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CBRE and the CBRE logo are service marks of CBRE, Inc. All other marks displayed on this document are the property 
of their respective owners, and the use of such marks does not imply any affiliation with or endorsement of CBRE. 

Photos herein are the property of their respective owners. Use of these images without the express written consent of 
the owner is prohibited.

© 2026 CBRE, Inc. All Rights Reserved. 

AFFILIATED BUSINESS DISCLOSURE

CBRE, Inc. (“CBRE”) operates within a global family of companies with many 
subsidiaries and related entities (each an “Affiliate”) engaging in a broad range of 
commercial real estate businesses including, but not limited to, brokerage services, 
property and facilities management, valuation, investment fund management and 
development. At times different Affiliates, including CBRE Investment Management, 
Inc. or Trammell Crow Company, may have or represent clients who have competing 
interests in the same transaction. For example, Affiliates or their clients may have or 
express an interest in the property described in this Memorandum (the “Property”) 
and may be the successful bidder for the Property. Your receipt of this Memorandum 
constitutes your acknowledgement of that possibility and your agreement that neither 
CBRE nor any Affiliate has an obligation to disclose to you such Affiliates’ interest or 
involvement in the sale or purchase of the Property. In all instances, however, CBRE and 
its Affiliates will act in the best interest of their respective client(s), at arms’ length, not 
in concert, or in a manner detrimental to any third party. CBRE and its Affiliates will 
conduct their respective businesses in a manner consistent with the law and all fiduciary 
duties owed to their respective client(s).

CONFIDENTIALITY AGREEMENT

Your receipt of this Memorandum constitutes your acknowledgement that (i) it is 
a confidential Memorandum solely for your limited use and benefit in determining 
whether you desire to express further interest in the acquisition of the Property, (ii) 
you will hold it in the strictest confidence, (iii) you will not disclose it or its contents to 
any third party without the prior written authorization of the owner of the Property 
(“Owner”) or CBRE, Inc. (“CBRE”), and (iv) you will not use any part of this 
Memorandum in any manner detrimental to the Owner or CBRE.

If after reviewing this Memorandum, you have no further interest in purchasing the 
Property, kindly return it to CBRE.

DISCLAIMER

This Memorandum contains select information pertaining to the Property and the Owner and does not purport to be all-inclusive or 
contain all or part of the information which prospective investors may require to evaluate a purchase of the Property. The information 
contained in this Memorandum has been obtained from sources believed to be reliable, but has not been verified for accuracy, 
completeness, or fitness for any particular purpose. All information is presented “as is” without representation or warranty of any 
kind. Such information includes estimates based on forward-looking assumptions relating to the general economy, market conditions, 
competition and other factors which are subject to uncertainty and may not represent the current or future performance of the 
Property. All references to acreages, square footages, and other measurements are approximations. This Memorandum describes 
certain documents, including leases and other materials, in summary form. These summaries may not be complete nor accurate 
descriptions of the full agreements referenced. Additional information and an opportunity to inspect the Property may be made 
available to qualified prospective purchasers. You are advised to independently verify the accuracy and completeness of all summaries 
and information contained herein, to consult with independent legal and financial advisors, and carefully investigate the economics of 
this transaction and Property’s suitability for your needs. ANY RELIANCE ON THE CONTENT OF THIS MEMORANDUM IS SOLELY 
AT YOUR OWN RISK.

The Owner expressly reserves the right, at its sole discretion, to reject any or all expressions of interest or offers to purchase the 
Property, and/or to terminate discussions at any time with or without notice to you. All offers, counteroffers, and negotiations shall 
be non-binding and neither CBRE, Inc. nor the Owner shall have any legal commitment or obligation except as set forth in a fully 
executed, definitive purchase and sale agreement delivered by the Owner.
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PROPERTY ADDRESS: 505 N Main Street, Crossville, TN 38555 

PRICE: $1,260,869

ANNUAL RENT: $72,500

CAP RATE: 5.75%

TENANT: WAC Enterprises, 96+ Unit Operator

GUARANTOR: WAC Enterprises

RENTAL INCREASES: 1.00% Each Year, After Year 5

INITIAL LEASE TERM: 25-Years

RENEWAL OPTIONS: Four (4), Five-Year Options

RENT COMMENCEMENT DATE: At Close of Escrow

LANDLORD OBLIGATIONS: None -  Absolute NNN Lease | Zero 

Landlord Responsibility

BUILDING SIZE | YEAR BUILT: 2,830± SF | 1997

LAND SIZE: 0.63± Acres | 27,330±SF

I N V E S T M E N T  S U M M A R Y

	+ Grocery-anchored Genesis Square Shopping Center Out-Parcel with 
Strong frontage at signalized-intersection on the Main Strip.

