30+ Year Operating History | Recently Exercised Option Demonstrating Continued Commitment to the Site
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Non Endorsement & Disclaimer Notice

Confidentiality and Disclaimer: The information contained in the following Marketing Brochure is proprietary and strictly confidential. It
is intended to be reviewed only by the party receiving it from Marcus & Millichap Real Estate Investment Services of Texas, Inc. (“Marcus
& Millichap”) and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This
Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only
a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence
investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income
or expenses for the subject property, the future projected financial performance of the property, the size and square footage of the
property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and
Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or
any tenant's plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure
has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the
information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or
representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate
measures to verify all of the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment
Services, Inc. © 2026 Marcus & Millichap. All rights reserved. Offices throughout the u.s. and Canada www.marcusmillichap.com

Non-Endoresement Notice: Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee
identified in this marketing package. The presence of any corporation's logo or name is not infended to indicate or imply affiliation with,
or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or
commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to
prospective customers.

Net Lease Disclaimer: Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The information
contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not
and will not verify any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus &
Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any information provided.
As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material
information before completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of
this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of this Property
for Buyer. Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent
the current or future performance of this property. The value of a net leased property to you depends on factors that should be evaluated
by you and your tax, financial and legal advisors. Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a
careful, independent investigation of any net leased property to determine to your satisfaction with the suitability of the property for
your needs. Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must
request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past performance at
this or other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties,
including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record
of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the
lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole
due to market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for
conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease,
including the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease
terms that Buyer may be able to negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal
ability to make alternate use of the property. By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate
Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase
of this net leased property.
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The Offering

Price: $5,41 6,000
Cap Rate: 71.50%

NOI: 3406,258
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Investment Highlights

Absolute Net Lease With 4.3 Years Remaining

The lease is structured on an absolute net basis with no landlord
responsibilities, including roof and structure.

30+ Year Operating History | Recently Exercised
Option With Six Percent Rent Increase Scheduled
for September 2027

The tenant has exercised its renewal option, extending the lease term with
a contractual 6% rent increase commencing September 1, 2027. The store
opened in 1996, demonstrating long-tferm commitment through over 30
years of confinuous operation at this location.

Below-Market Rent at $5.62/SF

In-place rent is below market for comparable retail space along
Soncy Road, a primary commercial corridor in west Amarillo. The rent
basis provides flexibility relative to surrounding big-box and junior-
anchor tenancy within the corridor.

Access and Visibility at Soncy Road and SW 34th
Avenue | 43,666 VPD at One of Amarillo’s Highest-
Traffic Non-Interstate Intersections

The intersection draws traffic from both commuter and retail patterns, with
Soncy Road serving as a primary north—-south commercial corridor linking
Loop 335 and major retail centers.

Havertys Furniture
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Investment Highlights

Roof Warranty in Place Through April 2036

The property’s roof is under warranty through April 3, 2036, providing coverage
for a key structural component and limiting near-term capital requirements.

4.79-Acre Signalized Hard Corner Location

The large corner site allows for multiple access points and strong frontage
along both roadways. The scale and configuration support large-format retail
use and future adaptability within a high-demand area.

121,367 Residents and 124,205 Daytime Population
Within 5 Miles Supporting Retail Demand

The surrounding area benefits from Amarillo’s diverse employment
base, including major employers such as Tyson Foods, Bell, Baptist St.
Anthony’s Health System, and CNS Pantex.

Positioned Within Dominant West Amarrillo Retaill
Node Anchored by Westgate Mall an 884,000+ SF
Destination Featuring 100+ Retailers

The property is located within the city’s primary retail concentration,
surrounded by national tenants including Walmart, Target, Lowe’s,
Home Depot, and Sam’s Club, along with regional draws like
Westgate Mall and Shops at Soncy.

Direct Connectivity to Loop 335, 1-27, and 1-40
Supporting Regional Traffic Flow

Soncy Road provides immediate access to Loop 335, which links west
Amarillo to Interstate 27 and Interstate 40. This network connects residential
growth areas, retail corridors, and regional distribution routes.

