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FOR LEASE
UP TO 16,000 SF

PROPERTY HIGHLIGHTS

AVAILABLE	 		  Up To 16,000 SF
LEASE RATE	 		  Negotiable
LEASE TERMS		 	 Flexible  
LEASE TYPE			   NNN 
T.I. ALLOWANCE		  Negotiable 
PROPOSED USE	 	 Retail, Office, Service
SIGNAGE AREAS		  Building & New Pylon
TRAFFIC COUNTS		  7,800 & 30,000 ADT

PARKING		 	 	 Open - Shared 
TOTAL BUILDING		  41,150 SF 
DEVELOPMENT SIZE	 2.72 Acres
PARCEL NUMBER		  S1107223200
ZONING		  	 	 City of Meridian-C-C
AMENITIES	 	 	 2 Loading Docks
STATUS	 	 	 	 Redevelopment Underway
LOCKBOX	 	 	 No, Contact Agents 

JOIN PLANET FITNESS

1600 North Main Street 
Meridian, ID 83642

http://www.summitcreg.com
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FOR LEASE
UP TO 16,000 SF

LISTING DETAILS 
•	 ±16,000 SF space is under redevelopment - new facade & pylon signage, space includes existing drive-down & dock high access

•	 New Planet Fitness opening soon, other co-tenants include AutoZone, Wells Fargo, Jack in the Box, Johnny’s Pizza, & Phở House

•	 Facade redevelopment project includes a new dedicated entry and highly visible building signage areas

•	 Strong retail synergy, surrounded by several local, regional, and national tenants and professional service providers - strong 
demographic profile - Click Here to View

•	 Located at the busy signalized intersection of Fairview Avenue & Main Street - 2 major thoroughfares servicing the Meridian area 

•	 West of one of the busiest intersections in the State of Idaho (Eagle Road & Fairview Avenue), the location of major retail 
developments including The Village at Meridian, Meridian Crossroads, Meridian Town Center & the Millstone Market Place - 
Google Map View

•	 Contact agents to discuss negotiable tenant improvements, lease terms, potential uses, and to schedule a walk-through today!

JOIN PLANET FITNESS

1600 North Main Street 
Meridian, ID 83642

http://www.summitcreg.com
https://summitcreg.com/wp-content/uploads/2026/04/1518-Main-Meridian-1-3-5-Demos-4-2026.pdf
https://maps.app.goo.gl/XQ58LMT6Runuj5SE8
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    ±16,000 SF - REDESIGNED PYLON & BUILDING FACADE UNDERWAY,  
    EXISTING DOCK-HIGH & DRIVE-DOWN LOADING AREAS 

http://www.summitcreg.com
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±16,000 SF

          CO-TENANTS INCLUDE A NEW PLANET FITNESS,  
          AUTO ZONE, JACK IN THE BOX, & WELLS FARGO

http://www.summitcreg.com
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±16,000 SF

Google Map View - Click HereGoogle Map View - Click Here
    LOCATED AT THE BUSY SIGNALIZED INTERSECTION  
    OF FAIRVIEW AVENUE & MAIN STREET

http://www.summitcreg.com
https://maps.app.goo.gl/tNpC5wSgij9TWUp39
https://maps.app.goo.gl/tNpC5wSgij9TWUp39
https://maps.app.goo.gl/tNpC5wSgij9TWUp39


AFC Enterprises, Inc. 2008 Annual Report
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          LOCATED IN A PRIME RETAIL CORRIDOR 
          WEST OF THE VILLAGE AT MERIDIAN

http://www.summitcreg.com


   Source: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020 geography.
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1, 3 & 5 MILE DEMOGRAPHICS & RETAIL DEMAND OUTLOOK

3 MILE SNAPSHOT - 2025

| E Fairview Ave | Ring: 1 mile radius

Retail Demand Outlook
(1) Apparel Products and Services includes shoe repair and other shoe services, apparel laundry and dry cleaning, alteration, repair and

tailoring of apparel, clothing rental and storage, and watch and jewelry repair.

(2) Membership Fees for Clubs includes membership fees for social, recreational, and health clubs.

(3) Audio includes satellite radio service, radios, stereos, sound components, equipment and accessories, digital audio players, records,

CDs, audio tapes, streaming/downloaded audio, musical instruments and accessories, and rental and repair of musical instruments.