	+ WAC Enterprises (96± Unit Operator) is in a healthy and powerful growth 
model continuing it’s climb as the first ever and largest franchisee of 
Krystal.	

	+ Tenant will sign a Fresh 25-Year Absolute NNN Lease at Close of Escrow 
Featuring 1% Escalations beginning year 6.

	+ Highly Functional Rapid Speed Drive-Thru Location.

	+ Direct frontage to N Main Street / U.S. HWY 127 providing excellent 
visibility, access and exposure to over 16,000+ VPD. 

I N V E S T M E N T  H I G H L I G H T S

CBRE is pleased to present the exclusive listing for the Krystal located at 505 
N Main Street in Crossville, TN. Strategically positioned on the Cumberland 
Plateau at the intersection of Interstate 40 and U.S. HWY 127, the city benefits 
from its accessibility, being approximately 60 miles west of Knoxville and 100 
miles east of Nashville. The site consists of a 2,830± square foot building situated 
on a 0.63± acre parcel that benefits from direct frontage to Main Street/U.S. 
HWY 127. The site will be subject to a 25-year lease commencing at Close of 
Escrow. Starting in year one, the base rent shall be $72,500. The lease will call 
for 1% rental escalations each year starting in year 6 and throughout the four 
(4), five-year renewal option periods (45-year potential total term). 

The subject benefits from direct frontage to Main Street (TN HWY 127), which 
serves as a main arterial retail corridor surrounded by national and local tenants 
and its position as an out-parcel to an IGA-anchored shopping center. 

I N T R O D U C T I O N

RENT 

SCHEDULE

ANNUAL Y E A R S ANNUAL Y E A R S ANNUAL Y E A R S ANNUAL

CURRENT 

(YRS 1 - 5)

$72,500.00 YR 10 $76,198.23 YR 15 $80,085.10 YR 21 $85,011.95

YR 6 $73,225.00 YR 11 $76,960.21 YR 16 $80,885.95 YR 22 $85,862.07

YR 7 $73,957.25 YR 12 $77,729.81 YR 17 $81,694.81 YR 23 $86,720.69

YR 8 $74,696.82 YR 13 $78,507.11 YR 18 $82,511.76 YR 24 $87,587.90

YR 9 $75,443.79 YR 14 $79,292.18 YR 19 $83,336.88 YR 25 $88,463.77

YR 10 $76,198.23 YR 15 $80,085.10 YR 20 $84,170.25
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Things have changed a lot in the last 87 years or so, but at Krystal, not so much. Even during 
the Great Depression, founders Rody Davenport Jr. and Glenn Sherrill believed that a good 
meal at a great price—served with a smile at a clean restaurant—would attract customers and 
keep them coming back. Krystal has proven them right ever since. Sure, we stick to the classics, 
but over the years, we’ve never been afraid to innovate, adding a breakfast menu, chicken 
sandwiches, hot dogs, milkshakes (and more) to our enduring selection of delicious, iconic, 
little square burgers. Today, as we expand into new markets with new restaurant designs and 
our unique and tasty menu items, we still deliver a one-of-a-kind taste and experience—one we 
like to think would make Rody and Glenn proud.

About the Franchisee - Operator Background
The Hale Group story is truly one of family, growth, wisdom, support, and evolution. Wayne 
and Carolyn Hale established their company as WAC Enterprises in 1989 when they became 
the first franchisees of The Krystal Company and opened the first franchise restaurant in 
Crossville, Tennessee, in 1990. Growing to three units by 1998, the Hales soon acquired another 
franchisee and thereby connected with operator John Jones, who would become a vital part of 
the company’s success and growth as COO.

Over subsequent years, WAC Enterprises built or acquired several more stores in their 
demographic footprint of East Tennessee, Northeast Alabama, and Northwest Georgia. The 
company was nine units strong by 2011 when joined by Jimmy Swansbrough, who assisted 
Mr. Jones in what became an unparalleled growth strategy. Nine units became thirteen, then 
seventeen, twenty-four, thirty-eight, forty-four—until by 2023, the Hales found themselves atop 
a sixty-eight unit enterprise spanning six states, along with a maintenance company founded in 
2015 to service and supply commercial restaurants across the Southeast. Fast Forward to 2025 
and WAC’s Team now operates 96-units in Tennessee, Alabama, Georgia, Kentucky, South 
Carolina, Mississippi, and Florida

Now known as The Hale Group, this company is the most decorated and respected franchisee 
of The Krystal Company, having become the cultural backbone of quality and dedication to 
the Krystal brand for over thirty years. Epitomizing a genuine understanding of growth, success, 
and consistency, The Hale Group has become the benchmark for establishing a company 
brand within a historic franchise.

