FIRST GENERATION RETAIL CENTER Oldham

SOUTH HIGHWAY 6 FRONTAGE ROAD Goodwin
COLLEGE STATION, TEXAS 77845

|<>| SPACE AVAILABLE [F—H) E3TMATED TRAFFIC HH INCOME
<L 6536 SF (Will Divide) (222 ) 78,114 VPD > $189,000

PROPERTY HIGHLIGHTS

« Affluent Market — Surrounding households boast an
average annual income of over $189,000, ensuring College Station
strong consumer spending power. 3
« High Growth Area — Projected 9% population
increase over the next several years, driving demand
for retail, dining, and health care services.
« Prime Retail Corridor — Conveniently located near
major national and regional retailers including HEB,
Gringo’s, Walk-On’s, Starbucks, and Costco.
« Strategic Proximity — Less than 5 miles from Texas
A&M University, a hub of students, faculty, and
visitors with consistent traffic and economic impact.

« New Construction - Delivering in 2026, this location :
will be a brand new Class A facility, which will be \ o m_‘
suitable for a wide variety of retail, medical, and el :

office uses.
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FIRST GENERATION RETAIL CENTER

SOUTH HIGHWAY 6 FRONTAGE ROAD
COLLEGE STATION, TEXAS 77845

HOUSE

WALEK:

’ GISTREAUX & gap

SITE
ANNUAL ESTIMATED DISTANCE TO
LIQUOR SALES NAME LIQUOR SALES TOTAL SALES  SUBJECT PROPERTY

WALK*['" $1,286,000 $6,320,000
) L

1860 Italia $1,207,000 $4,632,000

Casa
BRAZILIAN STEAKHOUS Do Brasil

;GékINGO'S

TEX-MEX Gringo’s $1,997,000 $9,000,000

$1,237,000 $6,329,000 1.3 Miles
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FIRST GENERATION RETAIL CENTER

SOUTH HIGHWAY 6 FRONTAGE ROAD
COLLEGE STATION, TEXAS 77845

Fort Worth

TOP CITY FOR SALES
GROWTH IN 2018

Dallas

TOP MSA FOR POPULATION
GROWTH IN 2020

Bryan/College

Station
#1BEST SMALL PLACES FOR
BUSINESSES IN TEXAS

Houston
4TH LARGEST POPULATION IN
THE U.S.

NO STATE
INCOME TAX

Austin
NAMED BEST CITY TO START A
BUSINESS IN 2020

San Antonio

2ND FASTEST GROWING CITY
IN THE NATION

2ND IN THE UNITED STATES

#1 TO START A BUSINESS 2ND 14+ MILLION WORKERS

OO POPULATION
=< 28,995,881 57 CALL TEXAS HOME

80% OF THE POPULATION LIVES WITHIN THE TEXAS TRIANGLE

BEST STATE TOP STATE LARGEST
FOR BUSINESS FOR JOB GROWTH MEDICAL CENTER
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SOUTH HIGHWAY 6 FRONTAGE ROAD
COLLEGE STATION, TEXAS 77845

Bryan/College Station is a dynamic and fast growing
community, strategically located in the heart of the Texas
Triangle. Home to the largest university in the United States,
Texas A&M University, the community is affectionately known
as Aggieland. A Tier 1 Research Institution, Texas A&M is on
the cutting edge of research in a variety of fields including
engineering, energy exploration, health science, defense, and
agri-science; and has an economic impact on the community
of over $3.1 Billion annually. A&M’s 79,000 students plus the
tens of thousands of professors, researchers, and support staff
have turned Aggieland into one of the most prosperous
communities in Texas.

With a constant stream of well educated and talented
employees, the community is home to several state agency
headquarters, a growing biotech sector, and serves as a retail
shopping hub for the surrounding communities.

QO PoOPULATION
=

412,681

BEST SMALL FASTEST JOB GROWTH
<4 TOWNS FOR

BUSINESS AND

CAREERS IN

TEXAS

@ HOME TO TEXAS A&M UNIVERSITY
LARGEST UNIVERSITY IN THE COUNTRY

FALL 2024 ENROLLMENT - 79,000

12% 4.1%

OF LIVING THAN THE UNEMPLOYMENT
NATIONAL AVERAGE RATE
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SOUTH HIGHWAY 6 FRONTAGE ROAD

COLLEGE STATION, TEXAS 77845

11-03-2025
%/k\\ Information About Brokerage Services

REC Texas law requires all real estate license holders to give the following information about

brokerage services to prospective buyers, tenants, sellers and landlords. UHITY

NITY

:

TEXAS REAL ESTATE COMMISSION

TYPES OF REAL ESTATE LICENSE HOLDERS:
o A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker.
e A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
e Put the interests of the client above all others, including the broker’s own interests;
e Inform the client of any material information about the property or transaction received by the broker;
e Answer the client’s questions and present any offer to or counter-offer from the client; and
e Treat all parties to a real estate transaction honestly and fairly.