(4) Toys and Games includes toys, games, arts and crafts, tricycles, playground equipment, arcade games, online entertainment and

games, and stamp and coin collecting.

(5) Recreational Vehicles & Fees includes docking and landing fees for boats and planes, payments on boats, trailers, campers and RVs,

rental of boats, trailers, campers and RVs, and camp fees.

(6) Sports/Recreation/Exercise Equipment  includes exercise equipment and gear, game tables, bicycles, camping equipment, hunting and

fishing equipment, winter sports equipment, water sports equipment, other sports equipment, and rental/repair of

sports/recreation/exercise equipment.

(7) Photo Equipment  includes film, film processing, photographic equipment, rental and repair of photo equipment, and photographer

fees.    
(8) Reading includes digital book readers, books, magazine and newspaper subscriptions, and single copies of magazines and

newspapers.(9) Snacks and Other Food at Home includes candy, chewing gum, sugar, artificial sweeteners, jam, jelly, preserves, margarine, fats and

oils, salad dressing, nondairy cream and milk, peanut butter, frozen prepared food, potato chips and other snacks, nuts, salt, spices,

seasonings, olives, pickles, relishes, sauces, gravy, other condiments, soup, prepared salad, prepared dessert, baby food, miscellaneous

prepared food, and nonalcoholic beverages.

(10) Personal Care Products  includes hair care products, nonelectric articles for hair, wigs, hairpieces, oral hygiene products, shaving

needs, perfume, cosmetics, skincare, bath products, nail products, deodorant, feminine hygiene products, adult diapers, other

miscellaneous care products and personal care appliances.

(11) Mortgage Payment and Basics includes mortgage interest, mortgage principal, property taxes, homeowners insurance, and ground

rent on owned dwellings.

(12) Maintenance and Remodeling Materials includes supplies/tools/equipment for painting and wallpapering, plumbing supplies and

equipment, electrical/heating/AC supplies, materials for roofing/gutters, materials for plaster/panel/siding, materials for patio/fence/brick

work, landscaping materials, and insulation materials for owned homes.

(13) Household Textiles includes bathroom linens, bedroom linens, kitchen linens, dining room linens, other linens, curtains, draperies,

slipcovers and decorative pillows.

(14) Major Appliances includes dishwashers, disposals, refrigerators, freezers, washers, dryers, stoves, ovens, microwaves, window air

conditioners, electric floor cleaning equipment, sewing machines, and miscellaneous appliances.

(15) Housewares includes flatware, dishes, cups glasses, serving pieces, nonelectric cookware, and tableware.

(16) Lawn and Garden includes lawn and garden supplies, equipment and care service, indoor plants, fresh flowers, and repair/rental of

lawn and garden equipment.

(17) Housekeeping Supplies includes soaps and laundry detergents, cleaning products, toilet tissue, paper towels, napkins,

paper/plastic/foil products, stationery, giftwrap supplies, postage, and delivery services.

© 2026 Esri

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer

Expenditure Surveys, Bureau of Labor Statistics.

| E Fairview Ave | Ring: 1 mile radius

Retail Demand Outlook

2025 ConsumerSpending 2030 ForecastedDemand
Projected Spending

Growth

Household Furnishings and Equipment
Household Textiles (13)

$615,898
$761,757

$145,859

Furniture

$4,651,606
$5,752,176

$1,100,570

Rugs

$207,596
$256,619

$49,023

Major Appliances (14)

$2,600,207
$3,214,173

$613,966

Housewares (15)

$508,023
$628,183

$120,160

Small Appliances

$7,074,636
$8,748,190

$96,402

Luggage

$131,562
$162,709

$31,147

Telephones and Accessories

$402,626
$498,532

$95,906

Household OperationsChild Care

$3,124,219
$3,863,448

$739,229

Lawn/Garden (16)

$3,331,346
$4,118,202

$786,856

Moving/Storage/Freight Express

$690,206
$852,771

$162,565

Housekeeping Supplies (17)

