 N1 A
SETEACK 1 o h L& 1 |
CLEAN | CLEAN | CLEAN | CLEAM | CLEAN | CLEAN  clEmN | AR SERRIE -2t . | . \ R
AR R R AR AR R WR |4 Losgy < 4 4 5 A ¥ a8
A VAN VAN VAN VAN VAN van i ¥ P Jae=q- COMVERCIAL & e =
1 PcL | POOL  Pool | eooL | FoOL | PoOL  PODL ] i Ay
=] B 1 ] B B B B -
S | LADRY oy Joapr Iu.n“
= == =
- 7 ” . — - S
| \ L : ! Ll L2
e i o 5 ) ||
b COMMERCIAL 5/ CAFE =1k A - A 1z
bk 7y : X ‘
[N EDGE CF BUILDING L el - e \ L L 2l ,,:, 1 :
E ABOVE e e b { N
R & I
L
REFERTD ¥ e - . — | - JI =
ENSTNG T \ 4 | 1
PROPERTY LINE e FRTIE To = ERTICAL LATTIGE WITH PLANTING 20 BUILD TO LINE VERTICAL LATTIGE WITH PLANTING. — SVSSLEHETE &m%:,"ﬁ:sww BL / SEECWLFOR | 1
e R JARGHITECTURAL SCREEN) [ARCHITECTURAL SCREEN) T CONNECTONTOTRAL | | . POUTNESTERN
| R ! | ADuCENTRARCE
AP 92240043
: s ' ' | 1 244
. - .
| ; s NI 42 00'W 15004 ! L
f T 4" 10 BULD TOLNE APPRONNATE A | RLFCD. WCD.
o e LockTonoF xsTHe /| ]
e == AT SEATING AREN TH STORM DRAN TOBE SPACE
N - VROUGHT IRGNRALING VERIFIED, SEE GVIL | | EX.LAND USE: VACANT
S 13811 a8-g g B -6 l |
- I8 ’ ’ | i |
Vs 334110 | y
__ SEEGWILFOR {NESTERN ADJACENT PARCEL) ]
CONHECTION TO TRAL AP 522400050 |
0145 | HORTH
RS 114/5538 e :
ACFCD. WCD. " s
EXIST,ZONNG: GPEN SPACE S I
EXIST, LAND USE: VACANT | |
7 Site Plan
Wrsier
Exclusively Listed By: Mark Esbensen (DRE #00713990) and Scott Forest (DRE #01396577) | (951) 491-6300 | www.westmarcre.com Page 6
Rev: 06-09-2026


http://www.westmarcre.com

PROPOSED SECOND FLOOR SITE PLAN
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PROPOSED THIRD FLOOR SITE PLAN

NOTE: AVERAGE ROOM SQUARE FOOTAGE IS 800 SF
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Temecula Hotel Market
Overview

According to VisitTemeculaValley.com, the
average hotel occupancy rate in Temecula
is approximately 70.8%, outperforming
many surrounding Southern California
markets.

The Average Daily Rate (ADR) for luxury
and premium accommodations in
Temecula ranges from $230 to over $400
per night depending on the specific
property type and day of the week.
Because Temecula is a prominent weekend
drive-destination for Southern California
wine tourism, actual nightly rates
experience heavy premium spikes on
Fridays and Saturdays.

Based on the market data from AirRQOI the
average Revenue Per Available Room
(RevPAR):

« Best-in-class properties (Top 10%):
$400

« Strong performers (Top 25%): $250
« Typical properties (Median): $117

Boutique hotel demand in Temecula is
experiencing a major expansion, fueled by
record-breaking tourism growth and a
structural shortage of high-end, premium
rooms within the urban core and winery
sectors. Data from the city's economic
development agency, local master plans,
and recent pipeline projections highlight
several key facets of this niche demand.

TEMECULA

HIGH END HOTEL
COMPETITION MAP

WINE COUNTRY RESORTS & HOTELS
o Wilson Creek Manor

Ponte Vineyard Inn

South Coast
Winery Resort & Spa

Carter Estate
Winery & Resort

Inn at Churon Winery

Europa Village
Winery & Resort

NEARBY RESORTS & HOTELS

Temecula Creek Inn

Pechanga Resort
Casino

DISTANCES & DRIVE TIMES

« OLD TOWN TO WINE COUNTRY:
9 Miles / 12-15 Min

» OLD TOWN TO PECHANGA RESORT:
& Miles / 1012 Min

+ OLD TOWN TO TEMECULA CREEK INN:
4 Miles / 7-10 Min

I Carter Estate
= YVinery-6e Resort:

Europa Village
‘Winery & Resort

OLD TOWN TEMECULA

THE HISTORIC HEART OF
TEMECULA VALLEY

°Temecula Creek Inn

Pechanga Resort
Casino

TEMECULA WINE
COUNTRY

A

5-15 MINUTES FROM OLD TOVNi

° Wilson Creek Manor
o Ponte Vineyard Inn
Carter Estate

‘Winery & Resort

South Coast
Winery Resort & Spa

° Inn at Churon Winery

Temecula Valley's tourism market draws over 3.4 million annual visitors, generating $1.1 billion in direct

travel spending. The boutique sector is highly lucrative due to specific traveler habits:

« High Daily Spend: Overnight visitors staying in a local hotel or motel spend an average of $424 per day.

