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Population

3 MILE DEMOGRAPHICS

278,764

Population

38

Median Age

$90,506

Average Household Income

353,100

Daytime Population

DYNAMIC, AFFLUENT MARKET

$46.8B

Miami’'s Annual
Retail Spend

393

Medium & Large
Businesses

40M

Yearly Visitors
to South Florida

250k+

Downtown Daily
Population

$85 MIA

vs. $40NYC
Daily Spend Per Visitor

FLORIDA

3"Ymost populated state with
over half the population living
along the Brightline corridor
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Location
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Central Fare and Miami World Center, a curated mix
of dining and beverage experiences, are just steps
away. The neighborhood offers a mix of flavors,
experiences, and energy.
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161 NW 6th Street
Miami, FL 33128

Zach Winkler Scott Silverstein
305.704.1333 212.520.8016
zach.winkler@jll.com ssilverstein@performproperties.com

Carter Nash
305.704.1328

carternash@jll.com

JLL Perform
DISCLAIMER: No warranty of representation, expressed or implied, is made as to the accuracy of the information contained herein, and same is submitted l)l’()l)el’l—les‘
|8

subject to errors, omissions, change of price rental or other conditions, withdrawal without notice, and to any special conditions imposed by our clients.
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