$4,450,431
$5,503,917

$1,053,486

Insurance
Owners and Renters Insurance

$4,218,723
$5,219,184

$1,000,461

Vehicle Insurance

$11,489,698
$14,211,162

$2,721,464

Life/Other Insurance

$3,468,171
$4,287,612

$819,441

Health Insurance

$25,312,796
$31,306,135

$5,993,339

Transportation
Payments on Vehicles excluding Leases

$15,708,161
$19,429,906

$3,721,745

Gasoline, Diesel Fuel, & Electric Vehicle Charging

$18,050,641
$22,320,941

$4,270,300

Vehicle Maintenance and Repairs

$7,154,809
$8,846,161

$1,691,352

Travel

Airline Fares

$4,402,713
$5,439,503

$1,036,790

Lodging on Trips

$5,575,603
$6,891,174

$1,315,571

Auto/Truck Rental on Trips

$644,199
$796,295

$152,096

Food and Drink on Trips

$4,333,815
$5,357,213

$1,023,398

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a

national average of 100.

© 2026 Esri

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer

Expenditure Surveys, Bureau of Labor Statistics.

| E Fairview Ave | Ring: 1 mile radiusRetail Demand Outlook

2025 Consumer
Spending

2030 Forecasted
Demand

Projected Spending
Growth

Food $59,918,802 $74,097,092 $14,178,290

Food at Home $38,504,604 $47,619,946 $9,115,342

Bakery and Cereal Products $5,132,027 $6,347,374 $1,215,347

Meats, Poultry, Fish, and Eggs $7,895,202 $9,763,679 $1,868,477

Dairy Products $3,911,615 $4,837,531 $925,916

Fruits and Vegetables $6,598,282 $8,158,751 $1,560,469

Snacks and Other Food at Home (9) $14,967,477 $18,512,611 $3,545,134

Food Away from Home $21,414,199 $26,477,146 $5,062,947

Alcoholic Beverages $3,522,170 $4,354,602 $832,432

Financial

Value of Stocks/Bonds/Mutual Funds $240,237,415 $296,805,031 $56,567,616

Value of Retirement Plans $755,127,732 $933,504,037 $178,376,305

Value of Other Financial Assets $67,118,418 $82,964,326 $15,845,908

Vehicle Loan Amount excluding Interest $18,579,345 $22,979,046 $4,399,701

Value of Credit Card Debt $16,034,450 $19,828,300 $3,793,850

Health

Nonprescription Drugs $1,040,302 $1,286,778 $246,476

Prescription Drugs $2,078,708 $2,572,299 $493,591

Eyeglasses and Contact Lenses $671,740 $830,791 $159,051

Personal Care Products (10) $3,142,621 $3,886,269 $743,648

Smoking Products $2,359,988 $2,920,875 $560,887

Home

Mortgage Payment and Basics (11) $67,728,775 $83,669,257 $15,940,482

Maintenance and Remodeling Services $23,247,000 $28,718,694 $5,471,694

Maintenance and Remodeling Materials (12) $3,862,934 $4,775,854 $912,920

Utilities, Fuel, and Public Services $30,498,473 $37,717,583 $7,219,110

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a
national average of 100.

© 2026 Esri
Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer
Expenditure Surveys, Bureau of Labor Statistics.

2025 Consumer

Spending

2030 Forecasted

Demand

Projected Spending

Growth

Entertainment & Recreation

$21,239,542
$26,260,294

$5,020,752

Fees and Admissions

$4,932,826
$6,097,100

$1,164,274

Membership Fees for Clubs (2)

$1,614,874
$1,996,117

$381,243

Fees for Participant Sports, excl. Trips

$903,913
$1,117,907

$213,994

Tickets to Theatre/Operas/Concerts

$602,155
$744,086

$141,931

Tickets to Movies

$207,214
$256,121

$48,907

Tickets to Parks or Museums

$222,963
$275,393

$52,430

Admission to Sporting Events, excl. Trips

$485,480
$600,735

$115,255

Fees for Recreational Lessons

$888,942
$1,097,700

$208,758

Dating Services

$7,284

$9,041

$1,757

TV/Video/Audio

$6,411,623
$7,929,370

$1,517,747

Cable and Satellite Television Services

$3,296,901
$4,077,404

$780,503

Televisions

$649,428
$803,202

$153,774

Satellite Dishes

$7,123

$8,787

$1,664

VCRs, Video Cameras, and DVD Players

$21,362
$26,435

$5,073

Miscellaneous Video Equipment

$208,541
$257,644

$49,103

Video Cassettes and DVDs

$25,000
$30,924

$5,924

Video Game Hardware/Accessories

$257,801
$318,880

$61,079

Video Game Software

$135,375
$167,521

$32,146

Rental/Streaming/Downloaded Video

$1,056,523
$1,306,990

$250,467

Installation of Televisions

$8,079

$9,967

$1,888

Audio (3)