The "Premium" Gap: Historically, the region's room demand heavily outpaced upscale room supply.
Travelers seeking unique, curated, and design-forward experiences are increasingly rejecting standard

midscale properties in favor of properties that reflect local culture and history.

“Source: Dean Runyan Associates, The Economic Impact of Travel in Temecula Valley (2024), prepared for Visit Temecula Valley and the City of Temecula”
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Length of Stay Efficiency: The average length of stay for an overnight hotel traveler is 1.8 days. This rapid
turnover is heavily concentrated on high-yield weekend leisure trips centered around Temecula's 50+
wineries, experiential dining, and premier wedding venues.
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2024 ECONOMIC IMPACT REPORT
Source: Visit Temecula Valley | March 2025

A PREMIER DESTINATION DRIVING 3.4 MILLION f"ﬁ"\] -$2.7 BILLION
RECORD VISITOR GROWTH TOTAL VISITORS IN 2024 .‘,___,_/" IN ANNUAL ECONOMIC ACTIVITY, -+
e 2.1% growth over 2023 . 71\ \\
e 8.7% growth over 2019 ) 17 000+
/. JOBS SUPPORTED
. $1.1 BILLION £ g
R IN VISITOR SPENDING m) 885,300
Old TO &/ ANNUAL WINERY
lv TOURIST VISITS
: mﬁ 9,580
T TOURISM-RELATED JOBS /w $487.4 MILLION
emecula ¥/ IN ANNUAL TOURISM SPENDING
\l "i EST. 1859 " 4w T $52.3 MILLION Over half of Riverside County's winery
*h 1 IN TAX REVENUE GENERATED operations are located in the Temecula
L L T T _ FROM TOURISM SPENDING ) D
ﬂ p ! ‘.-.-“.":{"ﬁ"':- y .’!'-' ' ""'I.u \
e e ) r."‘ LG 1 MILLION OLD TOWN TEMECULA
= o > o OVERNIGHT VISITORS IN 2024 A PREMIER VISITOR DESTINATION

——
e $424 average daily spending
¢ 1.8 average length of stay

—

640+

( — 2

\J ]Iﬂ Antique dealers, restaurants, «
specialty retailers &
entertainment venues .

00o 3.4 MILLION VISITORS NEARLY 23 MILLION .0, e Ty
IN 2024 TO TEMECULA VALLEY RESIDENTS WITHIN A " boutique charm

2-HOUR DRIVE RADIUS @\ Year-round events,

e lwe entPrtamment

A RECORD-BREAKING YEAR!

Source: Visit Temecula | 2024

| STRONG TOURISM.
Temecula continues to attract visitors from —— . STRONGER OPPORTUNITY

California, across the U.S. and around the world. = . :
A GROWING DESTINATION ] M) i S Record visitation, growing overnight demand, and a thriving

wine country economy make Temecula the ideal location
STRONG DEMAND. BRIGHT FUTURE. for boutique hospitality development.
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OLD TOWN TEMECULA

' City of Temecula Civic Center
2" Temecula Fire Station
=

) Town Square

) Visitor’s Center

.

&5 '{ef'f:x,‘
RE»S.IE.’,ENTIA/U/;__ i 4 (5 ) Sheriff’s Station

} Public Parking Structure
¢ AT : T ; 2 4 . ] _. ; 4 A 72 Pennypickle’s Workshop
NEIGH&%ORI-!Q‘O : T ! i / Chi]dslilen’s Museum
TR . ; e ! Old Town Community
/ Theater
Sam Hicks Monument Park
) Temecula Valley Museum
) Senior Center

Fire Station

/ Post Office
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DEMOGRAPHICS

Demographics
Source: CoStar 2025 | mile 3 mile 5 mile

2025 Population 6861 56597 144,413
(Estimated)

2030 Population

(Projected) 7,003 57,805 147,452

Daytime Employee

: 6,806 45113 69,68l
Population

Average Household Income  $109,447 $124,085 $143,558

Total Consumer Spending $81.4M  $728.6M 1.9B

Traffic Counts
Source: CoStar 2025 ADT

Old Town Front Street South of Santiago Road ﬁ
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