Havertys Furniture



Lease Abstract
$5,416,000 7.50%

Listing Price Cap Rate

» Address: 8600 SW 34th Ave, Amarillo, TX 79121

Lease Term Monthly Rent Annual Rent Cap Rate
» Rentable Square Feet: 72,227

9/1/2022-8/31/2027 $33,854.80 $406,257.60 7.50%
» Price/SF: $74.99 9/1/2027-8/31/2030 (Option 1 - Exercised)* $35,886.09 $430,633.06 7.95%

9/1/2030-8/31/2032 (Option 2) $35,886.09 $430,633.06 VALY
» Year Built: 1995 9/1/2032-8/31/2033 (Option 2) $38,039.25 $456,471.04 8.43%
» Lot Size: 4.79 Acres

Summary
» Type of Ownership: Fee Simple Base Rent>o.82/5h) —$406’258

Net Operating Income $406,258
» Ownership: Public Total Return (7.50%) $406,258

» Tenant: Corporate Store

*Term remaining reflects exercised option.
» Lease Guarantor: Corporate

» Lease Type: Absolute Net

» Roof and Structure: Tenant Responsible

» Lease Expiration Date: 8/31/2030

» Term Remaining: 4.3 Years*

» Increases: 6% Increase — 9/1/2027 | Additional 6%
Increase in Final Year of Option 2

3 5% This information has been secured from sources we believe to be reliable, but we make no representations or
» Options: One, 3-Year Remaining warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions,
assumptions or estimates used herein are for example purposes only and do not represent the current or future

performance of the property.

Marcus g Millichap Havertys Furniture




. 4 9 4 ! —
- , L , Shops At Soncy e : il o -
. - - . =T = Westgate Plaza | Shopping Center
The Forum At Soncy e e -
‘ HomeGoods f|ve

Ny ET&| ULTA
- \ - DaviD's BRipsL  BEEW @ persmary | (ULTA
— -~ CHICOS @Cd/i't;r e
LANE BRYANT] enter CARNIVAL !?SSOWSE T
p Lo cus ; .
wortp Marker  Kirklands,
@
Applebees

GRILL & BAR

*=) $SoncyRd
31,500 VPD

HAVERTYS

FURNITURE - EST 1885

Marcus&MiI]iChap Havertys Furniture




Tenant Overview

The Stats

»  Tenant Name: Haverty Furniture Companies, Inc.

»  Options to Terminate: No

»  Options to Purchase: No

»  First Right of Refusal: No

»  No. of Locations: 129

»  Headquartered: Atlanta, Georgia

»  Web Site: www.havertys.com

»  Years in the Business: 139

»  Net Sales (FY 2025): $759.0M

»  Comparable Store Sales Growth (FY 2025): +2.1%

»  Gross Profit Margin (FY 2025): 60.7%

»  Pre-Tax Income (FY 2025): $26.8M

»  Cash & Equivalents (Year-End 2025): $131.9M

»  Total Debt (Year-End 2025): None

HAVERTYS

MAKES IT HOME

Marcus g Millichap

Established Regional Furniture Retailer With 139-Year Operating History

Haverty Furniture Companies, Inc. (NYSE: HVT, HVT.A) is a
specialty retailer of residential furniture offering a broad
assortment of middle to upper-middle-priced home
furnishings. The company’s product mix includes living
room, bedroom, dining room, and home office furniture,
along with mattresses, rugs, and home décor accessories
designed to provide complete home solutions.

Founded in 1885 and headquartered in Atlanta, Georgia,
Havertys operates a network of showrooms across the
Southern and Midwestern United States. The company
has built a strong regional presence through consistent
product quality, accessible price points, and a customer-
focused retail experience.

A key component of Havertys’ business model is its
complimentary in-home design service, which allows
customers to work with professional designers to create
customized living spaces. This offering enhances the
customer experience and accounted for over 33% of
written business in 2025.

Havertys employs a curated merchandising strategy,
offering a mix of proprietary and nationally recognized

brands. Many products include customization options

such as fabric selections, finishes, and configurations,

allowing customers to tailor purchases to their specific
preferences.

From a financial perspective, Havertys reported $759.0
million in total sales for FY 2025, representing 5.0%
year-over-year growth, with comparable store sales
increasing 2.1%. Gross profit margins remained stable at
60.7%, and the company generated $26.8 million in pre-
tax income.

The company maintains a conservative balance sheet
with $131.9 million in cash and no outstanding debt as
of year-end 2025. Havertys generated $52.6 million in
operating cash flow during the year and returned $25.6
million to shareholders through dividends and share
repurchases.

Havertys continues to expand its footprint, with plans

to open five new stores in 2026, including entry into
Pennsylvania, representing its 18th state of operation.

Havertys Furniture
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Market

Overview

Population

270K

(Proj. Growth 2024-2029: +1.2%)

Households

105K

(Proj. Growth 2024-2029: +1.9%)

Median Age

36

(U.S. Median: 39)

Marcus g Millichap

Regional Hub in Texas

Amarillo is in the heart of cattle country and

serves as d primary economic center in the Texas
Panhandle. The metro consists of Potter, Armstrong,
Carson, Randall, and Oldham counties. Amarillo is
the most populous city in the region, with approx-
imately 198,000 residents, and functions as the
seat of Potter County. The broader metro supports
a population of roughly 267,000 residents, with
Canyon representing the only other city in the area
with a population exceeding 15,000.