$733,452
$906,714

$173,262

Rental of TV/VCR/Radio/Sound Equipment

$1,504

$1,868

$364

Repair of TV/Radio/Sound Equipment

$10,534
$13,034

$2,500

Pets

$5,377,916
$6,649,124

$1,271,208

Toys/Games/Crafts/Hobbies (4)

$949,970
$1,175,117

$225,147

Recreational Vehicles and Fees (5)

$963,704
$1,191,509

$227,805

Sports/Recreation/Exercise Equipment (6)

$1,329,020
$1,642,682

$313,662

Photo Equipment and Supplies (7)

$362,709
$448,613

$85,904

Reading (8)

$669,475
$827,330

$157,855

Live Entertainment-for Catered Affairs

$108,068
$133,499

$25,431

Rental of Party Supplies for Catered Affairs

$134,230
$165,950

$31,720

| E Fairview Ave | Ring: 1 mile radius

Retail Demand Outlook

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a

national average of 100.

© 2026 Esri

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer

Expenditure Surveys, Bureau of Labor Statistics.

Retail D
emand Outlook

E Fairview Ave

E Fairview Ave, M
eridian, Id

aho, 83646

Ring: 1 mile radius

Top Tapestry Segments

Percent
Demographic Summary

2025

2030

Moderate Metros (C6)

31.2%
Population

15,652

16,678

Dreambelt (K
5)

30.2%
Households

6,366

6,920

Metro Fusion (C3)

11.5%
Familie

s

3,845

4,136

Flourishing Familie
s (H1)

10.9%
Median Age

36.2

37.6

Single Thrifti
es (C1)

10.5%
Median Household Income

$72,908

$80,975

2025 Consumer

Spending

2030 Forecasted

Demand

Projected Spending

Growth

Apparel and Services

$12,945,114

$16,008,942

$3,063,828

Men's

$2,538,999

$3,140,024

$601,025

Women's

$4,464,466

$5,521,098

$1,056,632

Children's

$1,779,304

$2,200,404

$421,100

Footwear

$2,890,412

$3,574,370

$683,958

Watches & Jewelry

$1,039,816

$1,285,913

$246,097

Apparel Products and Services (1)

$232,116

$287,133

$55,017

Computer

Computers and Hardware for H
ome Use

$1,226,033

$1,516,134

$290,101

Portable Memory

$20,502

$25,358

$4,856

Computer Softw
are

$92,670

$114,630

$21,960

Computer Accessories

$103,807

$128,299

$24,492

Education

Educational Books/Supplies/Other Expenditures

$508,959

$629,586

$120,627

Other School Supplies

$463,272

$572,791

$109,519

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a

national average of 100.

© 2026 Esri

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer

Expenditure Surveys, Bureau of Labor Statistics.
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| E Fairview Ave | Rings: 1, 3, 5 mile radiiExecutive Summary