As a result of recent growth, and the evolution of leadership within their organization, Wayne, 
John, and Jimmy—along with their team—are looking to build for the first time in several years, 
providing a testament to the loyalty present throughout the Southeast to the traditional Krystal 
brand.

COMPANY OVERVIEW

ANNUAL REVENUE: $317 Million (2024)

LOCATIONS: Approx. 300

EMPLOYEES: Approx. 6,500

OWNERSHIP: Private - Franchisee

HEADQUARTERS: Dunwoody, GA

A B O U T  T H E  B R A N D

R E P R E S E N T A T I V E  P H O T O
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CENTENNIAL PARK

Cumberland 
Rheumatology

Jet Park

505
N  M A I N  ST R E E T

DISTRIBUTING COMPANY

189-Bed Acute Care Facility189-Bed Acute Care Facility

982±Students Enrolled982±Students Enrolled

Glenn Martin Elem.Glenn Martin Elem.
SchoolSchool
772±Students Enrolled772±Students Enrolled

N Main Street | 16,290±AADTN Main Street | 16,290±AADT
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P R O P E R T Y  A E R I A L
Genesis Square

N Main Street | 1
6,290±AADT

N Main Street | 1
6,290±AADT
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P R O P E R T Y  A E R I A L

Genesis Square

N Main Street | 16,290±AADT

N Main Street | 16,290±AADT
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P R O P E R T Y  I M A G E S
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P R O P E R T Y  I M A G E S
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A R E A  D E M O G R A P H I C S

HOUSEHOLDS 1 MILE 3 MILES 5 MILES

2025 Households 1,938 6,906 10,385

2030 Households (Projection) 2,101 7,431 11,169

HOUSEHOLD INCOME 1 MILE 3 MILES 5 MILES

2025 Average Household Income $50,893 $69,886 $77,823

AGE 1 MILE 3 MILES 5 MILES

2025 Median Age 38.6 41.9 45.2

POPULATION 1 MILE 3 MILES 5 MILES

2025 Population 4,196 15,856 23,670

2030 Population (Projection) 4,469 16,786 25,056

RACE AND ETHNICITY 1 MILE 3 MILES 5 MILES

White 3,629 14,056 21,307

Black or African American 59 169 201

Asian 51 229 286

American Indian & Alaskan Native 21 59 76

Pacific Islander 1 5 6

Two or More Races 263 852 1,224

1-3-5 MILE RADIUS

DAYTIME POPULATION 1 MILE 3 MILES 5 MILES

2025 Daytime Population 10,363 24,709 30,865

Daytime Workers 7,996 15,923 17,737

Daytime Residents 2,367 8,786 13,128

PLACE OF WORK 1 MILE 3 MILES 5 MILES

2025 Businesses 650 1,182 1,364

2025 Employees 7,263 14,154 15,656
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Crossville, nestled in the heart of the Cumberland Plateau, is a Tennessee destination 
where natural beauty and modern amenities meet. Known as the Golf Capital of 
Tennessee and surrounded by breathtaking mountains, lakes, and trails, Cross-
ville offers endless opportunities for outdoor adventure, recreation, and relax-
ation. 

The county seat of Cumberland County, TN – it is emerging as a dynamic market, char-
acterized by steady population growth, a diversifying economy, and an active real es-
tate sector. Strategically positioned on the Cumberland Plateau at the intersection 
of Interstate 40 and U.S. HWY 127, the city benefits from its accessibility, being ap-
proximately 60 miles west of Knoxville and 100 miles east of Nashville. Recent de-
velopments highlight this growth, including the groundbreaking in October 2025 for 
a 100,000-sq-ft industrial spec building at the Interchange Business Park, funded in 
part by a $4.5M state grant. Additionally, TSM Metal Works announced in June 2024 its 
expansion into Cumberland County with a new 30,000-sq-ft manufacturing facility.

Key Highlights for Commercial Real Estate Investment

•	 Strategic Location: Crossville’s position at the crossroads of I-40 and US-127 
provides excellent connectivity to major TN cities, making it attractive for logis-
tics, retail, and industrial operations.

•	 Population Growth: Both Crossville & Cumberland County are experiencing 
consistent population increases, suggesting growing demand for housing, 
goods, and services.

•	 Diverse Industrial Base: The presence of manufacturing, retail, and health-
care as leading employment sectors indicates a diversified economy less sus-
ceptible to downturns in a single industry.
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