WRITTEN AGREEMENTS ARE REQUIRED IN CERTAIN SITUATIONS: A license holder who performs brokerage activity for a prospective
buyer of residential property must enter into a written agreement with the buyer before showing any residential property to the buyer
or if no residential property will be shown, before presenting an offer on behalf of the buyer. This written agreement must contain
specific information required by Texas law. For more information on these requirements, see section 1101.563 of the Texas Occupations
Code. Even if a written agreement is not required, to avoid disputes, all agreements between you and a broker should be in writing
and clearly establish: (i) the broker’s duties and responsibilities to you and your obligations under the agreement; and (ii) the amount
or rate of compensation the broker will receive and how this amount is determined.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner's agent through an agreement with the owner,
usually in a written listing to sell or property management agreement. An owner's agent must perform the broker's minimum duties
above and must inform the owner of any material information about the property or transaction known by the agent, including
information disclosed to the agent by the buyer or buyer's agent. An owner's agent fees are not set by law and are fully negotiable.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant's agent by agreeing to represent the buyer, usually through a
written representation agreement. A buyer's agent must perform the broker’s minimum duties above and must inform the buyer of any
material information about the property or transaction known by the agent, including information disclosed to the agent by the seller or
seller's agent. A buyer/tenant’s agent fees are not set by law and are fully negotiable.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written
agreement of each party to the transaction. The written agreement must state who will pay the broker and, in conspicuous bold or
underlined print, set forth the broker's obligations as an intermediary. A broker who acts as an intermediary:
s Must treat all parties to the transaction impartially and fairly;
s May, with the parties' written consent, appoint a different license holder associated with the broker to each party (owner and
buyer) to communicate with, provide opinions and advice to, and carry out the instructions of each party to the transaction.
e Must not, unless specifically authorized in writing to do so by the party, disclose:
o that the owner will accept a price less than the written asking price;
o that the buyer/tenant will pay a price greater than the price submitted in a written offer; and
o any confidential information or any other information that a party specifically instructs the broker in writing not to
disclose, unless required to do so by law.

A LICENSE HOLDER CAN SHOW PROPERTY TO A BUYER/TENANT WITHOUT REPRESENTING THE BUYER/TENANT IF:

¢ The broker has not agreed with the buyer/tenant, either orally or in writing, to represent the buyer/tenant;

s The broker is not otherwise acting as the buyer/tenant’s agent at the time of showing the property;

+ The broker does not provide the buyer/tenant opinions or advice regarding the property or real estate transactions generally;

and

¢ The broker does not perform any other act of real estate brokerage for the buyer/tenant.
Before showing a residential property to an unrepresented prospective buyer, a license holder must enter into a written agreement that
contains the information required by section 1101.563 of the Texas Occupations Code. The agreement may not be exclusive and must be
limited to no more than 14 days.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for
you to use the broker’s services. Please acknowledge receipt of this notice below and retain a copy for your records.

Name of Sponsoring Broker (Licensed License No. Email Phone
Individual or Business Entity

Name of Designated Broker of Licensed License No. Email Phone
Business Entity, if applicable

Name of Licensed Supervisor of Sales License No. Email Phone

Agent/Associate, if applicable

Name of Sales Agent/Associate License No. Email Phone
Buyer/Tenant/Seller/Landlord Initials Date

Regulated by the Texas Real Estate Commission Information available at www.trec.texas.gov IABS 1-2



Oldham OG

Goodwin

FOR MORE INFORMATION ABOUT THIS PROPERTY OR OLDHAM GOODWIN’S
COMMERCIAL REAL ESTATE SERVICES, PLEASE CONTACT:

Tyler Bradfield

Vice President | Retail Services
0:979.268.2000 C: 210.508.0181
Tyler.Bradfield@OldhamGoodwin.com

Freddy Alonso

Associate | Retail Services
0:979.268.2000 C: 956.854.5631
Freddy.Alonso@OldhamGoodwin.com
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	Bryan/College Station is a dynamic and fast growing community, strategically located in the heart of the Texas Triangle. Home to  the largest university in the United States, Texas A&M University, the community is affectionately known as Aggieland. A Tier 1 Research Institution, Texas A&M is on the cutting edge of research in a variety of fields including engineering, energy exploration, health science, defense, and agri-science; and has an economic impact on the community of over $3.1 Billion annually. A&M’s 79,000 students plus the tens of thousands of professors, researchers, and support staff have turned Aggieland into one of the most prosperous communities in Texas.
	With a constant stream of well educated and talented employees, the community is home to several state agency headquarters, a growing biotech sector, and serves as a retail shopping hub for the surrounding communities.
	Bryan/College Station is a dynamic and fast growing community, strategically located in the heart of the Texas Triangle. Home to the largest university in the United States, Texas A&M University, the community is affectionately known as Aggieland. A Tier 1 Research Institution, Texas A&M is on the cutting edge of research in a variety of fields including engineering, energy exploration, health science, defense, and agri-science; and has an economic impact on the community of over $3.1 Billion annually. A&M’s 77,000 students plus the tens of thousands of professors, researchers, and support staff have turned Aggieland into one of the most prosperous communities in Texas.
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