Mortgage Income 1 mile 3 miles 5 miles

2025 Percent of Income for Mortgage 39.6% 33.6% 33.6%

Median Household Income

2025 Median Household Income $72,908 $101,652 $104,651

2030 Median Household Income $80,975 $112,829 $118,358

2025-2030 Annual Rate 2.12% 2.11% 2.49%

Average Household Income

2025 Average Household Income $94,474 $131,809 $138,914

2030 Average Household Income $107,443 $146,538 $155,236

Per Capita Income

2025 Per Capita Income $38,495 $48,803 $51,397

2030 Per Capita Income $44,670 $55,376 $58,411

2025-2030 Annual Rate 3.02% 2.56% 2.59%

Income Equality

2025 Gini Index 44.1 41.5 41.9

Socioeconomic Status

2025 Socioeconomic Status Index 48.7 57.3 58.1

Housing Unit Summary

Housing Affordability Index 63 74 74

2010 Total Housing Units 5,784 26,428 52,772

2010 Owner Occupied Hus (%) 58.7% 76.8% 77.3%

2010 Renter Occupied Hus (%) 41.3% 23.2% 22.7%

2010 Vacant Housing Units (%) 6.2% 5.2% 5.5%

2020 Housing Units 6,291 36,838 71,362

2020 Owner Occupied HUs (%) 55.7% 70.3% 74.5%

2020 Renter Occupied HUs (%) 44.3% 29.7% 25.5%

Vacant Housing Units 3.4% 4.8% 4.6%

2025 Housing Units 6,552 41,541 83,015

Owner Occupied Housing Units 56.8% 68.5% 74.4%

Renter Occupied Housing Units 43.2% 31.5% 25.6%

Vacant Housing Units 2.8% 5.1% 4.6%

2030 Total Housing Units 7,096 45,196 90,465

2030 Owner Occupied Housing Units 3,845 28,919 64,042

2030 Renter Occupied Housing Units 3,075 14,132 22,410

2030 Vacant Housing Units 176 2,145 4,013

© 2026 Esri

Source: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020
geography.

Executive Summary

E Fairview Ave

E Fairview Ave, Meridian, Idaho, 83646

Rings: 1, 3, 5 mile radii

Population

1 mile

3 miles

5 miles

2010 Population

13,602

73,393

143,530

2020 Population

15,397

97,934

190,569

2025 Population

15,652

106,130

214,252

2030 Population

16,678

113,502

229,982

2010-2020 Annual Rate

1.25%

2.93%

2.88%

2020-2025 Annual Rate

0.31%

1.54%

2.26%

2025-2030 Annual Rate

1.28%

1.35%

1.43%

Age

2025 Median Age

36.2

36.8

38.3

U.S. median age is 39.1

Race and Ethnicity

White Alone

78.9%

81.8%

81.7%

Black Alone

1.1%

1.2%

1.5%

American Indian Alone

0.8%

0.6%

0.6%

Asian Alone

1.8%

3.0%

3.3%

Pacific Islander Alone

0.3%

0.3%

0.2%

Some Other Race Alone

5.9%

3.5%

3.3%

Two or More Races

11.3%

9.7%

9.4%

Hispanic Origin

15.7%

11.2%

10.4%

Diversity Index

53.0

45.5

44.7

Households

2010 Total Households

5,423

25,050

49,847

2020 Total Households

6,095

34,982

68,126

2025 Total Households

6,366

39,419

79,177

2030 Total Households

6,920

43,051

86,452

2010-2020 Annual Rate

1.18%

3.40%

3.17%

2020-2025 Annual Rate

0.83%

2.30%

2.90%

2025-2030 Annual Rate

1.68%

1.78%

1.77%

2025  Average Household Size

2.41

2.67

2.68

Wealth Index

71

109

123

© 2026 Esri

Source: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020

geography.

Site Map

E Fairview Ave

Prepared by Esri
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5, 10 & 15 MINUTE DRIVE-TIME DEMOS & COMMUNITY SUMMARY
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| E Fairview Ave | Drive time: 5, 10, 15 minute radiiExecutive Summary

