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Designed for style, energy, and

A}
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immediate impact the space is ideal for
an operator |ooking fora plug and play

opportunity. Occupancy: 212 persons

PRIME SANTA
MONICA LOCATION

Just steps from the beach, Third Street
Promenade, and the neighborhoods

top hotels including; The Fairmont, The
Proper, and The Huntley, this is one of

LA’s busiest pedestrian districts.

HIGHLY DESIRABLE
CORNER

Excellent signage opportunity and visible

frontage. Strong foot traffic ensures

maximum exposure and brand presence.
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CAFE CONCLPT

1301 Sth Street presents a rare
opportunity to create a distinctive all-day
cafe, bakery, coffee shop, or specialty food

concept in a prime Santa Monica location.



- The property offers an opportunity for a complete repositioning, as
ownership is prepared to invest in substantial tenant improvements to
transform the space for a qualified operator. Create a bright, welcoming

environment designed around daytime and early-evening use.

- Excellent fit for a concept serving the neighborhood throughout the day

rather than relying so|e|y on evening trafhc

- The vision is a neighborhood-driven destination that can accommodate
morning coffee and pastries, breakfast, lunch, casual meetings, grab-
and-go service, and afternoon dining—with the flexibility for an operator

to bring its own identity and concept to the space.
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IN GOOD COMPANY

A PREMIER WESTSIDE ENTERTAINMENT DESTINATION

@ THE PROPER HOTEL @ SAN VICENTE BUNGALOWS @ THE GEORGIAN
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COMMERCIAL REAL ESTATE

JAKE ZACUTO JACKIE LUBRANO

Managing Director Senior Vice President
310.469.9012 267.278.0443
Jjake@zacutogroup.com  jackie(@zacutogroup.com
DRE #01377441 DRE #02024601

No warranty, express or implied, is made as to the accuracy of the information contained herein. This information is submitted subject to errors, omissions, change of price, rental or other conditions,
withdrawal without notice. All parties who receive this material should not rely on it, but should use it as a starting point of analysis, and should independently confirm the accuracy of the information
contained herein through a due diligence review of the books, records, files and documents that constitute reliable sources of the information described herein. Logos and images are for identification

purposes only and may be trademarks of their respective companies. All terms provided are approximate. Lessee to verify. 7/2026
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