PROJECT DESCRIPTION
* Destination Neighborhood Retail
Shoppers Drug Mart anchored neighborhood centre, shadow anchored by Co-op Grocery
+ Convenience Services
ATB, Tim Hortons, State & Main, Foothills Drycleaner, Co-operators Insurance, and Ace Liquor
* Population Growth
Medicine Hat’s 2015 population is 63,018, where there was a 3% growth rate since 2012 (Municipal Census) SITUATED IN ONE OF THE PRINCIPAL GROWTH NODES OF MEDICINE HAT: NORTHPOINTE

* Positioning CROSSING SERVICES THE NORTHERN QUADRANTS OF THE CITY
Northpointe Crossings services 16,500 residents located north of the South Saskatchewan River, and draws from Box
Springs Business Park, rural Alberta and from residents of Redcliff, a town of approximately 5,100 people located just 5
minutes north west of the centre

* Medicine Hat Family Leisure Centre

Located immediately adjacent to Medicine Hat’s main recreational facility, seeing 160,000 visits per year (2015)

POPULATION (2015 ESTIMATE) 18,600 32,516 55,601
HIGHLIGHTS

POPULATION POTENTIAL (2016 ProsecTeD) 19,481 34,456 58,503
* Site Size

. POPULATION INCREASE
7.2 Acres (retail)

(2011-2016 PROJECTED) a1 6.0% 52%
.
Gross Leasable Area AVERAGE HOUSEHOLD INCOME 497,932 588,385 391,019
(2011 ActuaL)
+/- 55,000 sq.ft.
AVERAGE HOUSEHOLD INCOME
P o (PROJECTED 2016) $117,539 $106,066 $109,351
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. TOTAL HOUSEHOLDS (2011 Actuat) 7,905 14,304 23,847
TOTAL HOUSEHOLDS (PROJECTED 2016) 8,413 15,399 25,474
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SITE PLAN