Mortgage Income 5 minutes 10 minutes 15 minutes

2025 Percent of Income for Mortgage 37.2% 33.8% 34.4%

Median Household Income

2025 Median Household Income $81,588 $101,560 $99,738

2030 Median Household Income $93,496 $113,148 $112,295

2025-2030 Annual Rate 2.76% 2.18% 2.40%

Average Household Income

2025 Average Household Income $104,247 $131,084 $132,491

2030 Average Household Income $117,858 $145,721 $148,552

Per Capita Income

2025 Per Capita Income $40,243 $48,611 $49,066

2030 Per Capita Income $46,236 $55,123 $55,918

2025-2030 Annual Rate 2.82% 2.55% 2.65%

Income Equality

2025 Gini Index 42.0 41.4 42.4

Socioeconomic Status

2025 Socioeconomic Status Index 52.0 57.3 56.7

Housing Unit Summary

Housing Affordability Index 67 74 73

2010 Total Housing Units 10,689 31,839 65,206

2010 Owner Occupied Hus (%) 66.4% 76.7% 74.6%

2010 Renter Occupied Hus (%) 33.6% 23.3% 25.4%

2010 Vacant Housing Units (%) 5.5% 5.1% 6.2%

2020 Housing Units 12,785 44,090 86,391

2020 Owner Occupied HUs (%) 63.5% 70.9% 72.2%

2020 Renter Occupied HUs (%) 36.5% 29.1% 27.8%

Vacant Housing Units 4.4% 4.6% 4.4%

2025 Housing Units 13,938 49,175 101,244

Owner Occupied Housing Units 64.1% 70.3% 73.3%

Renter Occupied Housing Units 35.9% 29.7% 26.8%

Vacant Housing Units 4.0% 4.3% 4.3%

2030 Total Housing Units 14,924 53,565 111,338

2030 Owner Occupied Housing Units 9,207 35,705 78,094

2030 Renter Occupied Housing Units 5,205 15,662 28,534

2030 Vacant Housing Units 511 2,198 4,710

© 2026 Esri

Source: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020
geography.

Executive Summary

E Fairview Ave

E Fairview Ave, Meridian, Idaho, 83646

Drive time: 5, 10, 15 minute radii

Population

5 minutes

10 minutes

15 minutes

2010 Population

27,253

88,424

175,369

2020 Population

32,367

117,919

230,162

2025 Population

34,438

126,773

261,701

2030 Population

36,498

135,623

283,257

2010-2020 Annual Rate

1.73%

2.92%

2.76%

2020-2025 Annual Rate

1.19%

1.39%

2.48%

2025-2030 Annual Rate

1.17%

1.36%

1.60%

Age

2025 Median Age

35.8

37.0

37.8

U.S. median age is 39.1

Race and Ethnicity

White Alone

80.2%

81.7%

80.7%

Black Alone

1.2%

1.3%

1.7%

American Indian Alone

0.7%

0.5%

0.6%

Asian Alone

2.1%

3.1%

3.1%

Pacific Islander Alone

0.3%

0.3%

0.3%

Some Other Race Alone

5.0%

3.6%

4.1%

Two or More Races

10.5%

9.6%

9.6%

Hispanic Origin

14.1%

11.1%

11.6%

Diversity Index

50.2

45.6

47.3

Households

2010 Total Households

10,098

30,222

61,180

2020 Total Households

12,249

42,105

82,494

2025 Total Households

13,379

47,053

96,843

2030 Total Households

14,413

51,367

106,628

2010-2020 Annual Rate

1.95%

3.37%

3.03%

2020-2025 Annual Rate

1.70%

2.14%

3.10%

2025-2030 Annual Rate

1.50%

1.77%

1.94%

2025  Average Household Size

2.55

2.67

2.67

Wealth Index

78

110

115

© 2026 Esri

Source: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020

geography.

Site Map

E Fairview Ave

Prepared by Esri
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5, 10 & 15 MIN DRIVE-TIME DEMOS
CLICK BELOW TO VIEW

COMMUNITY SUMMARY
CLICK BELOW TO VIEW
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10 MINUTE SNAPSHOT - 2025

126,773
POPULATION

47,053
HOUSEHOLDS

$101,560
MEDIAN HH INCOME

$131,084
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1517 W HAYS ST, BOISE, IDAHO 83702  |  +1  208 975 4447  |  SUMMITCREG.COM

FOR LEASE - UP TO 16,000 SF - JOIN PLANET FITNESS 
1600 North Main Street, Meridian, Idaho 83642

REGIONAL INFORMATION - OPPORTUNITY, MEET AMBITION.
A company’s greatest asset is its people; the same rings true for a region. In the Boise 
Metro, you’ll discover an educated, ambitious labor force that, in 2019, grew nearly 250% 
faster than the national average. Additionally, the Boise Metro had a higher net migration 
rate than any other metro in the West. Doing business here comes with intangibles 
like accessible decision-makers, encouraged collaborations and a highly sought life/
work integration. Plus, the cost of doing business here is nearly a third lower than our 
Western neighbors of California and Washington. The same intriguing opportunities 
that corporations like Simplot, Albertsons and Micron recognized in the region years ago 
are attracting companies across the country today. The pleasant realities of living life and 
doing business in the Boise Metro is what has brought them here for good.

Consistently in the top 10 metros for net migration, the Boise Metro is undoubtedly on 
the short list for cool places to relocate - and you can bring the whole family along. New 
graduates, young families and retirees have all found the good life here. 