The local economy is heavily driven by food
production and agriculture, with approxi-
mately 14 million acres of land used for crop
production. Amarillo processes a significant
portion of the nation’s beef supply and is home
to the headquarters of the Texas Cattle Feeders
Association, reinforcing its role in the agricultural

Highlight

Interstate 40 provides direct east-west access through Amarillo,

Panhandle

sector. Major employers in the metro include Tyson
Foods, Owens Corning, Bell, Amarillo College,
United Supermarkets, and CNS Pantex, repre-
senting a diverse mix of manufacturing, education,
defense, and retail employment.

Additional economic support is provided by
ongoing industrial development, including aircraft
assembly operations and a new beef processing
facility expected to begin operations in 2026. The
healthcare sector also contributes to the regional
economy, anchored by Baptist St. Anthony’s Health
Care Systems and Northwest Texas Healthcare
System. Area attractions such as Palo Duro Canyon,
the Don Harrington Discovery Center, Wonderland
Amusement Park, Starlight Ranch, and the Amarillo
Zoo further support regional visitation and local
activity.

supporting regional freight movement. BNSF Railway’s local

facility and mainline connect the metro to Dallas-Fort Worth,

reinforcing its role in distribution and supply chains.

Havertys Furniture
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Demographic
Overview

Within the 5-mile radius, the trade area supports a population
of approximately 235,051 residents and a daytime population
of 211,408 employees, reflecting a dense and rapidly
expanding residential and employment base. Household
counts total 97,964 and are projected to grow. 6.11 percent
through 2030, indicating continued expansion driven by
sustained in-migration and new housing development. The
population has increased more than 30 percent since 2010,
demonstrating strong long-term growth trends within the
market.

Average household income is approximately $158,534, with
a median household income of $133,347, reflecting a high-
income consumer base with significant discretionary spending
capacity. A substantial portion of households earn above
$150,000 annually, reinforcing demand for retail, dining,
and service-oriented uses. The median age of 37.0 is slightly
below the national average, supporting a population of
working professionals and family households. Employment
levels are strong, with approximately 74 percent of residents
participating in the workforce, while commuter patterns are
supported by regional connectivity, including average travel
times of 27 to 29 minutes and a growing work-from-home
segment exceeding 20 percent, contributing to consistent
daytime and residential demand.

The trade area demonstrates a highly affluent and expanding
household base, with over 38 percent of households earning
above $150,000 annually and continued upward income
growth projected through 2030. Household formation remains
strong, with nearly 98,000 households and projected growth
exceeding 6 percent, supporting sustained residential demand
and new development activity. The area also benefits from a
highly educated population, with a significant concentration
of residents holding bachelor’s and graduate degrees,
reinforcing a professional workforce profile.

Marcus g Millichap
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MAKES IT HOME

Amarillo

1 Mile 3 Mile 5 Mile
Population - 2030 Projection 6,053 48,365 122,023
Population - 2025 Estimate 6,053 48,508 121,367
Population - 2010 Census 5,811 43,701 111,272
Population - 2020 Census 6,192 49,842 122,400
Daytime Population 6,668 61,373 124,205
Households - 2030 Projections 2,736 yAWAL 53,068
Households - 2025 Estimate 2,726 21,177 52,462
Households - Growth 2025 - 2030 0.37% 0.18% 1.16%
Households - Growth 2010 - 2020 5.21% 11.11% 9.08%
2030 Est. Average Household Income $138,538 $127,704 $116,649
2025 Est. Average Household Income $119,926 $111,591 $102,714
2030 Est. Median Household Income $117,018 $107,395 $98,323
2025 Est. Median Household Income $102,994 $92,518 $86,126

Havertys Furniture
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Information About Brokerage Services

11-03-2025

Texas law requires all real estate license holders fo give the following informalion about

EQUA
COFOHTORITY

TYPES OF REAL ESTATE LICENSE HOLDERS:

& A BROKER iz responsible for all brokerage activities, including actzs performed by aales agents
sponsored by the broker

& A SALES AGENT must be sponsored by & broker and works with clients on behalf of the broker.

A BROKER'S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the
broker represents):

Put the interests of the client abowe all others, including the broker’s own interests;

® |nform the client of any material information about the property or transaction received by the broker;
® Anzwer the client's questions and present any offer to or counter-offer from the client; and

® Treat all parties to a real estate transaction honestly and fairly.