We’ll let the numbers do the talking. If you’re looking for data that speaks more 
specifically to your company’s relocation or expansion, contact us and we’ll provide a 
report tailored to your needs. Contact BVEP - https://bvep.org/
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103.2
107.3

105.4
109.5Existing Home Price

Ada County: $540,000

Canyon County: $413,250

New Construction

Ada County: $549,800

Canyon County: $429,990

MEDIAN SALES PRICE

COST OF LIVING Housing Average

Rent Average (monthly)

Household Income Distribution

Sources: 
Cost of Living Index conducted by C2ER, Council for Community and Economic Research, Cost of Living data reflects Q2 2024

MLS July 2024
Footnotes: 

*Average housing prices are based on a single-family home newly built and not previously occupied with 4 bedrooms and 2 full baths with

approximate size of 2,400 SF on an 8,000 SF lot.

*Apartment rents are based on a unit that is 950SF – 1,050 SF in size with two bedrooms and 1.5 or 2 baths.

*The cost of living is expressed as a composite index score, based on six weighted categories: housing, utilities, groceries, transportation, health

care and miscellaneous goods or services. A composite score of 100 is the national average, and any score higher than 100 is above average.

Source:  2020 U.S. Census Bureau, decennial redistricting data

5-Year Estimate American Community Survey 2018-2022 County to County Flow

U.S. Census Bureau,  2022 American Community Survey 1-Year Estimates

USA
All Metros Boise Metro

24.24%

5%

2013

BOISE MSA SNAPSHOT

POPULATION824,657 LABOR FORCE431,739 MEDIAN AGE37.9

Metro Area Growth2013-2023

6.62%

5.84%

10%

15%

20%

25%

2015 2017 2019 2021 2023

METRO BREAKDOWN
The Boise Metro has seen significant population growth over the last decade and projected to

surpass 1,000,000 by 2032. Additionally, the age breakdown of the Boise Metro continues to

skew younger than the population of the United States with about two-thirds of the population

under the age of 50. 

Current Population Age Breakdown 2023

Under 20
26.1%

20-34 YearOlds

20.1%

35-49
Year Olds

20.1%

50-64
Year Olds

17.7%

65+
Year Olds

16.1%

WHERE WE ARE
The Boise Valley is located in the Mountain Time Zone and
Southwestern Idaho, providing easy non-stop access to all major
cities on the West Coast, the Pacific Northwest and Intermountain
West. The Boise Metro is home to over 80,000 people and has a labor
force of 400,000+ within a 45-minute drive of Boise. The average
commute time is 22 minutes. 

LOGISTICS
There are 50 motor freight companies serving the Boise Valley,
traveling 5 interstates, 20 U.S. highways, and 30 state highways. More
than 1,600 miles of rail line through Union Pacific and Burlington
Northern Santa Fe provide connection points to Canada, Mexico and
the U.S. These rail lines are aided by the State’s regional line and six
short line railroads. Annually, the rail system transports over 11
million tons of freight.

COMMUTING
The major interstate serving the Boise Valley is I-84, running through
the metro area’s major cities Boise, Meridian, Nampa and Caldwell,
and I-184 branches toward the northeast into downtown Boise. Daily
commutes are easy for the Boise Valley’s population with federal
highways 20, 26, and 30 and state highways 21, 44 and 55 providing
access to communities across the Valley. Valley Regional Transit offers
public transportation options throughout the Boise Valley. 

Sources: 2022 U.S. Census Bureau ACS 1-year, Idaho Department of labor, November Local Area
Unemployment Statistics 12/22/2023, LAUS) Growth projection with 2% annual growth rate

THE BOISE VALLEY

Big ideas grow here as evidenced by a legacy of great American business stories from

Albertsons grocery stores to the J.R. Simplot Company to Micron Technology. 

What’s more, the Boise Valley hasn’t rested on its laurels, satisfied with the successes of the

past. It consistently ranks among the top 10 locations for business and family in the U.S. by

the Wall Street Journal, Kiplinger’s and Forbes, among others. 

The Boise Valley is an ideal setting for companies looking for an affordable, pro-business

environment and a superior quality of life for employees and prospective employees.

It truly stands out from the other mid-sized metros. Take a minute to walk through the

downtown and experience the big city feel and small town friendliness. Become immersed in

the local adventure opportunities. It’s obvious that the Boise Valley is one-of-a-kind.

One of the reasons we chose Boise is that it is the right size for us. It needed to

be large enough that it could support a good sized facility and organization, but

we didn’t want it to be so large that we would get lost. 

-Mark Kinsey, Senior Vice President of Operations, Paylocity

As we were walking downtown and interacting with people, we had the opportunity

to meet with a lot of the business leaders in the community. I was surprised at how

close those networks were. You could tell as a business community they really work

together to help each other be successful. 

REGIONAL OVERVIEW

Click here to download the complete Boise Valley 
Regional Overview:

https://bit.ly/45eyYg1

Idaho’s fastest growing city since 1994, Meridian is Idaho’s epicenter of progress and 
prosperity. Named America’s best city to live in by USA Today, the Boise Metro’s central 
city has proven to hold a little something for everyone. With the continued evolution 
of mixed-use commercial space like the Village at Meridian and Ten Mile Crossing, and 
suburban development happening throughout the area at lightning speed, Meridian 
offers a cultural cohesion of strong historical roots and emerging potential.

Home to some of the region’s top employers and emerging companies, Meridian is 
a place where companies and people feel good putting down roots. Families, young 
professionals and retirees alike can all find affordable housing, accessible entertainment 
and enjoyable amenities in Meridian.

LEARN MORE BY CLICKING BELOW

ABOUT MERIDIAN, IDAHO

http://www.summitcreg.com
https://bvep.org/
https://summitcreg.com/wp-content/uploads/2025/07/Regional-Overview-Final-July-2025-2.pdf
https://bit.ly/45eyYg1
https://meridianchamber.org/
https://www.meridiandevelopmentcorp.com/
https://meridiancity.org/
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TREASURE VALLEY NATIONAL ACCOLADES

It’s no news to us – the Boise Metro is a great place to be. We chuckle in agreement when we’re recognized for livability and recreation, and 
welcome visitors to come see what the hype is all about. Most of the time, we just appreciate not being confused with Iowa. Take a look our 
latest recognition. View All Accolades Here: https://bvep.org/

Top U.S Cities for 
Job Growth

NewHomeSource 
July, 2025

#5 Best City for 
Work Life Balance

Coworking Cafe
July 2025

Top 20 Mid-Sized 
Cities on the Rise

LinkedIn News 
July 2025

Idaho Ranked 
#2 in Top Job 

Growth

U.S Bureau of 
Labor Statistics 

 July 2025

Nampa, ID Top 100 
Best Places to Live 

in the U.S

Livability 
July 2025

Top 25 U-Haul 
Growth Metros

U-HAUL
January 25

#1 Best City for 
Working Families

ELEVATE
February 2025

#23 Fastest 
Growing Place in 

the U.S. 2024-2025

U.S. News
 February 2025

#20 Most Dynamic 
Metropolitan City

Heartland Foward
 January 2025

Best U.S. Cities 
for a Weekend Trip

Thrillist
 November 2024

#2 Best Places 
to Live in the U.S. 

in 2024-2025

US World & News
May 2024

#1 Nampa &  
#7 Meridian Top 

Cities for Economic 
Growth under 250K

Coworking Cafe
July 2024

#3 Meridian,  
#5 Boise, #16 Nampa 
Best Places To Live 

Out West

Livability
July 2024

Top 15 Cities 
for Young 

Professionals

Pheabs
May 2024

Tech Workers  
Ditching big city  

for Boise

Wired
January 2024

#3 Best 
Performing 

Cities

Milken Institute
 2024

Top 25 Metro for 
Economic Growth

Area Development
Q4 2023

#4 Overall On 
Talent Attraction 

Card

Lightcast
2023

#7 Overall 
Cutting Edge Cities 

Boise

WSJ
October 2023

Top 20 Best
 Mid Size City 

in US

HGTV
September 2023

Top 20 
Safest Cities

WalletHub
October 2023

#5 Best 
Performing 

Cities

Milken Institute
2023

Blue Turf Biggest 
Attraction for 
Sport’s Fans

USA Today
2023

#6 Best Large 
Cities to Start a

 Business

WalletHub
April 2023

http://www.summitcreg.com
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