WRITTEN AGREEMENTS ARE REQUIRED IN CERTAIN SITUATIONS: Alicense holderwho performs
brokerage activity for a prospective buyer of residential property must enter into a written agree ment
with the buyer before showing any residential property to the buyer or if no residential property will be
shown, before presenting an offer on behalf of the buyver This written agreement must contain specific
information required by Texas law. For more information on these requirements, see section 1101.563
of the Texas Cccupations Code, Even if a written agreement is not required, to aveid disputes,
all agreements between you and a broker should be in writing and clearly establish: (i) the
broker’s duties and responsiblities to you and your obligations under the agreement; and (ii)
the amount or rate of compendation the broker will receive and how this amount is determined.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSAGTION:

AS AGENT FOR OWNER (SELLERJLANDLORD): The hbroker becomes the property owner's agent
through an agreement with the owner, usually in a written listing to el or property management
agreement. An owner's agent must perform the broker’s minimum duties above and must inform the
owner of ary material information about the property or transaction known by the agent, including
information disclosed to the agent or subagent by the buyer or buyer's agent. An owner's agent fees
are not set by law and are fully negotiable.

A5 AGENT FOR BUYERITENANT: The broker becomes the buyerftenant’s agent by agreeing to
represent the buyer, usually through awritlen representation agreement. & buyer's agent must perform
the broker's minimum duties above and must inform the buyer of any material information

brokerage services fo prospeclive buyers, tenants, seflers and landlords

about the property or transaction known by the agent, including information disclosed to the agent by
the zeller or zellers agent. A buyerftenant’s agent fees are not set by law and are fully negetiahle.

AS AGENT FOR BOTH - INTERMEDIARY: To act &= an inlermediary between the parties the broker
must first obtain the written agreement of aach party to the transaction. The written agres ment must
state who will pay the broker and, In conspicuous bold or underlined print, set forth the broker’s
obligations a5 an intermediary A brokerwho acts as an intermediany
® Nust treat all parties to the transaction impartially and fairly;
® Nay, with the parties” written consent, appoint & different licenze holder associated with the broker
to each party (owner and buyer) to communicate with, provide opinions and advice to, and carry out
the instructions of each party to the transaction
® st not, unless specifically authorized in writing to do so by the party, disclose:

# {hat the owner will accept a price less than the written asking price;

® ihat the buyerftenant will pay & price greater than the price submitted in a written offer, and

& any confidential information or any other information that a party specifically instructs the

broker inwriting not to disclose, unless required 1o do so by law.

A LICENSE HOLDER CAN SHOW PROPERTY TO A BUYERITENANT WITHOUT REPRESENTING

THE BUYERJ/TENANT IF:

L] The broker has not agreed with the buyerftenant, either orally or in writing, to represent the
buyerftenant;

®  The brokeris not othenwise acting as the buyerfdenant’s agent at the time of showing the property;

®  The broker does not provide the buyerfenant options or advize regarding the property or real
estate transactions generally;, and

®  The broker doss not perform any other act of real estate brokerage for the buyerttenant

Befare showing a residential property to an unrepresented prospective buyer, a license holder must

enter into & written agreement contains the information requred by section 1101 563 of the Texas

Ocoupations Code. The agreement may not be exclusive and must be limited to no more than 14 days.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for infformation purposes
It does not create an obligation foryou to use the broker's services. Please acknowledge receipt of
this notice below and retain a copy for your records.

Marcus & Millichap 9002994 tim speck@marcusmillichap.com 972-755-5200
Licensed Braker/Broker Firm Mame ar Primary Assumed Business Mame License No Emai Fhone
Tim A Speck 432723 tim speck@marcusmillichap.com 972-755-5200
Designated Broker of Firm License Mo, Etnail Phone
Licensed Supervisor of Sales Agentiéssociate License Mo. Email Phone
Sales Agentidssociate’s Name License Mo. Email Phone
Regulated by the Texas Real Estate Commission Information available at www trec.texas.gov

Buyer/Tenart/Seller/Landlord's Initials

Marcus g Millichap

IABS 1-2

Date
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8600 SW 34th Ave, Amarillo, TX 79121

Havertys

Deal Team Financing Team Broker of Record
Vincent Knipp Chris Marks Tim Speck

Senior Managing Director Senior Managing Director, Capital Markets (Surmount) Broker of Record

(972) 755-5205 M (332) 345-7284 5001 Spring Valley Rd., Ste. 1100 W
Vincent.Kni marcusmillichap.com Mark: rmount.com Dallas, TX 75244

License: TX 0579633 (972) 755-5200

Lic #:: 9002994

Steven J. Siegal
Executive Managing Director (IPA)
(212) 430-5166

License: NY 30510857139

Confidentiality and Disclaimer: The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is infended to be reviewed only by the party receiving it from Marcus & Millichap
Real Estate Investment Services of Nevada, Inc. (“Marcus & Millichap”) and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has
been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a
thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected
financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The
information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor
has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential
buyers must take appropriate measures to verify all of the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc.

+ © 2026 Marcus & Millichap. All rights reserved. + Offices throughout the U.S. and Canada + www.marcusmillichap.com MaI'CUS &M““Chap




